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SUMMARY 

This report aims to assess the perception of the media and media skills among the citizens of the Republic of 

Moldova in 2020 and shows the dynamics compared to the first similar report conducted in 2018.  

This study assesses the extent to which media consumers can assess the quality media content, the level of 

knowledge among different target groups on issues such as propaganda and disinformation. 

In order to achieve the proposed objectives, was conducted qualitative study and quantitative study. 

The qualitative study. Five Focus Groups were organized with representatives of the general population from 

urban and rural areas. In the group discussions participated young people, middle-aged people and the elderly. 

The participants in the discussions were selected depending on their level of being informed. The Focus Groups 

took place in Chisinau, Balti, Cahul and Comrat, between 11 and 21 August 2020. 

The quantitative study. A national representative survey was conducted, in which 1,364 respondents among 

the general population aged 18+ participated. Data were collected using the Face-to-Face method, CAPI 

(computer-assisted face-to-face interview) – using tablets. The interviews took place during: 9 and 31 August. 

Main indicators 2018 2020 

1. 
% of citizens who say they inform themselves from independent 

sources 
16% 18% 

2. 

% of citizens who say it is very important for Moldovans to be able 

to recognize the news aimed at manipulating or misinforming 

citizens 

74% 65% 

The level of being informed and satisfaction with the media in the Republic of Moldova 

A share of 60% of the interviewed people deem themselves informed about what is generally happening in the 

Republic of Moldova. At the same time, 42% of respondents say they are satisfied with the media in the Republic 

of Moldova. 

Population’s perception regarding the presence of manipulative news in the media of the Republic of 

Moldova and the importance of recognizing them 

About 65% of participants in the 2020 survey said they fully agree that it is important for citizens to be able 

to distinguish between true and fake news, which is 9 p.p. less compared to respondents answer in 2018. 18% 

of respondents say that they follow the news only from independent sources, 38% say they follow the news, 

but are not sure which sources are independent.   According to 59% of respondents, for them it is easy to spot 

when media sources are manipulative and lying. About 31% of respondents find it easy for citizens to tell fake 

news from true news, a share close to the previous one, where 29% of respondents gave the same answer. 

The level of knowledge with the terms ‘propaganda’ and ‘fake news’ 

65% of respondents said they know what ‘fake news’ is, and 44% indicated that they are familiar with the term 

‘media propaganda’.  

Half of the respondents who stated they know what ‘fake news’ is, believe that this concept is shaped by 

journalists who intentionally present untrue information as if it were true. In the survey conducted in 2018, 

74% of respondents who are familiar with fake news agreed with that concept too.  

Among respondents who say they know what propaganda news are, 50% believe that the term ‘propaganda 

news’ is the result of news aimed at changing opinions, attitudes and behavior; 12 p.p. more participants 

provided the same answer in the 2018 survey.  
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Knowledge of people about the possibility of reporting false news 

 

About 24% of respondents stated that they know about the possibility of reporting or filing an official 

complaint, if they become aware of a news story that is not true, is offensive or violates someone's rights. 

Among them, 38% of respondents believe the police to be the institution to which they can turn in case of fake 

news. On the second and third positions, with a significantly higher recognition compared to 2018, the 

Audiovisual Council (26% in 2020 compared to 10% in 2018) and the Press Council (22% in 2020 compared 

to 10%) were mentioned as institutions where false news can be reported. 

The number of respondents who did not know exactly where to report false or offensive news decreased 

significantly, from 41% in 2018 to only 14% in 2020. 

Favorite sources of information and frequency of use  

More than half of survey participants watch TV daily to inform themselves – 58% in 2020 compared to 68% in 

2018. A share of 42% of respondents use social networks to get informed. Assessing the level of trust in 

different sources, television is chosen by half of the respondents, and every fifth mentioned the social networks. 

At the same time, compared to the previous wave, in 2020, with 10 p.p. fewer respondents mentioned that they 

always include the special TV channels to watch the news from the Republic of Moldova at the appropriate 

times. 

Compared to the previous wave of the survey, fewer respondents mentioned that they did not trust any media, 

35% in 2020 and 44% in 2018. At the same time, more respondents from the 2020 survey (56%, compared to 

of 47% in 2018) stated that they check how the news is presented in different media sources. 

Data shows that Romanian speakers read and watch news interchangeably both in Romanian and Russian, 

while Russian speakers mainly follow them only in Russian. More than half of the respondents indicated that 

they always turn on the TV when it is news time. Most popular TV channels among respondents are:   Jurnal TV 

– 37%, PRIME – 36%, Moldova 1 – 35%, PRO TV – 33% and TV 8 – 18%. The share of respondents that trust in 

these channels are: Jurnal TV – 31%, PRIME – 28%, Moldova 1 – 26%, PRO TV – 25% and TV 8 – 13%. The TV 

programmes produced in the Russian Federation are watched by about 71%. The talk show ‘Politica’ with 

Natalia Morari is watched and trusted by 27%, and as for the talk show ‘In PROfunzime’ with Lorena Bogza, 

20% said they watch and trust this show.   

In the matters of political and social news the most trusted radio stations are Radio Moldova (22%) and Radio 

Noroc (22%). 

 

The most read newspapers among the people who get informed from newspapers are the following: Makler – 

19%, Komsomolskaya Pravda – 18% and Ziarul de Garda – 16%.  At the same time, a share of 14% is scored by 

the respondents who trust the news posted by Makler and Argumenty i Fakty, and 14% trust Ziarul de Garda. 

 

Most respondents, at least once a month, accessed the Internet – 73%. More than half of Internet users access 

Facebook several times a day (58%), and Instagram is accessed several times a day by 31% of respondents. 

Almost all respondents use the Internet to communicate with friends and relatives – 94% and to access social 

networks – 91%. 

In order to get informed, internet users (73%) access: Jurnal.md – 27%, diez.md – 25%, stiri.md – 22%, 

Point.md – 21%, Protv.md – 18%, Agora.md – 14%, Publika.md – 13%, TV8.md – 11%, Prime.md and 

Unimedia.md each 9%, while Zdg.md – 7%, Rise.md – 3%, Newsmaker.md – 3% and Esp.md – 3%.  

Participants' attitude towards the media and media analysis skills 

About 95% of the respondents have a functioning TV set. Also, 74% have wifi or cable Internet. A share of 10% 

of respondents said they listen to podcasts. Over a half of respondents believe that fake news are largely present 

on social networks. 
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Respondents were asked to rate several news items and determine which ones were true and which ones were 

false. The analysis of this composite indicator reveals that 91% of the respondents provided a correct answer 

for at least one of the news presented. At the same time, 8% of respondents correctly identified all false and 

true news, and 7% 

42% of respondents mentioned that ‘EU media broadcast in Moldova provides reliable and balanced 

information’, and a similar share (27%) said that ‘EU media broadcasts manipulative misinformation’. At the 

same time, almost half of the respondents (48%) agreed that ‘the media of the Russian Federation broadcast in 

Moldova provides manipulative information’, and 35% had the opinion that ‘the media of the Russian 

Federation broadcast in Moldova provides accurate and balanced information’. 

 

More than half of respondents believe that the government could close down a media institution if it criticizes 

the government – 56%. The main reason why most respondents believe that the Government could close down 

a media institution is that ‘the government has all the power concentrated in their hands’ – 23%. 
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Introduction 

This study was conducted by Magenta Consulting for Internews and for the StratCom proiect. 

i.1   Purpose and Objectives of the Study 

The primary goal of this study was to assess the perception of the media and media skills among the citizens 

of the Republic of Moldova. The study assessed the extent to which media consumers understand media 

content, whether journalists and the media provide professional content, and what is the level of familiarity 

among different target groups with such notions as propaganda and disinformation. 

Objectives of the study: 

In order to obtain an overall picture of media consumers' perceptions, the following objectives were set: 

▪ assessing how well-informed are the media consumers about current events; 

▪ assessing the potential levels of disinformation; 

▪ assessing the share of people who claim to be able to determine when the media manipulates the public 

and when it presents objective data; 

▪ identification of the most popular and favorite sources of information (TV/radio/internet/newspapers, 

etc.) in the order ranked by each respondent; 

▪ identifying the target groups most vulnerable to false or misleading information; 

▪ identifying the local or international media sources that are considered to be more credible. 

i.2 Methodology 

The data presented in this report were collected through a mixed methodology, which combined qualitative 
research and quantitative research. 

I. The qualitative research. Were organized 5 Focus Groups comprised of representatives of the general 

population in both urban and rural areas. 

 

Similarly to the 2018 study, in the group discussions participated young people, middle-aged people and 

the elderly. Moreover, the participants in the group discussions were selected depending on how well-

informed they are. The table below includes the data on the segments of the population that participated 

in the Focus Groups. 

FG distribution: 

No  City Language Segments ‘How well-informed’ 

level 

1 Chisinau Romanian Young people aged 18-30 High  

2 Chisinau Russian Elder people aged 41+ Average 

3 Balti Russian Young people aged 18-30 Low 

4 Cahul Romanian Elder people aged 41+ Low 

5 Comrat Russian Middle-aged people, 31-40 years old Low 

The data for the qualitative research were collected in the period of: 11 – 21 August 2020. 

In the report, the data collected in the Focus Groups are presented in gray boxes. 

II. The quantitative research. A national representative survey was conducted, in which 1,364 respondents 

among the general population aged 18+ participated. The data were collected in the period of: 9-31 

August. 
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i.2.1 Survey – sample and data collection 

The data collection was conducted on the basis of a nationally representative proportional sample and included 
1,364 respondents aged 18+. Survey’s margin of error is +/- 3.5%. 

Data were collected using CAPI – Computer Assisted Personal Interview (tablet assisted face-to-face interview).  

Figure i.1: General sample, N=1364, % 

Group District Area Questionnaires 

Group 1  Briceni, Edinet, Ocnita and Donduseni 
Urban 28 

Rural 69 

Group 2  Soroca, Drochia and Floresti 
Urban 29 

Rural 71 

Group 3 
 Municipalities of  Balti, Falesti, Glodeni, Rascani 

and Sangerei 

Urban 84 

Rural 94 

Group 4  Orhei, Rezina, Soldanesti and Telenesti 
Urban 24 

Rural 90 

Group 5  Chisinau  Municipality 
Urban 306 

Rural 29 

Group 6  Anenii Noi, Criuleni, Ialoveni and Straseni 
Urban 22 

Rural 105 

Group 7  Ungheni, Calarasi and Nisporeni 
Urban 28 

Rural 70 

Group 8  Basarabeasca, Hancesti, Leova and Cimislia 
Urban 29 

Rural 71 

Group 9  Causeni, Stefan Voda 
Urban 13 

Rural 50 

Group 10  ATU Gagauzia 
Urban 21 

Rural 38 

Group 11  Taraclia, Cahul and Cantemir 
Urban 25 

Rural 66 

Total     1,364 

i.2.1.1 Data Collection 

Locality selection. 

To obtain a nationally representative sample, the whole country was divided into 11 geographic region groups, 

each of them comprising on average 4 districts. This procedure ensured that the interviews were conducted in 

a geographically uniform manner. 

For each geographical group, a list of urban, large rural, medium rural and small rural settlements was 

compiled. These localities were randomized and a list of localities that were included in the sampling was 

compiled. The number of localities was determined by the fact that the number of interviews conducted in each 

locality was limited. Thus, in big villages 15 interviews were conducted, in medium villages – 13 interviews, 

and in small villages – 10 interviews. Urban localities were randomly selected from the list of cities from each 

geographical group. 

Household selection. 

A list of streets was compiled for cities, with streets where interviews were conducted being selected randomly. 

Once on the one of the streets, the interviewer starts from a point designated by the office (a random house 

number on that street). The interviewer divides the total number of apartments at this address to three and 

conducts the first interview in that household. Then, the interviewer follows the +3 rule, i.e. skips 2 apartments 

and knocks at the door of the third apartment to conduct the next interview. 
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For rural settlements and small towns, the sampling starts from a starting point, such as the mayoralty. If there 

is no mayoralty in the village, then a church, a school, a post office or, if these are missing, a local shop/pub can 

serve as a starting point. After that, the interviewer conducts the first interview at the first household to the 

left of the starting point and continues with a step of 3 households.  

Respondent selection. 

In the both studies conducted in 2018 and 2020, in case somebody in the selected household opened the door, 

the interviewer invited for an interview the person who met the criteria and was the last to celebrate his/her 

birthday. If this person was away for a long time (e.g., working abroad), the interviewer chose the person who 

had his/her birthday before the former.   

At the same time, correctness was ensured in the process of choosing and interviewing the respondent, any 

contact was recorded on the route data sheet, on which the interviewer wrote down the address, the efficiency 

of the established contact (interview conducted/refusal and its cause/not at home, come back later) Following 

all these steps, in the end it was possible to present the information on the response rate.    

i.2.3 Questionnaire’s structure 

The questionnaire included 52 questions and contained the following chapters – general aspects, current 

behavior – channels and websites used, TV, news websites, radio, newspapers, online behavior, confusion/fake 

news/disinformation, attitude towards the media, demographics.  

Compared to the previous survey conducted in 2018, a chapter on media literacy was added to the current 

questionnaire, increasing the number of questions from 48 in the last wave to 52 in the current wave. 

i.2.5 Interviewing 

Data were collected by conducting face-to-face interviews employing the CAPI method (using tablets). 

The data collection process for quantitative research included the following steps: 

Pretesting the questionnaire  

The questionnaire was developed and adjusted by Magenta Consulting in collaboration with the sponsor. All 

comments and requirements of the sponsor were implemented. The questionnaires were translated into 

Romanian and Russian. Our experience demonstrates the need to pretest the questionnaires so this was a 

mandatory step. The approach was useful for identifying questions that could be misunderstood or 

misinterpreted by respondents. After pretesting, the questionnaire was improved and adapted to the purpose 

of the research. For this study, the questionnaire was tested on a number of 10 respondents (6 – in Romanian 

and 4 – in Russian).  

Selection of interviewers and their training 

A team of 20 interviewers, who have considerable experience in face-to-face surveys, was selected and their 

training was conducted. As our experience has shown, it was absolutely necessary to ensure that the 

interviewer understands the purpose of the project, understands what types of answers to expect from the 

respondent, how to record the answers, how to follow the instructions in the questionnaire, etc. At the same 

time, at this stage, the routes of the interviewers were determined.  

Data collection 

Magenta Consulting employed the CAPI method of data collection. Also, during the data collection, there was a 

person in charge of the project logistics. This person kept track of all the questionnaires received from the field 

force, checked, at the same time, the quality of the work done and ascertained what remained to be done. All 

interviews were conducted in Russian or Romanian, depending on the respondent's preference. About 40%-

50% of the respondents were called: the person calling was checking how long the interview lasted and this 

information was compared with the tablet data. Also, the consultant was addressing some key questions from 

the questionnaire and checking the demographics. The itinerary sheet was checked in the territory – the 

Magenta employee checked if the sheet data corresponded to reality, if those who were marked as having 

refused were actually invited to participate in the survey.  
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Data entry 

Because the data were collected employing the CAPI method, these surveys using tablets have an important 

advantage – the questionnaires are immediately entered into the database. As soon as the interviewer filled in 

the answers, the data was transferred to the database via wi-fi, which eliminated the costs of double entry and 

helped reduce errors.  

Quality control and elimination of potential risks  

This sub-chapter points out the potential risks associated with conducting the survey and the solutions to 

eliminate the effects of such risks. 

1. Risk prevention – Non-representative data. In parallel with interviewing, the number of questionnaires 

delivered was monitored in real time to ensure that the data collected corresponded to the proposed sample. 

All questionnaires were checked for consistency, and the questionnaires in which some of the important 

questions were not answered were not included in the sample and other interviews were conducted instead. 

2. Risk prevention – Misunderstanding of certain questions by interviewers and/or respondents. Interviewers 

were carefully taught at the beginning of the project about the purpose of the project and how the data will be 

analysed. Additionally, each question in the questionnaire was explained in such a way that the interviewers 

clearly understood all the questions and could explain them to the respondents when needed. All interviews 

were conducted in the respondent's mother tongue.  

3. Risk prevention – Interviewers tampering with the primary data. The interviews were conducted by the 

Magenta Consulting team of interviewers, who participated in numerous projects of a similar nature, have 

experience and a high level of trust on the part of Magenta Consulting. However, in order to eliminate any risk 

related to possible tampering with questionnaires, 40% of respondents were called to verify whether they 

actually participated in the study. Respondents were asked several questions from the respondent's profiling 

section and, in addition, they answered several questions from the questionnaire. This is a much higher rate of 

questionnaires verification, compared to the research agencies in Moldova: the interviewers know that they 

are checked on and, therefore cases in which the interviewer falsifies questionnaires are extremely rare.  

4. Coronavirus risk prevention: In order to prevent COVID-19 infection, data collection rules have been 

established in the context of the pandemic, which are based on the recommendations of the World Health 

Organization (WHO) and the Commission for Emergency Situations of the Republic of Moldova. The survey 

company Magenta Consulting Ltd. trained all employees involved in the study on protection measures to 

prevent COVID-19 infection and provided the necessary personal protection equipment (disposable gloves, 

face masks, disinfectant). The field operator informed respondents about the protection measures put in place 

to prevent COVID-19 infection. The field operator also respected the social distance recommended by the WHO 

(1m.) and excluded all interpersonal contact. The field operator was equipped with a face mask, disposable 

gloves, disinfectant and also provided the respondents with personal protection equipment. Both the field 

operator and the respondents who participated in the study wore personal protection equipment throughout 

the interview process. Also, the operator requested, with the respondent's permission, the questionnaire to be 

filled in the yard of the house/apartment building. 

i.2.6 Data analysis 

For the analysis of survey data, Magenta Consulting uses the SPSS statistical software, which produces not only 

general results for each question of interest, but also cross-tabs referring to demographics and any other 

questions, showing correlations/associations with the questions of interest. Each result is presented 

graphically and commented. Appropriate statistical tests were applied to interpret the results and draw 

statistically significant conclusions. 
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CHAPTER I. THE LEVEL OF BEING INFORMED AND 

SATISFACTION WITH THE MEDIA IN THE REPUBLIC OF 

MOLDOVA 
 

This introductory chapter contains comparative data about how well-informed the respondents are about the events in the 
Republic of Moldova and the level of satisfaction with the media in the country both in 2018 and 2020. 

Figure 1.1: The self-assessed level of being informed about the events in the Republic of Moldova. ‘Q3. How well-informed 

do you consider yourself about what is generally happening in the Republic of Moldova?’ 

Compared to the 2018 survey, the participants in the study stated to a greater extent that they are informed about the events 

in the Republic of Moldova (60% in 2020 compared to 55% in 2018). The respondents in urban areas to a greater extent 

consider themselves informed about what is happening in the Republic, a similar share in both surveys conducted in 2018 

and 2020. At the same time, the respondents living in rural areas stated that they consider themselves less informed about 

what is happening in the country, both in 2018 and 2020. 

In 2020, among young people aged between 26 and 35, 68% are well-informed about the events in the country – share larger 

with 3 p.p. more than young people’s opinion from the 2018 survey.   (The results by demographic criteria are presented in 
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Annex 1.1) 

In the Focus Groups, participants were asked about a number of events as well as to share the information they 

heard about the following news: 

▪ The pandemic and the number of infections; 

▪ The farmers’ protest; 

▪ The educational institutions’ reopening; 

▪ Political conflicts between Maia Sandu and other party leaders; 

▪ Change of Government and prime ministers; 

▪ Motion of no confidence; 

▪ Increase of pensions and different social benefits; 

▪ Various pandemic related speculations from around the world; 

▪ Changes and challenges occurring during the pandemic around the world; 

▪ Political crisis; 

▪ Poor state of the country's economy; 

▪ Educational approaches during the pandemic; 

▪ Reconstruction of streets; 

▪ Opening of the new sports stadium. 

Being asked about political and social news, the respondents named the following subjects: 

▪ ‘Russian credits and Dodon's failure’; 

▪ Emergence of new political parties; 

▪ Candidates’ intensive preparations for the presidential elections; 

▪ Increase of salaries for health workers; 

▪ Olympics’ start date change; 

▪ Financial losses in civil aviation and tourism. 

Regarding the intention to dismiss the Chicu Government by motion of no confidence, fewer participants 

mentioned that they know about this news story, some stressing the fact that this news story was widely 

covered by all news portals. According to one person, the main cause of the complaint submitted to the Court 

of Appeal was the arrogant treatment by the Prime Minister Ion Chicu of a Romanian MP. In the end, the motion 

did not pass because of an insufficient number of votes, and the MPs went on vacation. At the same time, 

another participant mentioned that he heard just about the news title, stating that ‘nothing after this statement 

has changed and it was not altogether clear what the purpose of this motion was’. 

Regarding the news story about the students returning to school in September and the safety measures 

put in place, more people were familiar with it. The participants were familiar with several measures 

implemented by the Ministry of Education in this respect. In one person's opinion, various models of organising 

the education system were formulated for several exceptional circumstances. Others are aware that strict 

safety measures were implemented such as ‘reducing the number of students in the classroom, taking 

temperatures, wearing masks and the opportunity to study both online and as usual’.  

The participants working in this field also expressed their opinion about this news story, telling about 

implementing different study modalities and protection methods that each school was going to put in place 

during the learning process, as well as grouping students into smaller class sizes. However, contrary to the 

common views of many participants one participant did not believe that these measures were going to be 

successful, given the pandemic situation in the country. 

Another person commented on the news about the students returning to school: ‘it's a mess… some parents 

dwell in uncertainty not knowing what to do and how the lessons should to be conducted.’ A mother who has a 

child in the first grade says the parents are not well-informed about the changes that may occur in the education 

system. 
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Most of the participants in the discussion knew that the development of a COVID-19 vaccine is in progress. 

Many participants believed that the experiments in Israel, the United Kingdom and Russia have failed. One 

participant in the discussion knew that the vaccine made in Russia was to be introduced in September. Also, a 

good number of focus group participants are skeptical about this news story, as they believe it takes much 

longer and many clinical trials to test a vaccine. 

As to the presidential elections that will take place in November, all participants were familiar with this 

information. In this context, two participants accidentally found out about the elections from the pollsters 

conducting a survey, and several young women mentioned that they read a news story anticipating this year's 

elections to be cancelled. Other participants who knew about the event said that the two favorite candidates 

are Maia Sandu and Igor Dodon. One participant knowing the exact date of the elections, thinks that ‘there will 

be total chaos’. 

Figure 1.2: The level of satisfaction with the media in the Republic of Moldova. ‘Q4. How satisfied or 
dissatisfied are you with the media in the Republic of Moldova in general (TV, press, radio, internet news portals, 
etc.)?’ 

 

Assessing the level of respondents’ satisfaction with the media in the Republic of Moldova, this year, 42% are 

very and quite satisfied, and in 2018, 40% were of the same opinion. 

Compared to the wave of 2018, in the 2020 survey, a number of respondents over the age of 65 declared 

themselves very and quite satisfied with the media in the country – 49% compared to 33% in 2018. At the same 

time, this year fewer young people aged between 18 and 25 said they are satisfied with the media in Moldova. 

(The results by demographic criteria are presented in Annex 1.2) 
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CHAPTER II: RESPONDENTS' PERCEPTION OF THE 

PRESENCE OF DISINFORMATION AND PROPAGANDISTIC 

NEWS IN THE MEDIA OF THE REPUBLIC OF MOLDOVA  
 

This chapter includes comparative data on the population's perception regarding the presence of manipulative 
news in the media of the Republic of Moldova and their opinion in relation to the importance of distinguishing 
between fake and truthful news. Also, sub-chapter 2 offers data about the level of familiarity with the terms ‘fake 
news’ and ‘propaganda’. At the end of the chapter there are presented the data on the share of citizens who know 
about the possibility of reporting fake news and the institution they think they are supposed to turn to. 

2.1. Population’s perception regarding the presence of manipulative news 

in the media of the Republic of Moldova and the importance of 

recognizing them 

Figure 2.1.1: Opinion regarding the importance of recognizing the news that manipulate and misinform the 

citizens. ‘Q24. Please indicate to what extent you agree or disagree with the following statement: ‘it is important 

for Moldovans to be able to recognize the news aimed at manipulating or misinforming citizens’ 

 

The respondents were asked to what extent they agree or disagree with the statement, ‘it is important for 

Moldovans to be able to recognize the news aimed at manipulating or misinforming citizens’. About 65% of 

participants in the 2020 survey fully agree that it is important for citizens to be able to distinguish between 

true and fake news, which is 9 p.p. less compared to the share of respondents who answered the same in 2018. 

At the same time, 22% of the participants in the current survey rather agree with this fact – a 4 p.p. greater 

share compared to the share of respondents who gave the same answer in the 2018 survey. (The results by 

demographic criteria are presented in Annex 1.2) 

Figure 2.1.2: The share of citizens who believe they follow news from independent sources. ‘Q25. To what 

extent do you agree or not with the following statement: ‘I follow news exclusively from independent sources? (a 

possible answer)’ 
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Table 2.1.2: The share of citizens who follow the news from independent sources by TV channels watched.  
‘Q11. Please indicate which TV channels do you watch the news on at least once per week?’, ‘Q25. To what extent 
do you agree or not with the following statement: ‘I follow news exclusively from independent sources? (a possible 
answer)’ 

Q25, % column 

2020 2018 

Watched TV at 
least once a 

week,  N=1133 

Mentioned that 
follow news only 

from 
independent 

sources, N=206 

Watched TV at 
least once a 

week,  N=1133 

Mentioned that 
follow news only 

from 
independent 

sources, N=180 
Jurnal TV 37% 42% 31% 31% 
PRIME  36% 33% 55% 50% 
Moldova 1 35% 32% 45% 38% 
PRO TV 33% 32% 27% 30% 
Publika TV 25% 28% 25% 23% 
TV 8 18% 27%    6%    7% 
NTV Moldova 16% 19% 20% 21% 
RTR MOLDOVA 15% 16% 21% 20% 
Canal 2 12% 12% 16% 20% 
Первый канал в Молдове 11% 13% N/A   N/A 
Canal 3 9% 8% 18% 21% 
N4 5% 5% 6% 7% 
Ren TV Moldova 5% 3% 5% 8% 
TNT Exclusiv  5% 7% 9% 11% 
TVR MOLDOVA 5% 9% 3% 9% 
Moldova 2 3% 2% 4% 2% 
STS Mega 3% 2% 8% 10% 

In the current year, 38% of the participants said they follow news, but are not sure which sources are 

independent – a 7 p.p. smaller share compared to the share of respondents who gave the same answer in 2018. 

However, more respondents in the current survey say they only follow news from independent sources (18% 

in 2020 compared to 16% in 2018). At the same time, 33% of 2020 survey participants said they watch news 

from both independent and other sources – a 5 p.p. greater share compared to the respondents’ share who said 

the same in 2018. (The results by demographic criteria are presented in Annex 1.2) 

Among the participants in this year's survey who said they inform themselves only from independent sources, 

42% watch Jurnal TV, and in 2018, half of those who declared they get informed from independent sources 

watched PRIME. At the same time, 27% of 2020 survey participants who said that they inform themselves only 

from independent sources watch TV 8 – a 20 p.p. greater share compared to the same respondents’ habit in 

2018. 

Figure 2.1.3: The share of people who declare they can tell when the media is trying to manipulate the opinion 

of citizens. ‘Q27. Do you think you could tell when the media (TV, press, radio, internet news portals, etc.) want to 

manipulate or change the opinion of the citizens, for example: disseminate fake news, propaganda, 

misinformation, etc.?’ 
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59% of this year interviewees said they could tell when the media is trying to manipulate or change the opinion 

of the citizens – a 8 p.p. greater share than in the case of the same respondents’ opinion in 2018. Compared to 

the previous wave, fewer respondents in the current wave said that it is very difficult for them to tell when the 

media is trying to manipulate the opinion of citizens (10% in 2020 vs  17% in 2018). At the same time, in both 

waves, a share of 6% of respondents could not provide any answer to this question. (The results by demographic 

criteria are presented in Annex 2.1.3) 

Figure 2.1.4: Respondents' opinion on the capability of the population in the Republic of Moldova to identify 

fake news. ‘Q28. How easy or difficult is it for the population of the Republic of Moldova to distinguish between 

fake and real (truthful) news?’ 

 

31% of respondents believe that the citizens can easily differentiate between fake and truthful news, a share 

similar to that obtained in the previous wave – 30%. At the same time, 5 p.p. more respondents in the current 

wave believe that it is somewhat difficult for the citizens to distinguish between truthful and fake news – 37%.  

Table 2.1.4.1: Respondents' opinion on the capability of the population in the Republic of Moldova to identify 

fake news, broken down by demographic criteria. ‘Q28. How easy or difficult is it for the population of the 

Republic of Moldova to distinguish between fake and real (truthful) news?’ 

Q28, % row 

2020 2018 

Very 
easy/some

what 
difficult 

Very 
difficult/som

ewhat 
difficult 

DK/
NA 

Very 
easy/some

what 
difficult 

Very 
difficult/som

ewhat 
difficult 

DK/
NA 

TOTAL 31% 64% 5% 29% 61% 10% 

Gender 
Male 30% 65% 5% 31% 62% 7% 
Female 31% 63% 6% 28% 59% 13% 

Age 

18 – 25 years old 31% 64% 5% 27% 63% 9% 
26 – 35 years old 31% 66% 3% 32% 61% 7% 
36 – 45 years old 33% 64% 3% 34% 60% 6% 
46 – 65 years old 27% 64% 8% 28% 63% 9% 
Over 65 years old 33% 62% 5% 27% 55% 17% 

Region 

North 27% 67% 6% 24% 63% 13% 
Centre 29% 69% 2% 28% 60% 12% 
Chisinau 36% 60% 4% 28% 64% 8% 
South 32% 58% 10% 38% 57% 6% 

TV 
channels 
produced 
in Russia 

Most of the time  39% 57% 4% 30% 60% 9% 
Sometimes 27% 68% 5% 33% 60% 7% 

Do not watch  29% 67% 5% 25% 63% 12% 

Languag
e 

Romanian/Md 30% 65% 5% 29% 61% 10% 

Russian 31% 63% 6% 26% 65% 9% 

About 39% of respondents, who most of the time watch TV programs produced in Russia, believe that they can 

easily identify fake news. Among the inhabitants of the Central region, 69% believe that it is difficult to 

distinguish between fake and truthful news. (The results by demographic criteria are presented in Annex 2.1.3) 
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Figure 2.1.5: The share of respondents who believe that the news in the Republic of Moldova is influenced by 

politics. ‘Q29. In your opinion, is the news in the Republic of Moldova influenced by politics?’ 

 

In both the previous wave and the current wave, an equal share of respondents believe that the news is heavily 

influenced by politics. At the same time, the share of respondents who believe that the news is greatly 

influenced by politics decreased by 11 p.p. compared to the previous wave – 51% in 2020 vs  62% in 2018. 

(The results by demographic criteria are presented in Annex 2.1.3) 

The participants in the study had different opinions about how difficult or easy it is to be an informed citizen. 

Some participants found it easy to be an informed citizen, since there are many accessible sources. In this 

context, the news accessed through social networks were mentioned: ‘want it or not, they just pop up right in 

front of you’. One participant declared that it is easy to be stay informed, even for a child, with all this access to 

so many sources. 

A good number of the participants were of the opinion that it is very easy to be an informed citizen, believing 

that the will to stay informed is important. One of the participants said that, with all this internet access, it is 

very easy to verify the reliability of news, comparing several news portals and even checking international 

news. One respondent was of the opinion that even if some people do not have access to the Internet, they can 

easily stay informed by listening to the radio or reading newspapers. 

At the same time, others believe that it is difficult to be a well-informed person, because a certain interest in 

staying informed is needed, and the presence in Moldova of many negative news contributes to people loosing 

interest in getting informed. Another person agreed with the same idea, saying that it is very difficult to be 

properly informed because of the presence of a lot of information with hidden meaning, which can be 

misleading. 

2.2. The level of familiarity with the terms ‘propaganda’ and ‘fake news’  

Figure 2.2.1: The share of people who claim to know what the term ‘fake news’ is. ‘Q30. Do you know what it 

is...?’ 

 

 

 

 

In 2020 survey, comparatively more respondents said they are familiar with the term ‘fake news’ – 65%, a 12 

p.p. greater share compared to the respondents in the previous wave. At the same time, 7% of the participants 

in the current survey could not provide an answer to this question. (The results by demographic criteria are 

presented in Annex 2.1.3) 
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Figure 2.2.2: Respondents' perception of the concept of fake news. ‘Q31. To what extent do you agree or 

disagree that the following statements describe what fake news is?, N=888 & N=714 

 

40% of respondents rather agree with the fact that journalists present the news without checking if the 

information is true – with the same statement rather agreed every fourth respondent in 2018. At the same time, 

the survey participants rather did not agree with the fact that ‘only a part of the information held is presented’ 

(15%) and that ‘superficially presented news is fake news’ (13%) – similar shares were registered in the 

previous wave. (The results by demographic criteria are presented in Annex 2.1.3) 

In the Focus Groups, participants expressed their understanding of the term ‘fake news’ 

 
Discussing about telling apart fake news from the truthful ones, the participants were of the opinion that it 

takes a long time to follow and analyze various sources of information in order to tell them apart. It was 

mentioned as presenting problems the fact that one news item can come from various sources, which, in the 

opinion of the survey participants, confuses the population. Some survey participants said: ‘I do not trust any 

source at all.’ 

In order to avoid fake news, some focus group participants said they were paying attention the name of the 

news portal. During the discussion it was mentioned that some media sources intentionally try to mislead 

people, changing the context and the main message, the biggest problem being the difficulty of telling apart 

fake news from the truthful ones.  

In order to verify the veracity of the information, the focus group participants said they try to watch newscasts 

from different channels to be able to form their own opinions. At the same time, the most trusted TV channel 

is Pro TV, followed by Jurnal TV, Publika, TV8 and Moldova 1. In the opinion of a young woman, different news 

portals present the same news story in a different way, and some news portals deliberately spread the 

information that is convenient for the governing bodies. 

The participants in the discussions mentioned several aspects that go into the term fake news: 
▪ ‘Different interpretations of a news story’; 

▪ ‘A title that attracts attention, but there is a weak content’; 

▪ ‘Media sources influenced by political parties’; 

▪ ‘Unverified news’; 

▪ ‘News that confuses the population’; 

▪ ‘A method of misrepresenting certain facts in order to misinform and mislead the people’; 

▪ ‘Poor reputation of media sources’; 

▪ ‘Manipulation of opinions’; 

▪ ‘Partial and inaccurate reporting of an event’; 

▪ ‘Lying and confusing people’; 

▪ ‘Making up news stories’. 
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Assessing the respondents’ level of trust in media sources, no one has total confidence in what they read. For 

the participants it is important that a news agency independently gains the trust of its followers by regularly 

posting truthful news. They motivate it by the fact that it is very easy to disappoint – ‘nowadays they would do 

everything for money’. In this context, a participant who worked on a television channel claimed that in reality 

things stand completely different from what ordinary people know. The participants answered that they mostly 

trust the internet news portals, because there is competition there. 

One person gave an example of fake news, which was quite popular back then ‘when Bill Gates was thought to 

be the creator of the coronavirus.’ Someone remarked that ‘anyone can fall into a trap.’ 

Another focus group participant told about his experience with a fake news story, indicating Publika TV as its 

source. This participant found out from the news story that a celebrity was coming to Moldova. He went and 

waited at the airport for the arrival of the celebrity and after a long wait he realized that it was all a lie. This 

was the moment when he realized that ‘the television lies’.  

Figure 2.2.3: The share of people who claim to know what the term ‘media propaganda’ is. ‘Q30. Do you know 

what it is...?’ 

 

About 44% of survey participants said they were familiar with the term ‘media propaganda’ – in the previous 

wave with this term being familiar 34%. At the same time, 6% of the respondents did not provide an answer to 

this question. (The results by demographic criteria are presented in Annex 2.1.3) 

Figure 2.2.4: Respondents' perception of the concept of propagandistic news. ‘Q32. To what extent do you agree 

or disagree with the following statements describing propagandistic news from Moldova?, N=598 & N=461 

 

To assess the level of being informed about the meaning of the term ‘media propaganda’, using a list of 

statements, the respondents indicated the extent to which they agree with each statement. 

34% of survey participants totally agreed that this term implies news that only criticize certain political parties 

– a 22 p.p. smaller share compared to the same respondents’ opinion in 2018. At the same time, both the 

44%

34%

50%

64%

6%

2%

2020, N=1364

2018, N=1353

Yes

No

NK/ NA



Chapter II. Respondents’ perception about disinformation and propaganda with media in the Republic of Moldova  

21 

 

21 

respondents who participated in the surveys of 2020 (50%) and of 2018 (62%), fully agreed that media 

propaganda means political news aimed at changing opinions, attitudes and behavior. (The results by 

demographic criteria are presented in Annex 2.1.3) 

In the Focus Groups, the participants commented on the term ‘propaganda’ 

The participants were asked whether or not they agreed that there is propaganda in the Republic of Moldova. 

Afterwards, they expressed their opinion on this term, mentioning the following examples they believe to be 

propaganda: tampering with the votes, bribing pensioners with buckwheat or sugar, one party bribing other’s 

party’s MPs to join their ranks. One man told about students being well familiar with this manipulation scheme 

used by politicians during elections, because of being required to attend the presentations with candidates 

expounding on their ideas and plans. 

In the opinion of one participant, each news story is designed to manipulate the population. Others did not 

agree with this opinion though, saying that there are several reliable sources of information. In people's 

opinion, manipulation is when there is a conflict of interest and someone behind it pursues certain personal 

interests. 

When discussing manipulative news, one woman said that media sources often design news in such a way, so 

as to disadvantage a certain public figure and to create a false image. The participants brought examples of 

news from different fields that in their opinion are manipulative: Here is one from the political field –  ‘Maia 

Sandu and how she is criticized by the opponents’, and one the social field: ‘salary increases for teachers and 

the social allowances paid by the state’. 

Several participants in the discussion pointed out that most often the manipulative news appear before the 

elections, when the candidates present certain ideas and can speak ill of their opponents. In their opinion, news 

can be manipulative to a such extent that, following heated discussions, it can even lead to violence. 

To identify propaganda news, the focus group participants point out the following criteria:  

▪ ‘Positive and negative assertions about a public figure’; 

▪ ‘Excessively emphasizing a topic’; 

▪ ‘Promoting media sources belonging to politicians’ (examples were provided such as: advertising or 

posters); 

▪ ‘Promoting a candidate's good deeds, with less emphasis on what he has done wrong’; 

▪ ‘Criticizing an opposition party or person’; 

▪ ‘Opinions and allusions that are not true about people or events’, ‘Misleading promotion of an event/person’, 

‘News channels always showing and praising the same political figure’; 

▪ ‘Disseminating information to favor a certain party, a certain economic current, for example, we often 

encounter in the Republic of Moldova different opinions favoring Europe or Russia’; 

▪ ‘It is not easy to spot it.’ According to one participant, in the context of the presidential elections of 

November, propaganda manifested itself through the increase of the pensions by the state; 

▪ Others said that it is easy to detect if the information presented is for propaganda purposes, and in other 

cases it is more difficult, because the news story can contain a hidden subtext; 

▪ ‘Same straightforward idea is being disseminated in all information sources’, ‘An idea is being emphasized 

and presented repeatedly by those in power’. 

Some participants in the discussions believed that the propaganda is most often used by the governing bodies 

or by the scientific research institutions. There were people that believed that it suits the government to spread 

propaganda news. Also, the participants in the discussions were of the opinion that it is important to know 

what is the purpose of a certain propaganda and what is the interest of those behind it. When asked who they 

think would be behind of such actions, they replied that those are the politicians, and another participant 

believed that every person at the local, national levels has a certain interest in promoting an idea. 
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2.3. How well-informed people are about the possibility of reporting fake 

news and their level of disinformation 

Figure 2.3.1: The share of citizens who claim to know about the possibility of reporting or writing a formal 
complaint, in the case of spotting a fake news story. ‘Q35. As you may be aware or may have heard, the citizens 
of the Republic of Moldova can report or write a formal complaint if they become aware of the existence of news 
that is not true, offensive or violates someone's rights’ 
 

 

Every fifth respondent stated that he knows that citizens can write a formal complaint if they spot a fake news 

story. At the same time, 29% of respondents could not answer this question. (The results by demographic 

criteria are presented in Annex 2.1.3) 

Figure 2.3.2: Respondents' opinions about the institutions to which they can turn in case of spotting fake news. 

‘Q36. As far as you know or heard, where could citizens report or write a formal complaint if they spotted such 

news?’ 

 

The respondents who said they had heard or knew about the possibility of reporting fake news were asked if 

they knew which institution they could turn to in this situation. About 38% indicated that the Police is the 

agency to be called in the case of spotting a fake news story – 13% of the previous wave respondents having 

agreed with the same statement. At the same time, fewer mentioned institutions such as: Media NGOs and the 

Stopfals.md platform. (Results per demographic criteria are presented in Annex 2.3.2) 

Most of the participants in focus groups found that in the Republic of Moldova there are very few people that 

can identify false information. In an individual’s opinion, this is more difficult because they have access to a 

very little number of sources of information. In addition, another participant in the focus group considers that 

an unofficial social network can transform the piece of news into a fake one. 
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Others believe that it is difficult to identify fake news given the large flow of information, and in order to be 

sure of the truthfulness of the news it is necessary to access two or three reliable and official sources of 

information. 

Solutions that the participants propose in order to help citizens identify fake information are:  

▪ ‘Organization of workshops in educational institutions, for schools and universities, thus helping the young 

generation to understand how to distinguish between true and false information.’ 

▪ ‘To judge institutions, politicians, journalists, news portals in order to discipline media to not promote fake 

news’; 

▪ ‘On-line page ‘STOP FALS’  which provides real ways that help to identify fake news’.  

When discussing their response to a fake news, people said they report on the piece of news on social media, 

call the broadcaster or write an e-mail to the media source. One participant believes that ‘it is everybody’s 

responsibility to report a fake piece of news’. All the participants consider that none of the governmental bodies 

help to filter and stop fake information, arguing that the Government denies this for his own purposes. At the 

same time, some of the participants specified that TV channels Pro TV and Publika were amended. 
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CHAPTER III: SOURCES OF INFORMATION – FREQUENCY 

OF USE AND THE LEVEL OF CONFIDENCE  
 

This chapter covers comparative data on sources of information preferred by the respondents, frequency of use 
and the level of confidence in the sources used. Data are provided for each of the following types of sources: TV, 
Radio, newspapers  and on-line portals.  

3.1. Favorite sources of information and the frequency of use  

Figure 3.1.1: Frequency of use of media sources. ‘Q5. How often do you use the following sources to be informed?’, 

N=1364 & N=1353 

 

Both in the 2020 (58%), and in the 2018 (68%) surveys, the television represents the source used daily by the 

respondents. If compared with this wave, in the 2018 survey more respondents did not have an account or did 

not use other information sources. 

Nonetheless, in this wave, more respondents access more often or at least once a week social networks - 59%, 

news websites - 42% and YouTube channels - 33%. (Results per demographic criteria are presented in Annex 

3.1.1) 

Figure 3.1.2: The citizens’ main source of information and the source they trust the most. ‘Q6. I will read a list 

of sources of information, please tell me which was your main source of information about political news and 

events in the country in the last month’, ‘Q7. Which one of these sources do you believe to provide correct 

information?’, N=1364 & N=1353 
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If analyzing the main source of information in the last month, TV maintains its position for 49% of the 

respondents in 2020, which represents a share lower by 10% compared to 2018. As about the source that 

respondents trust the most because it provides correct information, the level of confidence for TV increased by 

3% in 2020 compared to 2018.  

At the same time, in the present wave, the share of Internet users increased. Thus, for 24% of the respondents, 

social media represented the main source of information in the last month. At the same time, newspapers and 

magazines are sources that respondents use rarer and do not trust too much. (Results per demographic criteria 

are presented in Annex 3.1.2) 

Figure 3.1.3: Level of citizens’ confidence in media sources. ”’Q34. Do you agree or disagree with the following 

statements?, N=1364 & N=1353 

 

In order to understand the respondents’ information behavior, within this survey, the participants were read 

several statements and were asked to evaluate, on a scale from ‘totally disagree’ to ‘totally agree’ - the extent 

to which the statements represent them. 

If compared with the last wave of the survey, fewer respondents mentioned that they do not trust any media, 

35% in 2020 and 44% in 2018). At the same time, more respondents in the 2020 Survey (56%) and 2018 (47%) 

confirm they analyze the way of providing news in different media sources. (Results per demographic criteria 

are presented in Annex 3.1.2) 

Some of the participants trust on-line media, because every user can freely express his opinion. Other 

participants consider television the most reliable source, as it is the most frequently accessed: ‘there are 
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provided both video and audio evidence’. One of the participants specified that sources must gain the audience’s 

confidence. 

The majority do not trust radio as a source of information, because it does not provide enough evidence. 

Another participant trusts all sources, noting that they all have the same basic information, but some news can 

deviate from the subject. In the participants’ opinion, the information must include arguments and real facts to 

prove its authenticity, so that people could trust the piece of news cast by a news portal. 

Others trust television broadcasters the truthfulness of which was checked  in time - ‘if they adopt a neutral 

stance and their guests have different ideas, opinions, visions’. Several participants in the interview affirm that 

currently it is difficult for them to trust a certain source. One person noted that he trust more in sources based 

on clear evidence, such as images, footages of what happened on the spot.  

One participant of Gagauzia trusts only the local website gagauzinfo.md, and, in order to be informed about the 

news across the country, she uses the application mail.ru, as she believes these sources provide reliable 

information. Another participant pointed out that Jurnal TV, ProTV, TV8 are also trustworthy. When asked 

about genuine sources, a woman said that only when the piece of news is published in all information sources, 

she considers it to be real.  

Figure 3.1.4: Share of citizens who watch news in Romanian, Russian and/or English languages. ‘Q33. In what 
languages do you usually watch news? Evaluate for each language in particular.’ 

2020, N=1364  &   2018, N=1353 

 

In the survey, participants in the study were asked if they use to watch news in Romanian, Russian and English. 

We noticed that Romanian speakers watch more news in their language, and Russian speakers get informed 

from newscasts in Russian. At the same time, 93% of the Romanian speakers watch video or listen to radio 

posts in Romanian, and 73% - in Russian language. If compared with the last wave, the share of Romanian 

speakers who read in Romanian decreased (59% in 2020 and 68% in 2018). (Results per demographic criteria 

are presented in Annex 3.1.4) 

Comparing reliability, transparency, accessibility and confidence between local and international sources, one 

participant mentioned that in our country, as well as abroad, there are portals affiliated to certain parties, and 

for this reason, he does not limit only to one foreign piece of news, but he tries to compare information with 

other sources.  

Another participant specified that she does not watch news from international sources, but believes that there 

is not big difference. Others affirm they trust more in the international news portal if the piece of news is of 
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global importance. Another person states that he is not sure if he can have more confidence in a foreign source, 

rather than in a local one.  
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3.2. Respondents’ habit to watch television and their favorite information 

channels  

Hereinafter are presented answers of people who use to watch television at least once a week. , N=1133 in 2020 & 
N=1155 in 2018  

Figure 3.2.1: Behavior while watching news on television. ‘Q9. You, personally, how do you usually watch news 

on TV?’ 

 

Approximately 37% of the respondents who watch TV at least once a week say that they use to see the whole 

newscast, without doing other things meanwhile. At the same time, every third respondent (34%) mentioned 

that most often TV keeps working alone while they are they doing other things, a share higher by 9 p.p. 

compared to the same routine of the 2018 respondents. (Results per demographic criteria are presented in Annex 

3.2.1) 

Figure 3.2.2: Frequency of respondents’ intentional watching of news. ‘Q10. When it is news time, for example 

19:00 or 21:00, how often do you turn on or switch channel especially to watch news from Moldova? 

 

Compared with the last wave, in 2020, fewer respondents said they turn on TV especially to watch Moldavian 

news. 

22% of the respondents who watch television at least once a week, say they always turn on TV at news time. 

At the same time, every third, in most of on the cases, stated that he turns on TV especially to watch the news 

from Moldova. (Results per demographic criteria are presented in Annex 3.2.2) 
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Table 3.2.2.1: Frequency of respondents’ intentional watching of news, according to demographic criteria. 

‘Q10. When it is news time, for example 19:00 or 21:00, how often do you turn on or switch channel especially to 

watch news from Moldova? 

Q10, % row 

2020 

Always 
In the 

majority of 
cases 

Rarely Never Other 

TOTAL 22% 34% 30% 11% 3% 

Gender 
Male 23% 34% 29% 10% 4% 
Female 21% 34% 31% 11% 3% 

Age 

18 – 25 years old 2% 18% 53% 24% 4% 
26 – 35 years old 7% 30% 46% 14% 3% 
36 – 45 years old 19% 30% 35% 12% 4% 
46 – 65 years old 25% 42% 23% 7% 3% 
Over 65 years old 45% 35% 12% 6% 3% 

Region 

North 18% 36% 31% 9% 6% 
Centre 23% 31% 29% 14% 3% 
Chisinau 25% 31% 32% 9% 3% 
South 23% 39% 27% 10% 2% 

TV channels 
produced in 

Russia 

Most of the time  34% 32% 21% 10% 3% 
Sometimes 16% 36% 38% 7% 3% 
Do not watch  17% 33% 29% 17% 4% 

Language 
Romanian/Md 22% 34% 31% 10% 3% 

Russian 22% 35% 29% 10% 4% 

Q10, % row 

2018 

Always 
In the 

majority of 
cases 

Rarely Never Other 

TOTAL 32% 37% 24% 5% 2% 

Gender 
Male 32% 37% 24% 6% 1% 

Female 32% 38% 24% 5% 2% 

Age 

18 – 25 years old 21% 22% 33% 18% 6% 

26 – 35 years old 16% 38% 35% 7% 3% 

36 – 45 years old 21% 42% 32% 4% 1% 

46 – 65 years old 38% 40% 18% 4% 1% 

Over 65 years old 46% 36% 14% 2% 2% 

Region 

North 37% 35% 22% 5% 1% 

Centre 27% 40% 28% 3% 2% 

Chisinau 31% 38% 21% 7% 3% 

South 33% 37% 22% 7% 2% 

TV channels 
produced in 

Russia 

Most of the time  36% 37% 21% 4% 1% 

Sometimes 28% 37% 27% 6% 2% 

Do not watch  33% 38% 21% 6% 2% 

Language 
Romanian/Md 33% 37% 24% 6% 1% 

Russian 35% 37% 21% 6% 2% 

Almost half of the respondents aged 45 and more, turn on TV when it’s news time in order to get informed. 

34% of the respondents who most of the time watch Russian TV channels report turning on TV always when it 

is news time. Almost every fifth young person aged 18-25 years old stated they never turn on TV at news time. 

If compared with the last wave, there are ten times fewer young people of 18-25 years old that said to turn on 

television to watch news (2% in 2020 and 21% in 2018). 

  



Chapter III. Sources of information – frequency of use and the confidence level 

30 

 

30 

Figure 3.2.3: TV channels watched for the news at least once a week. ‘Q11. Please indicate which TV channels 

do you watch for the news at least once per week?’, ‘Q25. 

                                          

Among the TV channels where respondents watch the news at least once a week, Prime TV the leader of the 

top in 2018 which was mentioned by 55% of respondents, in 2020 decreased to 36% in 2020. The public 

television channel Moldova 1 showed a similar decrease only 35% of respondents watching it at least once a 

week in 2020 compared to 45% in 2018. TV8 recorded the most significant increase, tripling from 6% of 

respondents watching it at least once per week in 2018 to 18% in 2020. Jurnal TV and PRO TV show a 6% 

increase in respondents' preferences compared to 2018. (Results per demographic criteria are presented in 

Annex 3.2.2) 
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Figure 3.2.4: Citizens’ confidence level in TV channels. ‘Q12. Which TV channels do you trust the most 

concerning political news and events across the country?’ 

 

As of the level of confidence in TV channels for publishing political news from across the country, we outline 

the same classification: Jurnal TV – 31%, PRIME – 28% and Moldova 1 – 26%. 

(Results per demographic criteria are presented in Annex 3.2.4) 

Figure 3.2.5: Share of respondents who watch Russian TV programs. ‘Q13. Do you watch Russian TV program, 

such as NTV, RTR, Rossiya?’ 

 

Within the survey conducted in 2020, fewer respondents admit watching Russian TV programmes, 71%, 

compared with 78% in 2018. (Results per demographic criteria are presented in Annex 3.2.5) 

  



Chapter III. Sources of information – frequency of use and the confidence level 

32 

 

32 

Table 3.2.5.1: Share of respondents who watch Russian TV program, according to demographic criteria. ‘Q13. 

Do you watch Russian TV program, such as NTV, RTR, Rossiya?’ 

Q13, % row 

2020 2018 

Yes, almost 
every time I 

watch TV 

Yes, 
sometimes 

Do not 
watch 

Yes, almost 
every time I 

watch TV 

Yes, 
sometimes 

Do 
not 

watch 
TOTAL 32% 38% 28% 35% 42% 22% 

Gender 
Male 29% 39% 30% 37% 45% 18% 
Female 35% 38% 26% 35% 39% 26% 

Age 

18 – 25 y.o 11% 52% 35% 26% 45% 30% 
26 – 35 y.o 21% 40% 38% 34% 49% 17% 
36 – 45 y.o 32% 39% 29% 41% 46% 13% 
46 – 65 y.o 38% 38% 22% 38% 41% 21% 
Over 65  43% 29% 27% 33% 35% 32% 

Region 

North 30% 41% 26% 42% 38% 20% 
Centre 27% 41% 31% 19% 51% 31% 
Chisinau 35% 36% 30% 41% 47% 13% 
South 39% 34% 25% 42% 32% 25% 

Languag
e 

Romanian 26% 41% 32% 24% 48% 28% 
Russian 61% 25% 11% 68% 27% 4% 

 

Compared to 2018, in 2020 there is a decrease in respondents watching TV programs produced in Russia (32% 

in 2020 compared to 35% in 2018). 61% of Russian speakers say that every time they watch these TV stations 

compared to 68% in 2018, and 41% of Romanian speakers sometimes watch TV programs produced in Russia 

compared to 48% in 2018. 

Figure 3.2.6: Programs that are of interest for the population. ”Q21.Do you know the following TV shows? (one 

possible answer per row)?” 

 

A share 27% of the respondents in the survey say that they watch and trust the talk show ‘Politica’ with Natalia 

Morari, while 20% mentioned ̀ In profunzime` with Lorena Bogza and ̀ Cutia Neagra` with Mariana Rata – 18%.. 

At the same time, every fifth respondent watches but does not trust the talk show ‘Vorbeste Moldova’ cu Natalia 

Cheptene. (Results per demographic criteria are presented in Annex 3.2.6) 

Focus group participants were asked to name the journalists they admire: 
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▪ Natalia Morari - ‘she has an interesting approach of prying every guest and asks interesting questions for 

everyone’; 

▪ Andreea Esca - ‘she has a long-term career, provides information easily and clearly to her audience’; 

▪ Cristian Tabara - ‘he has got charisma, analytical capacities and abstract thinking’; 

▪ Lorena Bogza and Natalia Morari - ‘both keep neutral, are well informed about their guests’; 

▪ Natalia Morari - ‘because she is not afraid to express her own opinion in front of political representatives who 

have different visions, and because she has got a good method for organizing the TV show, and they also trust 

the independent channel that she represents’; 

▪ Mariana Rata - ‘having always a firm position, an interesting manner to address different subjects in 

discussions with her guests’; 

▪ Gheorghe Gonța – ‘host of the talk show Puterea a Patra, with remarkable professionalism and interesting 

questions for his guests’; 

Participants were asked to imagine a situation in which ‘a politician invited a reporter to his house in order to 

write a story about his family. He promised him an iPhone if the story will be positive’, what the reporter should 

do. The majority said that the reporter should adopt neutral position and not to take the iPhone as a reward, 

as his journalist career was at stake and he should not take bribe for creating a piece of news. One participant 

mentioned that the journalist’s and the politician’s influence are important, but he believes that the reporter 

must provide the piece of news correctly. Others stated that even if the journalist writes the piece of news in a 

neutral manner, he may take the phone. 

3.3 Radio - radio stations that the respondents listen to be informed 

Hereinafter are presented answers of people who use to listen to the radio at least once a week. , NN=465 in 2020 
& N=509 in 2018 

Figure 3.3.1: Radio stations that citizens trust the most concerning political and social news. ‘Q16. Which radio 

stations do you trust the most concerning political news and events across the country?’ 
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Evaluating the level of trust in politic news on the radio posts, 22% mentioned Radio Moldova and Radio Noroc 

as reliable radio stations concerning political news.  In the last survey, 28% and 26% trusted the political news 

cast on this radio stations. (Results per demographic criteria are presented in Annex 3.3.1) 

3.4. Newspapers - publications used respondents for information 

purposes 

Hereinafter are presented answers of people who use to read newspapers at least once every 2 weeks. , N=124 in 
2020 & N=289 in 2018 

Figure 3.4.1: Newspapers that citizens use at least once every two weeks to be informed. What printed 
newspapers do you read for news at least once every 2 weeks? 

 
Among respondents who usually read newspapers at least once every 2 weeks, in 2020 19% read Makler, 
followed by Комсомольская Правда by 18% and by Ziarul de Garda mentioned by 16% of respondents, double 
compared to 2018 . 

(Results per demographic criteria are presented in Annex 3.4.1)  
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Figure 3.4.2: Printed newspapers that citizens trust the most. ‘Q18. Which newspapers do you trust the most 
concerning political news and events across the country?’ 

 

 

Assessing the level of confidence in newspapers political news, respondents trust more in Komsomolskaya 

Pravda – 18%. At the same time, a share of 14% is scored by the respondents who trust the news posted by 

Makler and Argumenty i Fakty and 13% Ziarul de Garda. 

(Results per demographic criteria are presented in Annex 3.4.2) 

3.5. On-line behavior - favorite information portals 

Figure 3.5.1: Share of citizens who use Internet at least once a month. ‘Q20A. Do you use Internet at least once 

a month? 

 

A share of 73% of participants in the survey state they use the Internet at least once a month, and by 13 p.p. 

fewer respondents of the last wave have the same routine. (Results per demographic criteria are presented in 

Annex 3.5.1) 

Figure 3.5.2: Frequency of use of social media. ‘Q20. How often do you use ...?’, N=998 & N=811 
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If compared with the precedent wave, Facebook – 58% and Instagram – 31% are to a greater extent accessed 

several times a day. At the same time, in 2020 the share of Odnoklassniki users decreased by 28% in 

comparison with 2018. Simultaneously, there are 10% of users of the new platform TikTok. 

Figure 3.5.2.1: Frequency of use of social media per demographic criteria. ‘Q20. How often do you use ...?’, N=998 

& N=811 

Q19, % row 
Facebook 

users 
Instagram 

users 
Odnokl. 
Users 

TikTok 
Users 

Twitter 
users 

Vkontakte 
users 

TOTAL 95% 54% 62% 18% 9% 23% 

Gender 
Male 95% 51% 60% 14% 10% 27% 
Female 95% 56% 64% 22% 8% 19% 

Age 

18 – 25 y.o 98% 94% 58% 50% 21% 44% 
26 – 35 y.o 98% 66% 62% 18% 11% 25% 
36 – 45 y.o 98% 47% 62% 9% 6% 18% 
46 – 65 y.o 91% 23% 64% 3% 2% 11% 
Over 65  83% 22% 74% 0% 0% 5% 

Region 

North 93% 54% 66% 16% 11% 25% 
Centre 97% 45% 62% 17% 5% 13% 
Chisinau 98% 61% 54% 20% 9% 24% 
South 94% 53% 69% 22% 12% 32% 

Languag
e 

Romanian 97% 55% 62% 19% 10% 20% 
Russian 91% 50% 65% 14% 6% 36% 

Among young people aged 18-25 years old, 94% use Instagram, and half of them go on TikTok. Also, 

respondents over the age of 65 use Odnoklassniki. (Results per demographic criteria are presented in Annex 

3.5.2) 

Figure 3.5.3: Purposes of using the Internet. ‘Q21 For which of the following purposes are you using the Internet? 

(one answer per line)?’, N=998 & N=811 
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Almost all Internet users (94%) hang out on the Internet to communicate with friends and relatives, and/or to 

access social networks (91%). A similar routine of the Internet users is revealed by the 2018 survey. (Results 

per demographic criteria are presented in Annex 3.5.3) 

Hereinafter are provided answers of people who visit news websites at least once a week. , N=580 & N=490 
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Figure 3.5.4. News websites that citizens use for information purposes. ‘Q14. Which websites do you use at least 

once a week?’  

 

Among the respondents who access the news sites at least once a week, the most popular portals are: Jurnal.md 

- 27%, diez.md - 25% and știri.md - 22%. Compared to the previous wave, the shares of users of the following 

sources increased: Diez.md, Agora.md and also TV8.md and Știri.md were not mentioned in the last wave. At 

the same time, compared to 2018, this year, less sources were used: Jurnal.md, Point.md and ProTV.md. (Results 

per demographic criteria are presented in Annex 3.5.4) 
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Figure 3.5.5: Citizens’ confidence level in news websites. ‘Q15. Which news websites do you trust the most 

concerning political news and events across the country?’  

If we evaluate the level of confidence in the sources used, on top of the classification we will mention: Jurnal.md 

– 20%, diez.md – 20%, știri.md – 18%  and point.md – 17%.  In the previous wave, the news websites in which 

respondents have the most trust are: Jurnal.md – 22%, Point.md – 21% and Protv.md – 16%. 

(Results per demographic criteria are presented in Annex 3.5.5) 

In the qualitative study, participants were asked how they get informed and look for news and what they 

pay attention to when they find a piece of news. Consequently, the participants listed the following methods 

of accessing news: 

▪ ‘Topic, title and areas of interest of the piece of news’ - and if he found about it accidentally, then he visits 

official websites to check the information. 

▪ ‘Theme of the piece of news’ - if its summary or brief narration seems to be interesting to him, then he 

keeps watching the newscast. In order to collect facts, he follows and searches for information on the 

Internet, particularly paying attention to the source of the piece of news. 

▪ ‘News disseminated on social media’ –  ‘news constantly appear on my page without searching for them’. 

One participant accesses news randomly, often these are news disseminate by his friends on social 

networks  „I also pay attention to the name of the source, if it seems familiar and reliable’. 

▪ ‘Key-words that are of interest’ - after accessing the source, he searches information about them. 
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At the same time, participants mentioned the way they watch television news: 

▪ Several women said they watch newscasts while doing housework.  

▪ Others watch/listen to the theme of the television news to see if something is of interest for them in order 

to continue listening or watching the full piece of news.  

Participants in the focus group were asked which are their major interest areas? Most of participants are 

interested in information of social, political, economic, environmental, educational areas, but for many people 

every news area is of interest. There are also some people who believe that sports, agricultural and political 

news are not interesting at all. In order to get more information about a piece of news they are interested in, 

most of the participants search on Google its topic and visit more websites they trust. 

Among channels they avoid to watch, the participants mentioned Moldova 1, NTV, Publika TV. One participant 

related about her experience with Moldova 1 newscasters. She believes that given the lack of charisma and 

necessary professionalism, they do not provide information in a realistic and attractive manner.  Because of 

this, she is not satisfied with this television channel. A man says he does not watch these television channels 

because they contain to much information.  
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CHAPTER IV: PARTICIPANTS' ATTITUDE TOWARDS MEDIA 

AND MEDIA ANALYSIS SKILLS 
 

This chapter presents the general attitude of the participants towards media. Given that questions from this chapter 
were added to the questionnaire of this study, the analysis in dynamic alongside with the outcomes of the survey 
conducted in 2018 are missing. 

4.1. Respondents’ opinion about the fake news on social platforms 

Figure 4.1.1: The extent to which manipulation, propaganda and misinformation are present on social 
networks. „Q26. To what extent do you think the content posted on social networks includes manipulation, 
propaganda and misinformation?)’, N=1364 

 

Over a half of respondents believe that manipulation, propaganda and misinformation are largely present on 

social networks. (Results per demographic criteria are presented in Annex 4.1.1) 

4.2. Media Literacy - Attitude and skills of media analysis 

Figure 4.2.1: Respondents opinion about real and fake news ‘ Q37. I will read some news. Please specify which 

ones are real and which ones are fake. (one possible answer)?’ , N=1364 

Real News 

 
 

Fake news 

 
Respondents were presented more news or statements, the first two being real, and the last three - fake. 

Participants in the survey were asked to identify the news they considered real and those they believed to be 

fake.  
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Half of the respondents were right to identify the first news as real (51%) - ‘Ministry of Foreign Affairs informs 

that the Minister of health of the Italian Republic issued an ordinance that prohibits people who, in the last 14 

days, have visited or have transited certain countries, including Moldova, to enter Italy in the period between 9-

31 July’. 

At the same time, 44% of the respondents stated that the fake news on COVID-19 is real – „COVID-19 was 

especially created in laboratories to reduce the world population”. (Results per demographic criteria are 

presented in Annex 4.2.1) 

 
Figure 4.2.2: Composite indicator on the number of news correctly identified by the respondents, % ‘ Q37. I 
will read some news. Please specify which ones are real and which ones are fake. (one possible answer)?’ , N=1364  

 

For the present chart, an indicator was calculated based on the answers of the previous chart (Figure 4.2.1). 

Respondents were asked to determine which news story, from a list presented, in their opinion is real and which 

is fake. In order to have a better indicator on the capacity of people to make the difference between fake and real 

news, a composite indicator was calculated. The share of respondents who correctly identified (real or fake) all 

the five news, four out of five, three out of five or less, has been determined. 

According to collected data, 91% of the respondents provided a correct answer for at least one of the presented 

news. At the same time, 8% of the respondents correctly determined all five news items, and by 1 p.p. more 

respondents failed to correctly identify the news. 

Figure 4.2.3: Respondents’ agreement with more information. ‘ Q38. On a scale of 1 to 5, where 5 means totally 

agree and 1 - totally disagree, please indicate if you agree with the following statements (one answer per row)’, 

N=1364 

 
 

Approximately 33% of the participants in the survey agree that „media helps solve society problems’. At the same 

time, 28% of the respondents kind of agree that ‘media in Moldova is primarily concerned with public interest’. 

More than a half of the respondents strongly disagree that  ‘the media market in Moldova is free, without different 

monopolized segments’ – 58%. (Results per demographic criteria are presented in Annex 4.2.3) 
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Figure 4.2.4: Respondents’ agreement with more information. ‘ Q39. I will read two pairs of statements. Please 

tell me which one you agree with (one answer per line)?’, N=1364 

 
 

A share of 42% respondents mentioned both that ‘EU media broadcast in Moldova provides reliable and 

equilibrated information’, and that ‘EU media broadcasts manipulative misinformation’. 

About a half of the respondents agree that ‘ Russian media broadcast in Moldova provides manipulative 

information – 48%”. At the same time, 59% of the respondents agree that ‘national media provides one-sided 

information, broadcasting manipulative news and false information’. (Results per demographic criteria are 

presented in Annex 4.2.4) 

4.3. Respondents’ abilities to analyze media news 

Figure 4.3.1: Respondents’ opinion about the Government’s power to close down a media institution if it 

criticizes the government ‘ Q40. Do you think Government might close down a media institution if it criticizes the 

government? (one possible answer)?’, N=1364 

 
More than half of respondents believe that the government could close down a media institution if it criticizes 

the government – 56%. Moreover, 26% of the respondents believe that the government could not close down a 

media institution. At the same time, 19% of respondents could not answer this question. (Results per 

demographic criteria are presented in Error! Reference source not found.) 
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Figure 4.3.2: Respondents arguments. ‘ Q41. Please explain your answer. (openly)’, N=1364 

 
 

The main reason why most respondents believe that the Government could close down a media institution is 

that ‘the government has power concentrated in their hands’ – 23%. Fewer respondents mentioned that 

Government could not close down a media institution because ‘it has not the necessary rights and prerogatives’ 

- 8%.  

 

Figure 4.3.3: Respondents’ opinion about media organizations that can be influenced by the government. ’ Q42. 

Which of the following categories of media organizations can be easily influenced by the government? (multiple 

choice)?’, N=1364 

 
 

More than a half of the respondents answered that public media can be easily influenced by the Government - 

53%, while social media can be influenced by the Government to an extent of 38%. (Results per demographic 

criteria are presented in Error! Reference source not found.) 
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Figure 4.3.4: The way that respondents understand the statement ‘news is not objective’ ‘ Q43. How do you 

understand the statement ‘news is not objective’? (multiple choice)?’ , N=1364 

 
 

Evaluating the statement ‘news is not objective’, about a half of the respondents consider that, in these cases, the 

reporter gives to many opinions of third people - 44%. Approximately 32% of the participants in the interview 

think this statement is defined by reporters who provide news strictly on the event. (Results per demographic 

criteria are presented in Error! Reference source not found.) 

 

Figure 4.3.5: Who the respondents think is responsible for the news content. ‘Q44. Generating news content is 

the responsibility of: (multiple choice)?’, N=1364 

 
 

A share of 54% of the respondents consider that reporters are responsible for generating news content, and by 

4 p.p. less think this is the job of the news editor. (Results per demographic criteria are presented in Error! 

Reference source not found.) 
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4.4 Devices in the respondents’ households, share of those who know what 

a podcast is 

Figure 4.4.1: Devices in the respondents’ households. ‘Q8. Do you have...? (multiple choice)?’, N=1364 &, N=1353 

 

About 95% of the respondents have a functioning television. Also, 74% have wifi or cable Internet, 69% have 

cable TV, and by 9 p.p. have in their household a computer connected to the Internet. In 2020 compared to 2018, 

the share increased with 18 p.p. for the respondents that have a mobile phone with internet included in the 

household. (Results per demographic criteria are presented in Error! Reference source not found.) 

Figure 4.4.2: Share of respondents who listen to podcasts. ‘Q23. Listen to podcasts (digital audio, where you can 

listen to programs, interviews, etc.)? (one possible answer)’, N=1364 

 

A share of 10% of respondents listen to podcasts. At the same time, more than a half of the respondents do not 

know what a podcast is. (Results per demographic criteria are presented in Annex 4.4.2)  
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I don’t know what a podcast is
NK/ NA



ANNEX 

48 

 

48 

Annex 1.1: The self-assessed level of being informed about the events in the Republic of Moldova. ‘Q3. How well-informed 

do you consider yourself about what is generally happening in the Republic of Moldova?’ 

 

 % row N 
Very 

informed 

Informed 
to a great 

extent 

Informed 
to a small 

extent 

Not at all/ 
To a very 

small extent 
NK/ NA 

Total 1364 16 44 29 10 1 

Gender 
Male 644 19 44 27 9 0 
Female 720 14 44 30 11 1 

Age 

18 – 25 years old 212 18 36 35 10 0 
26 – 35 years old 234 12 56 24 7 2 
36 – 45 years old 235 19 46 26 9 0 
46 – 65 years old 463 15 44 30 11 0 
Over 65 years old 219 20 39 26 14 1 

Area 
Urban 609 15 52 26 7 0 
Rural 755 17 38 30 13 1 

Region 

North 376 15 43 29 12 1 
Center 360 13 42 31 13 0 
South 294 19 40 29 11 1 
Chișinău 334 19 52 24 5 0 

Studies 

Primary school 9 12 22 11 56 0 
Gymnasium 215 13 30 36 19 2 
High school/ General 
schools 

242 18 45 30 7 0 

Vocational school 305 16 40 34 9 1 
Specialty college 186 16 46 31 7 0 
Higher education 363 18 57 17 7 1 

Occupation 

Specialty college 55 11 60 21 7 0 
Director/ Manager 13 38 53 0 9 0 
Qualified specialist 219 19 64 13 4 0 
Qualified worker 223 17 40 35 9 0 
Unqualified worker 101 13 40 37 9 0 
Farmer in individual 
household 35 26 29 29 17 0 

Entrepreneur  18 11 61 16 11 0 
Student 106 16 39 32 13 0 
Maternity leave 40 10 33 47 7 3 
Retired 339 17 44 25 13 1 
Unemployed 166 13 33 42 10 2 

Income 

Less than 3 thousand lei 390 14 39 32 14 1 
3 – 5 thousand lei 261 14 45 32 8 0 
5 – 10 thousand lei 309 20 49 26 6 0 
Over 10 thousand lei 126 23 53 20 3 1 
DK/ NR 277 14 42 27 16 1 

Car 

I drive 376 21 48 23 7 0 
Another family member is 
driving 308 14 48 29 9 0 

We don’t have a car 672 15 41 31 12 1 

Language 
Romanian/Moldavan 1099 16 44 29 10 1 
Russian 237 17 45 27 11 1 
Other language 25 15 30 35 16 4 
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Annex 1.2: The level of satisfaction with the media in the Republic of Moldova. ‘Q4. How satisfied or dissatisfied are you 
with the media in the Republic of Moldova in general (TV, press, radio, internet news portals, etc.)?’ 
 

 % row N 
Very 
satisfied 

Quite 
satisfied  

Quite 
dissatisfied 

Very 
dissatisfied 

NK/NA 

Total 1364 6 36 39 16 3 

Gender 
Male 644 6 33 41 17 2 
Female 720 6 38 38 15 4 

Age 

18 – 25 years old 212 8 33 41 12 6 
26 – 35 years old 234 4 37 43 13 3 
36 – 45 years old 235 4 37 40 17 2 
46 – 65 years old 463 5 34 41 17 2 
Over 65 years old 219 10 39 30 19 1 

Area 
Urban 609 5 39 40 12 3 
Rural 755 7 33 39 19 3 

Region 

North 376 5 35 42 16 2 
Center 360 4 35 39 19 2 
South 294 9 30 38 17 5 
Chișinău 334 7 41 38 11 3 

Studies 

Primary school 9 12 11 11 55 12 
Gymnasium 215 10 35 29 24 2 
High school/ General 
schools 

242 5 35 40 16 4 

Vocational school 305 7 35 41 15 2 
Specialty college 186 5 32 46 15 3 
Higher education 363 5 40 40 12 2 

Occupation 

Specialty college 55 2 48 47 4 0 
Director/ Manager 13 15 38 30 16 0 
Qualified specialist 219 4 41 38 15 2 
Qualified worker 223 6 34 39 18 3 
Unqualified worker 101 4 29 43 21 2 
Farmer in individual 
household 

35 9 31 48 11 0 

Entrepreneur  18 0 33 57 0 10 
Student 106 6 30 48 9 7 
Maternity leave 40 0 40 42 15 3 
Retired 339 10 38 34 16 2 
Unemployed 166 7 31 39 19 5 

Income 

Less than 3 thousand lei 390 7 36 38 17 2 
3 – 5 thousand lei 261 6 35 43 15 1 
5 – 10 thousand lei 309 4 38 39 15 4 
Over 10 thousand lei 126 6 44 38 6 5 
DK/ NR 277 7 29 39 20 5 

Car 

I drive 376 6 36 41 16 2 
Another family member is 
driving 

308 4 38 40 14 3 

We don’t have a car 672 7 35 39 17 3 

Language 
Romanian/Moldavan 1099 6 37 39 16 3 
Russian 237 8 33 40 15 4 
Other language 25 7 31 43 15 4 
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Annex 2.1.1: Opinion regarding the importance of recognizing the news that manipulate and misinform the citizens. ‘Q24. 

Please indicate to what extent you agree or disagree with the following statement: ‘it is important for Moldovans to be able to 

recognize the news aimed at manipulating or misinforming citizens’  

 % row N 
Totally 
agree 

Somewhat 
agree 

Neither 
agree 

nor 
disagree 

Somewhat 
disagree 

Totally 
disagree 

NK/ NA 

Total 1364 65 22 6 4 1 2 

Gender 
Male 644 64 23 5 4 2 2 

Female 720 65 21 6 4 1 2 

Age 

18 – 25 years old 212 73 19 2 4 1 0 

26 – 35 years old 234 65 20 6 4 2 3 

36 – 45 years old 235 63 25 5 3 1 2 

46 – 65 years old 463 64 23 8 3 1 2 

Over 65 years old 219 58 21 6 8 1 5 

Area 
Urban 609 67 22 6 3 1 1 

Rural 755 63 22 6 5 1 3 

Region 

North 376 52 29 9 3 3 3 

Center 360 66 18 8 7 0 2 

South 294 65 22 4 4 1 3 

Chișinău 334 76 18 2 3 1 1 

Studies 

Primary school 9 33 11 12 11 0 34 

Gymnasium 215 55 21 10 5 3 5 

High school/ General 
schools 

242 69 21 4 3 1 1 

Vocational school 305 60 28 6 3 0 3 

Specialty college 186 73 16 3 5 2 1 

Higher education 363 72 20 4 3 1 1 

Occupation 

Specialty college 55 56 29 7 4 2 2 

Director/ Manager 13 84 16 0 0 0 0 

Qualified specialist 219 75 20 2 2 0 0 

Qualified worker 223 67 20 6 4 1 2 

Unqualified worker 101 58 27 9 1 2 3 

Farmer in individual 
household 

35 69 17 6 0 6 3 

Entrepreneur  18 62 27 0 11 0 0 

Student 106 74 19 2 3 2 0 

Maternity leave 40 67 15 5 8 5 0 

Retired 339 64 20 6 6 1 4 

Unemployed 166 55 29 8 2 1 4 

Income 

Less than 3 thousand lei 390 57 24 8 5 1 4 

3 – 5 thousand lei 261 65 24 5 4 1 1 

5 – 10 thousand lei 309 77 16 3 2 1 1 

Over 10 thousand lei 126 75 23 0 2 1 0 

DK/ NR 277 56 22 9 7 2 4 

Car 

I drive 376 72 18 5 3 2 1 

Another family member 
is driving 

308 68 22 5 4 1 1 

We don’t have a car 672 59 24 7 5 1 4 

Language 

Romanian/Moldavan 1099 66 22 6 3 1 2 

Russian 237 57 24 7 6 2 4 

Other language 25 58 12 12 11 4 4 
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Annex 2.1.2: The share of citizens who believe they follow news from independent sources. ‘Q25. To what extent do you 

agree or not with the following statement: ‘I follow news exclusively from independent sources? (a possible answer)’ 

 % row N 

Mentions that 
follows the news 

only from 
independent 

sources 

Mentions that 
follows the news 

from both 
independent 

sources and other 
sources 

Mentions that 
follows the news, 

but is not sure 
which sources 

are independent 

DK/ 
NR 

Total 1364 18 33 38 11 

Gender 
Male 644 19 32 38 12 

Female 720 16 35 39 10 

Age 

18 – 25 years old 212 19 31 36 15 

26 – 35 years old 234 18 38 32 12 

36 – 45 years old 235 18 39 36 8 

46 – 65 years old 463 16 33 43 8 

Over 65 years old 219 20 26 39 15 

Area 
Urban 609 22 38 34 7 

Rural 755 14 30 42 14 

Region 

North 376 10 40 33 17 

Center 360 19 36 37 8 

South 294 14 28 45 13 

Chișinău 334 28 28 39 4 

Studies 

Primary school 9 12 22 22 44 

Gymnasium 215 13 19 45 23 

High school/ General schools 242 20 33 38 10 

Vocational school 305 15 35 39 10 

Specialty college 186 20 35 34 11 

Higher education 363 21 40 34 5 

Occupation 

Specialty college 55 13 53 29 5 

Director/ Manager 13 38 39 23 0 

Qualified specialist 219 21 41 32 6 

Qualified worker 223 12 38 42 8 

Unqualified worker 101 15 34 40 11 
Farmer in individual 
household 

35 8 26 43 23 

Entrepreneur  18 28 39 33 0 

Student 106 24 24 37 14 

Maternity leave 40 15 35 35 15 

Retired 339 18 28 42 12 

Unemployed 166 18 25 38 19 

Income 

Less than 3 thousand lei 390 15 28 43 14 

3 – 5 thousand lei 261 18 38 37 7 

5 – 10 thousand lei 309 18 40 38 5 

Over 10 thousand lei 126 28 27 35 9 

DK/ NR 277 16 32 35 17 

Car 

I drive 376 22 36 33 9 
Another family member is 
driving 

308 18 38 35 9 

We don’t have a car 672 15 29 43 13 

Language 
Romanian/Moldavan 1099 19 34 37 11 

Russian 237 12 31 44 13 

Other language 25 16 23 57 4 
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Annex 2.1.3: The share of people who declare they can tell when the media is trying to manipulate the opinion of citizens. 

‘Q27. Do you think you could tell when the media (TV, press, radio, internet news portals, etc.) want to manipulate or change  

the opinion of the citizens, for example: disseminate fake news, propaganda, misinformation, etc.?’ 

 % row N 
Very easy to 

identify 
Somewhat 

easy 
Somewhat 

hard 
Very 
hard 

NK/ NA 

Total 1364 22 36 26 10 5 

Gender 
Male 644 25 39 23 9 5 
Female 720 20 35 29 11 5 

Age 

18 – 25 years old 212 23 45 21 6 5 
26 – 35 years old 234 24 38 28 4 6 
36 – 45 years old 235 21 45 22 9 3 
46 – 65 years old 463 20 34 29 11 6 
Over 65 years old 219 26 22 28 17 7 

Area 
Urban 609 21 41 28 7 4 
Rural 755 24 33 25 12 7 

Region 

North 376 19 34 28 12 8 
Center 360 23 31 31 11 3 
South 294 24 37 20 10 9 
Chișinău 334 25 44 24 5 2 

Studies 

Primary school 9 23 11 22 22 22 
Gymnasium 215 15 23 24 25 12 
High school/ General 
schools 

242 20 42 29 5 3 

Vocational school 305 25 36 26 8 5 
Specialty college 186 24 31 28 11 6 
Higher education 363 27 43 24 3 2 

Occupation 

Specialty college 55 26 47 18 2 7 
Director/ Manager 13 46 32 23 0 0 
Qualified specialist 219 25 48 21 4 2 
Qualified worker 223 25 40 25 8 3 
Unqualified worker 101 13 34 27 19 7 
Farmer in individual 
household 

35 17 29 23 23 8 

Entrepreneur  18 56 12 22 6 5 
Student 106 20 51 18 7 4 
Maternity leave 40 12 33 43 5 8 
Retired 339 25 24 29 16 6 
Unemployed 166 18 30 35 5 12 

Income 

Less than 3 thousand lei 390 19 25 33 16 8 
3 – 5 thousand lei 261 19 35 31 11 5 
5 – 10 thousand lei 309 27 43 21 8 2 
Over 10 thousand lei 126 30 42 26 1 1 
DK/ NR 277 23 44 18 6 9 

Car 

I drive 376 25 47 20 5 4 
Another family member is 
driving 

308 20 41 28 7 3 

We don’t have a car 672 22 29 28 14 7 

Language 
Romanian/Moldavan 1099 23 36 26 9 5 
Russian 237 18 36 28 13 5 
Other language 25 31 46 16 4 4 
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Annex 2.1.4: Respondents' opinion on the capability of the population in the Republic of Moldova to identify fake news. 

‘Q28. How easy or difficult is it for the population of the Republic of Moldova to distinguish between fake and real (truthfu l) 

news?’ 

 % row N 
Very easy/ 

somewhat easy 
Very hard/ 

somewhat hard 
NK/NA 

Total 1364 31 64 5 

Gender 
Male 644 30 65 5 
Female 720 31 63 6 

Age 

18 – 25 years old 212 31 64 5 
26 – 35 years old 234 31 66 3 
36 – 45 years old 235 33 64 3 
46 – 65 years old 463 27 64 8 
Over 65 years old 219 33 62 5 

Area 
Urban 609 29 67 5 
Rural 755 32 62 6 

Region 

North 376 27 67 6 
Center 360 29 69 2 
South 294 32 58 10 
Chișinău 334 36 60 4 

Studies 

Primary school 9 34 44 22 
Gymnasium 215 26 66 7 
High school/ General schools 242 30 65 4 
Vocational school 305 34 61 5 
Specialty college 186 25 69 6 
Higher education 363 31 65 5 

Occupation 

Specialty college 55 27 69 4 
Director/ Manager 13 38 62 0 
Qualified specialist 219 33 63 3 
Qualified worker 223 31 66 4 
Unqualified worker 101 24 67 9 
Farmer in individual household 35 32 65 3 
Entrepreneur  18 23 72 5 
Student 106 29 66 5 
Maternity leave 40 30 67 3 
Retired 339 32 62 6 
Unemployed 166 26 63 10 

Income 

Less than 3 thousand lei 390 30 64 7 
3 – 5 thousand lei 261 29 66 6 
5 – 10 thousand lei 309 24 73 3 
Over 10 thousand lei 126 33 65 2 
DK/ NR 277 40 53 7 

Car 
I drive 376 31 67 3 
Another family member is driving 308 30 67 3 
We don’t have a car 672 30 62 8 

Language 
Romanian/Moldavan 1099 30 65 5 
Russian 237 31 63 6 
Other language 25 46 50 4 
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Annex 2.1.5: The share of respondents who believe that the news in the Republic of Moldova is influenced by politics. ‘Q29. 

In your opinion, is the news in the Republic of Moldova influenced by politics?’ 

 % row N 
Extremely 
influenced 

Very 
influenced 

Slightly 
influenced 

Not at all 
influenced 

NK/NA 

Total 1364 51 33 9 3 4 

Gender 
Male 644 54 31 8 3 3 

Female 720 49 34 9 4 5 

Age 

18 – 25 years old 212 56 33 6 1 4 

26 – 35 years old 234 52 34 7 3 3 

36 – 45 years old 235 56 27 11 2 4 

46 – 65 years old 463 48 34 9 4 4 

Over 65 years old 219 47 32 12 6 4 

Area 
Urban 609 54 34 8 1 3 

Rural 755 49 31 9 5 5 

Region 

North 376 47 39 6 4 4 

Center 360 61 25 8 2 4 

South 294 44 32 11 6 7 

Chișinău 334 52 33 11 2 1 

Studies 

Primary school 9 56 11 12 11 11 

Gymnasium 215 41 30 12 8 8 

High school/ General schools 242 56 31 9 2 2 

Vocational school 305 50 37 7 2 4 

Specialty college 186 52 28 11 4 5 

Higher education 363 56 35 5 1 3 

Occupation 

Specialty college 55 55 33 4 2 7 

Director/ Manager 13 47 53 0 0 0 

Qualified specialist 219 55 35 7 1 1 

Qualified worker 223 53 32 8 3 4 

Unqualified worker 101 59 23 10 3 5 

Farmer in individual household 35 65 23 6 6 0 

Entrepreneur  18 45 44 6 6 0 

Student 106 61 32 2 2 4 

Maternity leave 40 60 32 3 2 3 

Retired 339 45 33 13 5 4 

Unemployed 166 46 32 10 3 9 

Income 

Less than 3 thousand lei 390 44 35 11 4 6 

3 – 5 thousand lei 261 47 35 10 3 4 

5 – 10 thousand lei 309 63 28 6 1 3 

Over 10 thousand lei 126 57 38 5 0 0 

DK/ NR 277 49 29 10 7 5 

Car 

I drive 376 58 31 6 3 2 

Another family member is 
driving 

308 56 31 6 3 3 

We don’t have a car 672 45 34 11 4 5 

Language 

Romanian/Moldavan 1099 53 32 9 3 4 

Russian 237 44 36 9 5 5 

Other language 25 50 27 12 8 4 
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Annex 2.2.1: The share of people who claim to know what the terms ‘propaganda in the media’, ‘fake news’ are. ‘Q30. Do 

you know what it is...?’ 

% row 
Propaganda in the media Fake news 

N Yes No 
NK/ 
NA 

N Yes No 
NK/ 
NA 

Total 1364 44 50 6 1364 65 28 7 

Gender 
Male 644 44 50 6 644 67 25 8 
Female 720 44 51 6 720 64 31 6 

Age 

18 – 25 years old 212 46 47 7 212 68 25 6 
26 – 35 years old 234 54 39 8 234 72 18 9 
36 – 45 years old 235 48 45 7 235 68 27 5 
46 – 65 years old 463 44 51 5 463 65 28 7 
Over 65 years old 219 27 69 3 219 51 43 6 

Area 
Urban 609 57 36 6 609 75 19 7 
Rural 755 33 62 5 755 57 36 7 

Region 

North 376 39 53 8 376 58 32 10 
Center 360 39 58 3 360 62 34 4 
South 294 36 58 6 294 60 34 7 
Chișinău 334 61 33 7 334 82 12 6 

Studies 

Primary school 9 0 100 0 9 22 78 0 
Gymnasium 215 23 71 6 215 42 49 9 
High school/ General schools 242 37 55 8 242 70 23 7 
Vocational school 305 38 57 5 305 69 26 5 
Specialty college 186 50 45 5 186 70 22 7 
Higher education 363 65 29 7 363 74 18 7 

Occupation 

Specialty college 55 63 20 17 55 76 9 15 
Director/ Manager 13 45 55 0 13 53 47 0 
Qualified specialist 219 69 27 4 219 84 11 5 
Qualified worker 223 43 54 3 223 71 25 4 
Unqualified worker 101 37 54 9 101 54 35 11 
Farmer in individual household 35 31 66 3 35 57 38 6 
Entrepreneur  18 67 22 11 18 72 17 11 
Student 106 50 41 8 106 70 23 7 
Maternity leave 40 41 55 5 40 68 30 2 
Retired 339 30 65 5 339 58 34 8 
Unemployed 166 34 57 8 166 56 36 8 

Income 

Less than 3 thousand lei 390 31 62 7 390 58 33 9 
3 – 5 thousand lei 261 42 53 5 261 66 28 5 
5 – 10 thousand lei 309 52 45 4 309 75 19 5 
Over 10 thousand lei 126 62 29 9 126 78 12 9 
DK/ NR 277 45 48 7 277 56 38 6 

Car 
I drive 376 50 44 6 376 74 19 7 
Another family member is driving 308 52 42 6 308 69 25 6 
We don’t have a car 672 36 58 6 672 59 35 7 

Language 
Romanian/Moldavan 1099 43 50 6 1099 67 26 7 
Russian 237 46 49 5 237 61 33 7 
Other language 25 34 66 0 25 49 51 0 
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Annex 2.2.2: Respondents' perception of the concept of fake news. ‘Q31. To what extent do you agree or disagree that the 

following statements describe what fake news is?, part 1 

% row 

Journalists intentionally present untruthful information as it if were 
true 

N 
Totally 
agree 

Rather 
agree 

Neither/ 
Nor 

Rather 
disagree 

Totally 
disagree 

NK/ NA 

Total 888 51 33 8 4 3 1 

Gender 
Male 429 53 34 8 2 2 1 

Female 459 49 33 8 5 4 2 

Age 

18 – 25 years old 145 59 27 8 3 3 0 

26 – 35 years old 169 49 34 9 4 2 2 

36 – 45 years old 159 54 32 7 4 2 1 

46 – 65 years old 302 45 37 8 4 4 1 

Over 65 years old 113 53 32 8 3 3 2 

Area 
Urban 457 52 36 7 2 2 0 

Rural 431 49 31 9 5 4 2 

Region 

North 218 45 36 10 4 3 2 

Center 222 48 32 12 3 2 2 

South 175 56 26 7 5 6 1 

Chișinău 273 54 37 4 2 2 0 

Studies 

Primary school 2 50 50 0 0 0 0 

Gymnasium 90 57 30 6 3 1 3 

High school/ General schools 169 56 27 7 5 3 3 

Vocational school 211 47 32 11 4 5 1 

Specialty college 131 51 40 9 0 0 0 

Higher education 270 49 36 7 4 3 0 

Occupation 

Specialty college 42 36 45 9 3 5 2 

Director/ Manager 7 86 14 0 0 0 0 

Qualified specialist 184 53 35 8 3 1 0 

Qualified worker 158 53 36 5 2 4 0 

Unqualified worker 55 52 26 9 8 4 2 

Farmer in individual 
household 

20 41 34 15 5 5 0 

Entrepreneur  13 62 38 0 0 0 0 

Student 74 55 33 5 1 5 0 

Maternity leave 27 59 30 4 7 0 0 

Retired 196 45 36 9 4 3 3 

Unemployed 93 49 22 15 6 3 3 

Income 

Less than 3 thousand lei 228 42 35 10 6 4 2 

3 – 5 thousand lei 173 41 36 13 6 3 1 

5 – 10 thousand lei 233 60 29 7 2 2 0 

Over 10 thousand lei 99 61 32 1 3 3 0 

DK/ NR 155 53 35 5 1 3 3 

Car 

I drive 277 52 34 8 2 2 1 

Another family member is 
driving 

213 55 34 5 4 2 0 

We don’t have a car 393 48 32 9 5 4 2 

Language 

Romanian/Moldavan 731 52 33 8 3 3 1 

Russian 143 44 39 8 6 2 1 

Other language 13 53 31 0 8 0 8 
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Annex 2.2.2: Respondents' perception of the concept of fake news. ‘Q31. To what extent do you agree or disagree that the 

following statements describe what fake news is?, part 2 

% row 

Jurnalists present news without verifying if all information is true 
(real) 

N 
Totally 
agree 

Rather 
agree 

Neither/ 
Nor 

Rather 
disagree 

Totally 
disagree 

NK/ NA 

Total 888 33 40 15 8 2 2 

Gender 
Male 429 31 41 15 8 2 3 
Female 459 34 38 15 9 2 2 

Age 

18 – 25 years old 145 37 36 12 9 3 3 
26 – 35 years old 169 30 44 13 9 2 3 
36 – 45 years old 159 33 38 16 8 2 2 
46 – 65 years old 302 33 38 17 8 2 1 
Over 65 years old 113 29 43 13 8 3 4 

Area 
Urban 457 31 42 14 9 2 2 
Rural 431 34 37 15 8 3 3 

Region 

North 218 25 44 15 11 2 3 
Center 222 32 40 16 7 2 2 
South 175 38 31 15 9 4 3 
Chișinău 273 35 41 13 7 1 2 

Studies 

Primary school 2 50 50 0 0 0 0 
Gymnasium 90 37 32 13 10 2 6 
High school/ General schools 169 28 42 17 6 4 3 
Vocational school 211 35 41 12 7 1 3 
Specialty college 131 35 38 16 8 2 1 
Higher education 270 30 41 16 10 1 1 

Occupation 

Specialty college 42 26 40 24 7 0 2 
Director/ Manager 7 43 57 0 0 0 0 
Qualified specialist 184 34 38 15 11 1 1 
Qualified worker 158 34 39 14 11 1 2 
Unqualified worker 55 37 45 13 3 0 2 
Farmer in individual household 20 30 36 29 0 5 0 
Entrepreneur  13 38 39 0 23 0 0 
Student 74 26 43 15 7 7 3 
Maternity leave 27 51 30 7 8 0 4 
Retired 196 27 45 15 8 3 3 
Unemployed 93 38 29 19 5 3 5 

Income 

Less than 3 thousand lei 228 25 44 16 8 3 3 
3 – 5 thousand lei 173 35 39 15 8 1 2 
5 – 10 thousand lei 233 35 34 16 12 2 1 
Over 10 thousand lei 99 30 44 17 7 1 1 
DK/ NR 155 39 39 10 4 4 4 

Car 

I drive 277 29 42 18 7 2 2 
Another family member is 
driving 

213 34 37 14 10 3 2 

We don’t have a car 393 34 40 13 8 2 3 

Language 
Romanian/Moldavan 731 34 40 15 7 2 2 
Russian 143 26 37 16 17 2 1 
Other language 13 30 23 15 0 8 23 

 



ANNEX 

58 

 

58 

Annex 2.2.2: Respondents' perception of the concept of fake news. ‘Q31. To what extent do you agree or disagree that the 

following statements describe what fake news is?, part 3 

% row 

Mass-media influences the information in order to promote a certain 
point of view 

N 
Totally 
agree 

Rather 
agree 

Neither/ 
Nor 

Rather 
disagree 

Totally 
disagree 

NK/ NA 

Total 888 44 28 14 7 4 2 

Gender 
Male 429 47 27 15 6 3 2 
Female 459 41 30 14 8 6 1 

Age 

18 – 25 years old 145 46 29 14 5 4 1 
26 – 35 years old 169 49 29 11 5 5 2 
36 – 45 years old 159 51 25 14 5 3 2 
46 – 65 years old 302 38 30 15 10 5 2 
Over 65 years old 113 40 29 18 7 4 3 

Area 
Urban 457 47 28 15 6 2 1 
Rural 431 41 29 13 8 7 3 

Region 

North 218 40 23 18 10 7 2 
Center 222 44 33 14 5 4 1 
South 175 42 28 12 10 6 3 
Chișinău 273 49 29 13 5 2 1 

Studies 

Primary school 2 0 50 0 50 0 0 
Gymnasium 90 45 24 17 8 1 4 
High school/ General schools 169 41 29 17 8 4 2 
Vocational school 211 39 28 19 7 6 3 
Specialty college 131 50 31 13 2 3 1 
Higher education 270 48 29 9 9 5 1 

Occupation 

Specialty college 42 31 43 9 7 7 2 
Director/ Manager 7 57 28 0 15 0 0 
Qualified specialist 184 52 25 11 7 5 1 
Qualified worker 158 41 31 17 7 3 1 
Unqualified worker 55 42 25 18 5 7 2 
Farmer in individual household 20 60 25 9 5 0 0 
Entrepreneur  13 77 7 8 7 0 0 
Student 74 42 36 12 4 5 1 
Maternity leave 27 59 19 7 11 4 0 
Retired 196 38 30 19 7 2 4 
Unemployed 93 44 21 11 10 10 4 

Income 

Less than 3 thousand lei 228 35 29 17 9 6 4 
3 – 5 thousand lei 173 38 30 16 8 6 2 
5 – 10 thousand lei 233 50 28 13 6 3 0 
Over 10 thousand lei 99 53 22 15 6 4 0 
DK/ NR 155 50 31 10 4 3 2 

Car 

I drive 277 53 25 12 5 3 2 
Another family member is 
driving 

213 52 27 10 5 6 0 

We don’t have a car 393 34 31 18 9 5 3 

Language 
Romanian/Moldavan 731 44 30 14 5 5 2 
Russian 143 43 22 17 15 4 0 
Other language 13 32 38 16 7 0 8 
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Annex 2.2.2: Respondents' perception of the concept of fake news. ‘Q31. To what extent do you agree or disagree that the 

following statements describe what fake news is?, part 4 

% row 

Superficially presented news are fake news 

N 
Totally 
agree 

Rather 
agree 

Neither/ 
Nor 

Rather 
disagree 

Totally 
disagree 

NK/ NA 

Total 888 23 28 27 13 4 5 

Gender 
Male 429 24 26 28 13 4 4 
Female 459 22 29 27 13 5 5 

Age 

18 – 25 years old 145 22 28 25 17 6 3 
26 – 35 years old 169 23 26 29 15 3 5 
36 – 45 years old 159 28 32 22 10 5 4 
46 – 65 years old 302 21 28 30 12 4 6 
Over 65 years old 113 25 24 31 10 4 6 

Area 
Urban 457 21 26 30 16 4 2 
Rural 431 26 29 24 9 4 7 

Region 

North 218 17 28 28 13 7 6 
Center 222 27 29 26 9 3 6 
South 175 28 23 25 16 4 5 
Chișinău 273 23 29 30 13 3 2 

Studies 

Primary school 2 0 50 50 0 0 0 
Gymnasium 90 33 21 21 10 8 8 
High school/ General schools 169 25 28 27 9 5 6 
Vocational school 211 24 29 30 7 4 5 
Specialty college 131 24 28 27 13 3 5 
Higher education 270 18 28 28 20 4 3 

Occupation 

Specialty college 42 21 31 17 21 7 2 
Director/ Manager 7 43 28 29 0 0 0 
Qualified specialist 184 22 27 30 16 3 2 
Qualified worker 158 25 27 24 15 4 5 
Unqualified worker 55 17 33 30 9 5 5 
Farmer in individual household 20 35 35 25 4 0 0 
Entrepreneur  13 40 30 8 15 8 0 
Student 74 15 29 29 19 5 1 
Maternity leave 27 29 34 26 11 0 0 
Retired 196 21 23 34 10 4 8 
Unemployed 93 27 35 18 3 6 11 

Income 

Less than 3 thousand lei 228 19 26 30 11 6 8 
3 – 5 thousand lei 173 24 29 27 11 3 6 
5 – 10 thousand lei 233 23 29 22 17 5 2 
Over 10 thousand lei 99 28 18 33 17 1 2 
DK/ NR 155 26 31 28 8 3 4 

Car 

I drive 277 23 29 28 12 4 3 
Another family member is 
driving 

213 24 26 27 13 5 5 

We don’t have a car 393 23 27 28 13 4 6 

Language 
Romanian/Moldavan 731 23 28 27 12 4 5 
Russian 143 22 26 27 18 5 2 
Other language 13 23 15 53 0 0 8 
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Annex 2.2.2: Respondents' perception of the concept of fake news. ‘Q31. To what extent do you agree or disagree that the 

following statements describe what fake news is?, part 5 

% row 

Present only a part of the information that is held 

N 
Totally 
agree 

Rather 
agree 

Neither/ 
Nor 

Rather 
disagree 

Totally 
disagree 

NK/ NA 

Total 888 27 28 25 15 3 3 

Gender 
Male 429 29 26 22 17 3 3 
Female 459 25 29 27 12 3 4 

Age 

18 – 25 years old 145 19 25 31 16 5 4 
26 – 35 years old 169 30 26 28 11 3 3 
36 – 45 years old 159 26 30 21 15 4 3 
46 – 65 years old 302 26 30 23 15 2 3 
Over 65 years old 113 35 23 20 18 0 5 

Area 
Urban 457 25 28 25 16 4 3 
Rural 431 28 27 25 13 2 4 

Region 

North 218 20 32 22 19 2 4 
Center 222 31 32 21 11 2 2 
South 175 25 18 27 19 5 6 
Chișinău 273 29 26 28 11 3 2 

Studies 

Primary school 2 50 50 0 0 0 0 
Gymnasium 90 40 28 11 11 1 8 
High school/ General schools 169 28 31 24 12 2 2 
Vocational school 211 23 24 30 17 1 5 
Specialty college 131 27 28 24 16 4 2 
Higher education 270 23 27 28 15 5 2 

Occupation 

Specialty college 42 26 26 21 19 5 2 
Director/ Manager 7 29 28 29 14 0 0 
Qualified specialist 184 26 27 28 15 4 1 
Qualified worker 158 24 27 28 15 3 3 
Unqualified worker 55 26 34 21 15 3 0 
Farmer in individual household 20 40 25 15 15 0 5 
Entrepreneur  13 54 7 23 16 0 0 
Student 74 13 24 29 23 6 4 
Maternity leave 27 40 30 22 4 0 4 
Retired 196 24 28 25 16 2 4 
Unemployed 93 33 28 19 6 2 11 

Income 

Less than 3 thousand lei 228 25 31 21 16 1 5 
3 – 5 thousand lei 173 26 30 27 12 2 4 
5 – 10 thousand lei 233 31 22 24 17 5 0 
Over 10 thousand lei 99 22 19 35 19 3 2 
DK/ NR 155 27 32 23 9 3 6 

Car 

I drive 277 27 26 26 15 2 3 
Another family member is 
driving 

213 24 28 24 16 5 2 

We don’t have a car 393 28 28 24 14 2 4 

Language 
Romanian/Moldavan 731 26 27 27 14 3 4 
Russian 143 28 32 16 19 4 1 
Other language 13 63 8 7 8 0 15 
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Annex 2.2.4: Respondents' perception of the concept of propagandistic news. ‘Q32. To what extent do you agree or disagree 

with the following statements describing propagandistic news from Moldova?’ part 1 

% row 

News presenting only the achievements of a party or a political leader 

N 
Totally 
agree 

Rather 
agree 

Neither/ 
Nor 

Rather 
disagree 

Totally 
disagree 

NK/ NA 

Total 598 47 30 13 7 1 2 

Gender 
Male 283 49 25 15 7 1 3 
Female 315 45 34 11 6 2 2 

Age 

18 – 25 years old 98 59 19 10 10 0 1 
26 – 35 years old 126 45 38 12 4 0 1 
36 – 45 years old 112 55 22 13 4 3 3 
46 – 65 years old 202 39 35 13 7 2 3 
Over 65 years old 60 42 24 17 12 3 3 

Area 
Urban 350 45 30 15 7 2 2 
Rural 248 49 30 10 7 1 3 

Region 

North 148 33 35 14 10 3 5 
Center 141 50 27 16 5 1 1 
South 106 50 30 12 6 1 2 
Chișinău 203 53 28 10 6 1 2 

Studies 

Primary school 0 0 0 0 0 0 0 
Gymnasium 48 44 29 8 10 4 6 
High school/ General schools 90 44 25 17 7 3 6 
Vocational school 117 42 28 17 8 3 3 
Specialty college 92 54 35 8 3 0 0 
Higher education 235 49 32 12 6 0 1 

Occupation 

Specialty college 35 37 28 18 11 3 3 
Director/ Manager 6 100 0 0 0 0 0 
Qualified specialist 150 51 32 12 3 0 1 
Qualified worker 96 42 37 14 6 1 0 
Unqualified worker 38 34 36 20 5 3 3 
Farmer in individual household 11 55 18 9 18 0 0 
Entrepreneur  12 58 34 0 8 0 0 
Student 53 62 17 6 13 0 2 
Maternity leave 16 62 32 6 0 0 0 
Retired 101 37 29 16 9 4 6 
Unemployed 57 55 29 10 3 0 3 

Income 

Less than 3 thousand lei 123 38 28 17 6 6 6 
3 – 5 thousand lei 111 41 32 13 11 1 1 
5 – 10 thousand lei 160 54 28 9 7 1 1 
Over 10 thousand lei 78 55 32 8 5 0 0 
DK/ NR 126 46 30 16 4 0 4 

Car 

I drive 189 53 28 12 5 1 1 
Another family member is 
driving 

159 48 34 10 6 2 1 

We don’t have a car 245 41 29 16 9 2 4 

Language 
Romanian/Moldavan 478 50 29 13 6 1 2 
Russian 109 36 32 14 11 4 4 
Other language 9 43 34 0 0 11 12 
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Annex 2.2.4: Respondents' perception of the concept of propagandistic news. ‘Q32. To what extent do you agree or disagree 

with the following statements describing propagandistic news from Moldova?’ part 2 

% row 
News is the one where certain celebrities promote political ideas 

N 
Totally 
agree 

Rather 
agree 

Neither/ 
Nor 

Rather 
disagree 

Totally 
disagree 

NK/ NA 

Total 598 32 33 18 10 3 3 

Gender 
Male 283 34 34 19 5 4 4 
Female 315 31 32 18 13 3 3 

Age 

18 – 25 years old 98 32 42 13 10 3 0 
26 – 35 years old 126 37 34 18 7 3 1 
36 – 45 years old 112 39 31 18 6 2 3 
46 – 65 years old 202 28 34 20 11 2 6 
Over 65 years old 60 28 16 22 17 12 5 

Area 
Urban 350 38 34 16 6 3 2 
Rural 248 24 31 22 15 3 5 

Region 

North 148 22 35 14 16 5 9 
Center 141 23 31 29 13 3 1 
South 106 34 29 18 10 5 5 
Chișinău 203 46 35 15 2 2 0 

Studies 

Primary school 0 0 0 0 0 0 0 
Gymnasium 48 38 20 20 12 8 0 
High school/ General schools 90 36 37 17 5 1 5 
Vocational school 117 29 29 18 12 2 10 
Specialty college 92 27 33 28 8 3 0 
Higher education 235 34 36 14 10 4 1 

Occupation 

Specialty college 35 29 46 6 8 8 3 
Director/ Manager 6 50 34 0 16 0 0 
Qualified specialist 150 35 33 19 8 3 2 
Qualified worker 96 39 24 21 9 4 3 
Unqualified worker 38 21 44 16 8 5 6 
Farmer in individual household 11 0 55 17 9 19 0 
Entrepreneur  12 42 50 8 0 0 0 
Student 53 28 49 7 15 0 0 
Maternity leave 16 36 25 20 13 0 6 
Retired 101 29 24 26 11 5 6 
Unemployed 57 31 25 26 11 0 7 

Income 

Less than 3 thousand lei 123 19 26 27 12 6 9 
3 – 5 thousand lei 111 31 29 20 14 2 5 
5 – 10 thousand lei 160 35 33 16 11 6 0 
Over 10 thousand lei 78 42 40 13 4 1 0 
DK/ NR 126 38 36 16 6 0 3 

Car 

I drive 189 37 36 18 4 3 3 
Another family member is 
driving 

159 32 34 15 14 3 2 

We don’t have a car 245 30 29 22 11 4 5 

Language 
Romanian/Moldavan 478 32 32 20 10 4 3 
Russian 109 36 34 14 8 3 6 
Other language 9 12 65 24 0 0 0 
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Annex 2.2.4: Respondents' perception of the concept of propagandistic news. ‘Q32. To what extent do you agree or disagree 

with the following statements describing propagandistic news from Moldova?’ part 3 

% row 

The involvement of church in the promotion of parties/ political ideas 

N 
Totally 
agree 

Rather 
agree 

Neither/ 
Nor 

Rather 
disagree 

Totally 
disagree 

NK/ NA 

Total 598 46 23 14 6 8 3 

Gender 
Male 283 48 23 14 6 5 3 
Female 315 43 23 14 6 10 4 

Age 

18 – 25 years old 98 54 24 14 6 2 0 
26 – 35 years old 126 50 16 18 5 7 3 
36 – 45 years old 112 54 24 11 3 5 3 
46 – 65 years old 202 37 28 13 7 10 5 
Over 65 years old 60 38 18 8 13 19 3 

Area 
Urban 350 52 22 13 6 6 2 
Rural 248 37 25 15 7 11 5 

Region 

North 148 38 28 13 8 7 5 
Center 141 38 22 18 9 11 1 
South 106 44 24 9 7 12 4 
Chișinău 203 57 19 13 3 4 3 

Studies 

Primary school 0 0 0 0 0 0 0 
Gymnasium 48 41 20 12 6 18 2 
High school/ General schools 90 53 14 15 3 11 3 
Vocational school 117 40 27 12 7 8 6 
Specialty college 92 35 33 13 10 7 2 
Higher education 235 52 22 14 5 5 2 

Occupation 

Specialty college 35 35 29 22 8 3 3 
Director/ Manager 6 100 0 0 0 0 0 
Qualified specialist 150 49 23 16 4 5 4 
Qualified worker 96 51 24 12 2 6 4 
Unqualified worker 38 42 18 13 8 15 3 
Farmer in individual household 11 10 45 27 0 18 0 
Entrepreneur  12 59 33 8 0 0 0 
Student 53 59 19 11 9 2 0 
Maternity leave 16 43 19 19 12 0 6 
Retired 101 37 24 7 11 17 4 
Unemployed 57 45 23 12 5 11 4 

Income 

Less than 3 thousand lei 123 37 17 13 9 18 6 
3 – 5 thousand lei 111 32 30 15 8 10 5 
5 – 10 thousand lei 160 50 27 10 3 7 2 
Over 10 thousand lei 78 56 19 19 4 1 0 
DK/ NR 126 53 20 14 8 2 3 

Car 

I drive 189 56 21 15 2 4 2 
Another family member is 
driving 

159 44 23 15 8 8 2 

We don’t have a car 245 39 24 12 8 12 5 

Language 
Romanian/Moldavan 478 48 22 14 5 8 3 
Russian 109 37 28 11 11 9 5 
Other language 9 22 34 11 10 11 12 
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Annex 2.2.4: Respondents' perception of the concept of propagandistic news. ‘Q32. To what extent do you agree or disagree 

with the following statements describing propagandistic news from Moldova?’ part 4 

% row 

News that scare the population 

N 
Totally 
agree 

Rather 
agree 

Neither/ 
Nor 

Rather 
disagree 

Totally 
disagree 

NK/ NA 

Total 598 26 26 18 17 8 5 

Gender 
Male 283 30 20 18 22 6 4 
Female 315 23 31 18 14 9 5 

Age 

18 – 25 years old 98 18 28 21 22 8 2 
26 – 35 years old 126 19 32 22 17 4 6 
36 – 45 years old 112 33 25 16 15 6 4 
46 – 65 years old 202 30 22 18 15 11 4 
Over 65 years old 60 30 25 13 20 3 8 

Area 
Urban 350 27 26 20 18 5 4 
Rural 248 26 26 16 17 11 5 

Region 

North 148 25 24 16 18 13 4 
Center 141 24 28 23 17 5 4 
South 106 29 26 17 13 8 7 
Chișinău 203 27 26 18 20 5 4 

Studies 

Primary school 0 0 0 0 0 0 0 
Gymnasium 48 41 25 20 4 6 4 
High school/ General schools 90 29 29 19 16 7 1 
Vocational school 117 27 20 18 20 9 6 
Specialty college 92 28 31 15 12 8 7 
Higher education 235 22 27 19 21 7 4 

Occupation 

Specialty college 35 32 17 20 11 11 8 
Director/ Manager 6 50 17 16 17 0 0 
Qualified specialist 150 18 24 24 20 8 6 
Qualified worker 96 31 24 18 21 4 2 
Unqualified worker 38 29 34 21 8 5 3 
Farmer in individual household 11 37 27 28 0 9 0 
Entrepreneur  12 66 25 0 8 0 0 
Student 53 13 27 19 30 9 2 
Maternity leave 16 24 57 0 6 6 6 
Retired 101 30 28 15 15 5 7 
Unemployed 57 28 27 12 14 16 4 

Income 

Less than 3 thousand lei 123 22 30 17 12 11 7 
3 – 5 thousand lei 111 28 26 17 12 8 8 
5 – 10 thousand lei 160 34 24 16 19 6 1 
Over 10 thousand lei 78 19 24 22 25 8 3 
DK/ NR 126 24 25 21 20 5 5 

Car 

I drive 189 33 22 15 23 3 4 
Another family member is 
driving 

159 25 28 19 16 9 4 

We don’t have a car 245 22 28 21 14 10 5 

Language 
Romanian/Moldavan 478 26 27 19 17 8 4 
Russian 109 29 23 15 21 6 6 
Other language 9 34 21 11 22 0 12 
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Annex 2.2.4: Respondents' perception of the concept of propagandistic news. ‘Q32. To what extent do you agree or disagree 

with the following statements describing propagandistic news from Moldova?’ part 5 

% row 

News promoting the advantages of approaching other countries 

N 
Totally 
agree 

Rather 
agree 

Neither/ 
Nor 

Rather 
disagree 

Totally 
disagree 

NK/ NA 

Total 598 26 34 22 11 3 3 

Gender 
Male 283 26 32 22 13 4 4 
Female 315 27 37 21 9 3 3 

Age 

18 – 25 years old 98 24 37 21 14 4 0 
26 – 35 years old 126 25 32 26 11 2 5 
36 – 45 years old 112 31 33 21 9 4 4 
46 – 65 years old 202 25 35 21 12 2 5 
Over 65 years old 60 32 35 17 5 10 2 

Area 
Urban 350 26 35 21 13 4 2 
Rural 248 28 34 22 8 3 6 

Region 

North 148 22 30 22 18 2 7 
Center 141 29 39 19 9 3 1 
South 106 27 37 22 6 4 4 
Chișinău 203 28 33 23 10 4 2 

Studies 

Primary school 0 0 0 0 0 0 0 
Gymnasium 48 31 28 26 2 10 2 
High school/ General schools 90 33 30 20 9 1 7 
Vocational school 117 17 38 24 13 2 7 
Specialty college 92 27 44 18 8 3 0 
Higher education 235 28 32 21 13 4 2 

Occupation 

Specialty college 35 21 40 14 14 6 6 
Director/ Manager 6 84 0 0 16 0 0 
Qualified specialist 150 27 30 28 10 3 3 
Qualified worker 96 31 38 14 10 3 4 
Unqualified worker 38 21 29 33 8 5 5 
Farmer in individual household 11 19 36 27 9 8 0 
Entrepreneur  12 25 25 8 34 8 0 
Student 53 17 45 23 11 4 0 
Maternity leave 16 43 51 6 0 0 0 
Retired 101 30 31 22 9 5 4 
Unemployed 57 20 39 23 12 0 7 

Income 

Less than 3 thousand lei 123 24 38 19 9 3 7 
3 – 5 thousand lei 111 25 35 18 14 4 4 
5 – 10 thousand lei 160 34 32 20 9 3 2 
Over 10 thousand lei 78 27 26 31 14 3 0 
DK/ NR 126 21 37 24 10 5 3 

Car 

I drive 189 29 31 23 10 5 2 
Another family member is 
driving 

159 27 40 18 11 1 3 

We don’t have a car 245 24 33 23 12 4 5 

Language 
Romanian/Moldavan 478 26 35 23 10 3 3 
Russian 109 31 30 17 14 2 6 
Other language 9 22 34 21 11 12 0 
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Annex 2.2.4: Respondents' perception of the concept of propagandistic news. ‘Q32. To what extent do you agree or disagree 

with the following statements describing propagandistic news from Moldova?’ part 6 

% row 

News criticizing only some political parties 

N 
Totally 
agree 

Rather 
agree 

Neither/ 
Nor 

Rather 
disagree 

Totally 
disagree 

NK/ NA 

 Total 598 34 30 17 14 4 1 

Gender 
Male 283 35 29 17 14 4 1 
Female 315 33 31 17 14 5 1 

Age 

18 – 25 years old 98 41 25 15 14 5 0 
26 – 35 years old 126 26 36 15 18 2 2 
36 – 45 years old 112 42 24 18 13 1 2 
46 – 65 years old 202 32 30 18 13 6 1 
Over 65 years old 60 28 35 17 8 10 2 

Area 
Urban 350 36 28 17 14 3 1 
Rural 248 31 32 16 14 6 2 

Region 

North 148 30 30 18 16 3 4 
Center 141 30 35 13 14 8 0 
South 106 31 24 19 17 9 0 
Chișinău 203 41 30 17 11 1 1 

Studies 

Primary school 0 0 0 0 0 0 0 
Gymnasium 48 26 29 19 16 8 2 
High school/ General schools 90 38 27 18 11 2 4 
Vocational school 117 28 26 25 17 3 1 
Specialty college 92 41 31 14 12 2 0 
Higher education 235 34 33 13 13 6 1 

Occupation 

Specialty college 35 26 22 14 28 6 3 
Director/ Manager 6 67 17 0 16 0 0 
Qualified specialist 150 38 30 13 15 2 1 
Qualified worker 96 41 28 18 10 3 0 
Unqualified worker 38 18 26 25 24 5 3 
Farmer in individual household 11 29 26 36 9 0 0 
Entrepreneur  12 67 17 7 8 0 0 
Student 53 30 36 13 17 4 0 
Maternity leave 16 36 38 13 6 6 0 
Retired 101 27 32 23 8 7 3 
Unemployed 57 35 28 16 14 5 2 

Income 

Less than 3 thousand lei 123 20 32 27 11 6 3 
3 – 5 thousand lei 111 34 29 15 17 5 0 
5 – 10 thousand lei 160 41 29 12 14 4 0 
Over 10 thousand lei 78 37 28 18 14 3 0 
DK/ NR 126 37 30 12 13 5 3 

Car 

I drive 189 36 32 15 14 2 1 
Another family member is 
driving 

159 35 31 13 16 3 1 

We don’t have a car 245 32 28 20 12 7 2 

Language 
Romanian/Moldavan 478 34 29 19 13 4 1 
Russian 109 36 33 5 18 6 3 
Other language 9 22 21 34 11 0 12 
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Annex 2.2.4: Respondents' perception of the concept of propagandistic news. ‘Q32. To what extent do you agree or disagree 

with the following statements describing propagandistic news from Moldova?’ part 7 

% row 

News praising the government 

N 
Totally 
agree 

Rather 
agree 

Neither/ 
Nor 

Rather 
disagree 

Totally 
disagree 

NK/ NA 

Total 598 46 25 16 8 3 2 

Gender 
Male 283 45 26 17 8 2 2 
Female 315 47 24 16 8 4 2 

Age 

18 – 25 years old 98 46 22 22 6 4 0 
26 – 35 years old 126 48 26 13 7 3 2 
36 – 45 years old 112 50 29 11 6 2 1 
46 – 65 years old 202 43 25 19 7 4 3 
Over 65 years old 60 44 17 12 18 5 3 

Area 
Urban 350 42 24 19 10 4 1 
Rural 248 52 27 12 4 3 2 

Region 

North 148 34 29 15 12 5 5 
Center 141 54 24 15 5 1 0 
South 106 48 31 10 2 6 3 
Chișinău 203 48 20 20 9 2 0 

Studies 

Primary school 0 0 0 0 0 0 0 
Gymnasium 48 40 24 18 4 9 4 
High school/ General schools 90 42 30 18 4 3 2 
Vocational school 117 43 29 16 5 4 3 
Specialty college 92 58 18 15 7 2 0 
Higher education 235 47 23 15 11 2 2 

Occupation 

Specialty college 35 35 23 14 14 11 3 
Director/ Manager 6 50 17 33 0 0 0 
Qualified specialist 150 50 22 15 11 1 2 
Qualified worker 96 51 27 13 6 2 0 
Unqualified worker 38 41 35 16 6 3 0 
Farmer in individual household 11 45 18 19 10 9 0 
Entrepreneur  12 58 17 17 8 0 0 
Student 53 40 24 27 4 6 0 
Maternity leave 16 55 38 6 0 0 0 
Retired 101 41 22 19 10 4 4 
Unemployed 57 49 25 15 2 5 4 

Income 

Less than 3 thousand lei 123 36 31 16 8 5 3 
3 – 5 thousand lei 111 42 26 15 8 7 1 
5 – 10 thousand lei 160 59 20 11 9 1 1 
Over 10 thousand lei 78 49 28 20 3 0 0 
DK/ NR 126 40 24 21 9 3 4 

Car 

I drive 189 50 20 18 7 2 2 
Another family member is 
driving 

159 49 26 14 7 3 1 

We don’t have a car 245 41 28 16 8 5 2 

Language 
Romanian/Moldavan 478 49 23 17 7 3 2 
Russian 109 37 31 13 11 4 3 
Other language 9 23 66 11 0 0 0 
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Annex 2.2.4: Respondents' perception of the concept of propagandistic news. ‘Q32. To what extent do you agree or disagree 

with the following statements describing propagandistic news from Moldova?’ part 8 

% row 

News criticizing the the government 

N 
Totally 
agree 

Rather 
agree 

Neither/ 
Nor 

Rather 
disagree 

Totally 
disagree 

NK/ NA 

Total 598 19 24 20 25 10 2 

Gender 
Male 283 21 23 19 24 10 3 
Female 315 17 26 20 25 9 2 

Age 

18 – 25 years old 98 18 21 23 28 10 0 
26 – 35 years old 126 14 25 18 31 9 3 
36 – 45 years old 112 23 27 17 23 8 3 
46 – 65 years old 202 21 25 21 23 9 2 
Over 65 years old 60 16 23 20 15 17 8 

Area 
Urban 350 18 27 20 24 9 2 
Rural 248 20 22 19 26 11 3 

Region 

North 148 13 27 18 30 9 3 
Center 141 22 29 21 18 8 2 
South 106 19 14 21 28 16 3 
Chișinău 203 21 25 20 24 7 2 

Studies 

Primary school 0 0 0 0 0 0 0 
Gymnasium 48 20 28 17 19 12 4 
High school/ General schools 90 29 26 19 20 4 2 
Vocational school 117 15 20 22 25 14 4 
Specialty college 92 21 31 19 19 8 2 
Higher education 235 16 23 20 30 10 2 

Occupation 

Specialty college 35 21 22 20 28 6 3 
Director/ Manager 6 17 33 0 50 0 0 
Qualified specialist 150 14 22 22 26 12 4 
Qualified worker 96 22 29 18 22 10 0 
Unqualified worker 38 21 22 27 26 5 0 
Farmer in individual household 11 19 9 37 9 19 8 
Entrepreneur  12 33 26 16 18 7 0 
Student 53 13 24 19 34 10 0 
Maternity leave 16 30 19 12 32 6 0 
Retired 101 16 29 20 18 10 6 
Unemployed 57 26 19 16 26 11 2 

Income 

Less than 3 thousand lei 123 15 27 23 18 13 4 
3 – 5 thousand lei 111 21 28 24 22 5 1 
5 – 10 thousand lei 160 18 21 19 31 9 1 
Over 10 thousand lei 78 16 18 14 35 14 2 
DK/ NR 126 23 27 18 19 8 4 

Car 

I drive 189 19 25 17 26 10 3 
Another family member is 
driving 

159 17 27 19 26 10 2 

We don’t have a car 245 20 23 23 23 9 3 

Language 
Romanian/Moldavan 478 19 23 20 25 11 2 
Russian 109 19 30 16 27 4 5 
Other language 9 22 32 23 0 11 12 
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Annex 2.2.4: Respondents' perception of the concept of propagandistic news. ‘Q32. To what extent do you agree or disagree 

with the following statements describing propagandistic news from Moldova?’ part 9 

% row 

News having the goal of changing opinions, attitudes and behaviors 

N 
Totally 
agree 

Rather 
agree 

Neither/ 
Nor 

Rather 
disagree 

Totally 
disagree 

NK/ NA 

Total 598 50 30 12 5 2 2 

Gender 
Male 283 51 29 10 6 1 3 
Female 315 49 31 13 3 2 2 

Age 

18 – 25 years old 98 57 35 5 3 0 0 
26 – 35 years old 126 49 34 10 5 1 2 
36 – 45 years old 112 56 28 12 1 1 2 
46 – 65 years old 202 45 31 12 6 3 3 
Over 65 years old 60 45 15 24 8 3 5 

Area 
Urban 350 48 28 14 6 2 2 
Rural 248 52 33 8 2 2 3 

Region 

North 148 37 34 14 6 3 6 
Center 141 50 35 13 2 1 0 
South 106 44 33 14 3 3 3 
Chișinău 203 62 23 8 6 1 1 

Studies 

Primary school 0 0 0 0 0 0 0 
Gymnasium 48 32 37 21 2 4 4 
High school/ General schools 90 50 32 11 2 0 5 
Vocational school 117 52 22 16 6 0 4 
Specialty college 92 52 35 6 3 4 0 
Higher education 235 52 31 10 5 2 1 

Occupation 

Specialty college 35 32 49 11 6 0 3 
Director/ Manager 6 83 17 0 0 0 0 
Qualified specialist 150 60 28 6 3 1 2 
Qualified worker 96 52 31 11 4 1 1 
Unqualified worker 38 23 39 27 3 2 6 
Farmer in individual household 11 56 27 17 0 0 0 
Entrepreneur  12 75 16 8 0 0 0 
Student 53 60 32 5 2 0 0 
Maternity leave 16 68 26 6 0 0 0 
Retired 101 40 24 19 8 4 5 
Unemployed 57 50 31 14 2 2 2 

Income 

Less than 3 thousand lei 123 34 31 21 5 2 7 
3 – 5 thousand lei 111 42 32 17 5 2 1 
5 – 10 thousand lei 160 54 32 6 5 2 1 
Over 10 thousand lei 78 61 26 9 2 1 0 
DK/ NR 126 58 28 6 4 1 3 

Car 

I drive 189 57 28 10 4 1 1 
Another family member is 
driving 

159 48 34 11 2 4 1 

We don’t have a car 245 44 30 14 6 1 5 

Language 
Romanian/Moldavan 478 51 30 11 4 2 2 
Russian 109 46 32 14 5 0 4 
Other language 9 23 32 22 11 0 12 
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Annex 2.3.1: The share of citizens who claim to know about the possibility of reporting or writing a formal complaint, in the 

case of spotting a fake news story. ‘Q35. As you may be aware or may have heard, the citizens of the Republic of Moldova can 

report or write a formal complaint if they become aware of the existence of news that is not true, offensive or violates someone's 

rights’ 

 % row N Yes No NK/NA 

Total 325 24 48 29 

Gender 
Male 150 23 48 29 

Female 175 24 47 28 

Age 

18 – 25 years old 72 34 41 25 

26 – 35 years old 57 24 44 32 

36 – 45 years old 58 25 47 28 

46 – 65 years old 98 21 51 28 

Over 65 years old 39 18 52 30 

Area 
Urban 134 22 43 35 

Rural 191 25 52 23 

Region 

North 96 26 37 38 

Center 84 23 58 19 

South 63 22 56 22 

Chișinău 82 25 41 34 

Studies 

Primary school 1 11 34 55 

Gymnasium 41 19 52 28 

High school/ General schools 58 24 48 28 

Vocational school 77 25 51 24 

Specialty college 38 20 46 34 

Higher education 102 28 40 32 

Occupation 

Specialty college 20 36 29 35 

Director/ Manager 4 30 47 23 

Qualified specialist 51 24 45 31 

Qualified worker 52 23 51 26 

Unqualified worker 15 15 52 33 

Farmer in individual household 10 29 46 25 

Entrepreneur  4 23 56 22 

Student 30 28 38 34 

Maternity leave 8 20 56 25 

Retired 77 23 50 28 

Unemployed 45 27 43 30 

Income 

Less than 3 thousand lei 87 22 48 29 

3 – 5 thousand lei 55 21 55 24 

5 – 10 thousand lei 81 26 54 20 

Over 10 thousand lei 49 39 24 37 

DK/ NR 53 19 43 38 

Car 

I drive 89 24 47 30 

Another family member is driving 82 27 43 31 

We don’t have a car 152 23 51 27 

Language 

Romanian/Moldavan 271 25 47 28 

Russian 46 19 49 32 

Other language 8 31 47 22  
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Annex 2.3.2: Respondents' opinions about the institutions to which they can turn in case of spotting fake news. ‘Q36. As far 

as you know or heard, where could citizens report or write a formal complaint if they spotted such news?’ 

 % row N Police 
Press 

Council 
Broadcasting 

council 
Court 

Stop 
fals 

Media 
NGOs 

To the 
media 

institution 
that 

published 
the news 

Other 
NK/ 
NA 

Total 325 38 22 26 19 9 5 15 4 14 

Gender 
Male 150 44 23 20 21 8 3 15 4 15 
Female 175 33 20 30 18 10 7 14 5 13 

Age 

18 – 25 years old 72 32 22 41 16 17 9 12 3 13 
26 – 35 years old 57 35 20 23 14 12 5 17 5 21 
36 – 45 years old 58 36 17 27 24 3 4 18 4 14 
46 – 65 years old 98 40 26 20 22 8 4 15 4 11 
Over 65 years old 39 54 18 13 21 0 0 10 8 13 

Area 
Urban 134 32 17 22 18 12 6 21 7 14 
Rural 191 43 25 29 20 7 4 11 3 14 

Region 

North 96 46 16 19 25 16 7 15 3 18 
Center 84 42 26 26 19 6 5 9 7 12 
South 63 29 18 29 18 5 3 19 3 15 
Chișinău 82 33 27 31 14 7 4 18 4 11 

Studies 

Primary school 1 0 0 0 0 0 0 0 100 0 
Gymnasium 41 51 15 10 14 5 3 10 3 20 
High school/ General 
schools 

58 38 19 31 35 11 3 12 2 11 

Vocational school 77 44 22 32 17 5 6 13 4 10 
Specialty college 38 39 29 21 13 5 3 6 8 11 
Higher education 102 26 24 29 18 14 6 23 4 17 

Occupation 

Specialty college 20 45 5 10 30 25 10 35 11 5 
Director/ Manager 4 26 25 49 49 0 0 49 0 25 
Qualified specialist 51 19 33 41 18 18 6 20 2 10 
Qualified worker 52 34 31 29 17 14 8 19 4 6 
Unqualified worker 15 40 33 27 27 14 0 13 6 20 
Farmer in individual 
household 

10 51 31 10 20 0 0 0 0 30 

Entrepreneur  4 48 23 26 23 26 0 0 0 0 
Student 30 31 17 49 17 7 10 14 0 17 
Maternity leave 8 50 0 12 0 12 12 12 0 25 
Retired 77 55 18 17 22 0 1 9 6 10 
Unemployed 45 33 11 18 18 5 4 11 4 25 

Income 

Less than 3 thousand 
lei 

87 48 13 15 23 1 0 9 7 14 

3 – 5 thousand lei 55 44 24 18 26 7 7 8 4 11 
5 – 10 thousand lei 81 39 26 28 21 8 6 23 3 9 
Over 10 thousand lei 49 16 35 52 12 14 6 24 2 6 
DK/ NR 53 35 15 23 11 21 8 12 6 33 

Car 

I drive 89 40 26 26 11 9 5 18 4 20 
Another family 
member is driving 

82 26 20 28 27 10 5 19 3 15 

We don’t have a car 152 44 20 24 19 8 5 11 5 10 

Language 
Romanian/Moldavan 271 38 24 28 18 8 4 15 3 14 
Russian 46 35 13 13 28 15 9 13 11 11 
Other language 8 49 0 12 0 0 13 12 0 26 
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Annex 3.1.1: Frequency of use of media sources. ‘Q5. How often do you use the following sources to be informed?’ part 1 

% row 

TV 

N Daily 
2-3 times 
per week 

Once a 
week 

Once every 
two weeks 

Less often 
than once a 

month 

Don’t 
use 

NK/ 
NA 

Total 1364 58 18 8 3 6 7 1 

Gender 
Male 644 55 20 8 4 6 7 1 
Female 720 59 16 8 2 6 8 1 

Age 

18 – 25 years old 212 18 26 15 7 19 14 1 
26 – 35 years old 234 42 25 11 3 7 11 1 
36 – 45 years old 235 59 18 7 3 5 7 0 
46 – 65 years old 463 74 14 5 2 2 2 1 
Over 65 years old 219 76 11 3 0 1 9 0 

Area 
Urban 609 57 19 8 2 6 7 1 
Rural 755 58 17 7 3 6 7 1 

Region 

North 376 58 19 7 3 7 7 0 
Center 360 62 15 6 3 6 7 0 
South 294 52 21 9 4 4 8 1 
Chișinău 334 57 17 9 2 5 9 1 

Studies 

Primary school 9 44 11 23 0 0 22 0 
Gymnasium 215 60 17 5 2 6 9 0 
High school/ General 
schools 

242 44 24 11 3 9 9 1 

Vocational school 305 66 12 7 2 6 5 1 
Specialty college 186 58 17 9 4 5 6 0 
Higher education 363 59 21 7 3 4 7 0 

Occupation 

Specialty college 55 66 20 2 0 5 7 0 
Director/ Manager 13 69 15 0 0 9 7 0 
Qualified specialist 219 53 22 9 3 4 8 0 
Qualified worker 223 49 19 12 5 6 8 1 
Unqualified worker 101 52 20 9 2 8 10 0 
Farmer in individual 
household 

35 55 17 6 8 3 12 0 

Entrepreneur  18 61 6 5 5 16 6 0 
Student 106 9 35 19 7 19 10 0 
Maternity leave 40 55 20 10 0 5 7 2 
Retired 339 81 10 2 1 1 5 0 
Unemployed 166 57 16 7 3 8 7 2 

Income 

Less than 3 thousand 
lei 

390 68 15 6 2 3 6 0 

3 – 5 thousand lei 261 62 16 8 1 5 7 0 
5 – 10 thousand lei 309 54 18 9 3 8 8 1 
Over 10 thousand lei 126 42 27 12 4 6 9 0 
DK/ NR 277 50 20 8 5 8 8 1 

Car 

I drive 376 58 19 9 3 5 6 0 
Another family 
member is driving 

308 51 22 9 3 8 6 1 

We don’t have a car 672 60 15 6 3 5 9 1 

Language 
Romanian/Moldavan 1099 58 19 8 3 6 7 1 
Russian 237 57 14 6 3 8 12 0 
Other language 25 65 24 4 3 0 4 0 
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Annex  3.1.1: Frequency of use of media sources. ‘Q5. How often do you use the following sources to be informed?’ part 2 

% row 

Radio 

N Daily 
2-3 times 
per week 

Once a 
week 

Once 
every two 

weeks 

Less often 
than once 
a month 

Don’t 
use 

NK/ 
NA 

Total 1364 19 10 5 2 8 54 1 

Gender 
Male 644 22 10 5 2 10 49 1 
Female 720 16 9 5 2 7 58 2 

Age 

18 – 25 years old 212 7 3 3 3 14 67 2 
26 – 35 years old 234 12 10 5 1 10 59 2 
36 – 45 years old 235 15 10 5 2 8 57 2 
46 – 65 years old 463 23 11 6 2 6 50 1 
Over 65 years old 219 32 12 6 2 7 39 1 

Area 
Urban 609 16 9 7 3 11 54 1 
Rural 755 22 10 4 2 7 54 2 

Region 

North 376 17 11 6 1 5 61 1 
Center 360 22 9 3 2 11 53 1 
South 294 18 11 8 2 5 53 2 
Chișinău 334 18 9 5 4 13 48 2 

Studies 

Primary school 9 44 0 0 0 0 56 0 
Gymnasium 215 28 10 4 1 9 47 2 
High school/ General 
schools 

242 17 7 4 3 12 56 1 

Vocational school 305 21 12 5 2 6 53 2 
Specialty college 186 20 9 8 2 7 54 1 
Higher education 363 14 11 6 4 10 54 1 

Occupation 

Specialty college 55 24 33 5 0 4 34 0 
Director/ Manager 13 31 7 8 7 8 39 0 
Qualified specialist 219 12 6 6 4 14 56 1 
Qualified worker 223 15 8 7 2 11 57 0 
Unqualified worker 101 19 14 5 1 4 57 1 
Farmer in individual 
household 

35 17 14 6 6 3 54 0 

Entrepreneur  18 22 11 0 0 0 66 0 
Student 106 7 4 3 4 17 64 1 
Maternity leave 40 8 5 0 0 8 77 2 
Retired 339 30 13 7 1 7 41 1 
Unemployed 166 19 6 4 2 4 61 4 

Income 

Less than 3 thousand 
lei 

390 27 13 5 2 8 43 2 

3 – 5 thousand lei 261 21 13 6 2 7 50 1 
5 – 10 thousand lei 309 14 8 6 1 7 63 1 
Over 10 thousand lei 126 17 8 4 4 18 49 1 
DK/ NR 277 13 5 5 2 9 64 2 

Car 

I drive 376 21 12 6 3 11 47 1 
Another family 
member is driving 

308 14 7 6 3 9 59 2 

We don’t have a car 672 20 10 5 2 6 55 2 

Language 
Romanian/Moldavan 1099 19 10 5 2 10 53 1 
Russian 237 16 10 7 2 3 59 2 
Other language 25 30 11 0 0 4 55 0 
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Annex 3.1.1: Frequency of use of media sources. ‘Q5. How often do you use the following sources to be informed?’ part 3 

% row 

Newspapers 

N Daily 
2-3 times 
per week 

Once a 
week 

Once every 
two weeks 

Less often 
than once a 

month 
Don’t use 

NK
/ 

NA 
Total 1364 2 2 5 3 8 77 3 

Gender 
Male 644 2 2 5 3 7 78 4 
Female 720 1 2 5 3 8 76 3 

Age 

18 – 25 years old 212 0 1 0 0 2 93 3 
26 – 35 years old 234 1 2 1 3 6 82 6 
36 – 45 years old 235 1 2 3 1 10 79 4 
46 – 65 years old 463 1 3 9 5 9 70 2 
Over 65 years old 219 4 3 9 4 9 68 3 

Area 
Urban 609 2 3 4 3 8 75 5 
Rural 755 1 2 6 3 7 79 2 

Region 

North 376 1 3 7 3 8 77 2 
Center 360 1 2 5 3 7 80 2 
South 294 2 1 5 4 7 77 4 
Chișinău 334 2 3 3 2 9 74 7 

Studies 

Primary school 9 0 0 0 0 11 89 0 
Gymnasium 215 2 3 6 5 6 75 4 
High school/ General 
schools 

242 2 3 3 1 6 81 5 

Vocational school 305 1 2 9 4 9 73 3 
Specialty college 186 2 1 3 4 8 79 3 
Higher education 363 1 4 5 2 9 76 3 

Occupation 

Specialty college 55 2 9 7 0 9 71 2 
Director/ Manager 13 15 8 0 0 8 69 0 
Qualified specialist 219 0 3 4 2 8 80 3 
Qualified worker 223 1 1 3 2 8 79 5 
Unqualified worker 101 1 0 4 3 9 80 3 
Farmer in individual 
household 

35 0 0 3 0 14 80 3 

Entrepreneur  18 6 0 0 0 11 83 0 
Student 106 0 2 0 1 1 95 1 
Maternity leave 40 0 0 0 0 10 87 2 
Retired 339 3 3 11 7 9 63 3 
Unemployed 166 0 2 5 2 5 81 4 

Income 

Less than 3 thousand 
lei 

390 2 3 9 4 8 71 3 

3 – 5 thousand lei 261 3 2 6 3 9 74 3 
5 – 10 thousand lei 309 0 2 4 2 7 79 5 
Over 10 thousand lei 126 2 2 1 2 9 80 5 
DK/ NR 277 0 3 2 3 6 84 2 

Car 

I drive 376 2 2 4 3 7 80 3 
Another family 
member is driving 

308 1 4 3 3 8 78 3 

We don’t have a car 672 2 2 7 3 8 74 4 

Language 
Romanian/Moldavan 1099 1 2 5 3 8 77 3 
Russian 237 1 3 6 5 5 76 5 
Other language 25 8 4 4 12 8 65 0 
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Annex 3.1.1: Frequency of use of media sources. ‘Q5. How often do you use the following sources to be informed?’ part 4 

% row 

Magazines 

N Daily 
2-3 times 
per week 

Once a 
week 

Once 
every two 

weeks 

Less often 
than once 
a month 

Don’t 
use 

NK/ 
NA 

Total 1364 1 0 1 1 5 89 4 

Gender 
Male 644 1 0 1 1 3 89 4 
Female 720 0 1 1 2 6 88 3 

Age 

18 – 25 years old 212 1 1 0 0 3 91 3 
26 – 35 years old 234 0 0 0 3 3 86 6 
36 – 45 years old 235 0 0 0 0 8 87 3 
46 – 65 years old 463 0 0 2 1 5 88 3 
Over 65 years old 219 1 0 0 1 3 91 2 

Area 
Urban 609 1 0 1 2 8 83 5 
Rural 755 0 0 1 0 2 93 3 

Region 

North 376 1 1 1 1 5 89 3 
Center 360 0 0 0 1 3 93 2 
South 294 0 0 1 1 2 93 3 
Chișinău 334 1 1 1 3 8 79 6 

Studies 

Primary school 9 0 0 0 0 0 100 0 
Gymnasium 215 0 0 0 0 2 93 5 
High school/ General 
schools 

242 0 1 0 2 4 88 5 

Vocational school 305 1 0 1 0 4 91 4 
Specialty college 186 1 1 1 2 4 88 3 
Higher education 363 1 1 1 2 8 84 3 

Occupation 

Specialty college 55 0 2 2 3 14 76 2 
Director/ Manager 13 15 0 0 0 0 85 0 
Qualified specialist 219 1 1 1 2 7 85 2 
Qualified worker 223 0 0 0 0 5 88 5 
Unqualified worker 101 0 0 0 1 2 92 5 
Farmer in individual 
household 

35 0 0 0 3 3 94 0 

Entrepreneur  18 0 11 0 0 6 83 0 
Student 106 0 0 1 0 4 93 2 
Maternity leave 40 0 0 3 3 2 87 5 
Retired 339 1 0 1 1 4 90 3 
Unemployed 166 0 0 1 0 3 90 5 

Income 

Less than 3 thousand 
lei 

390 1 0 0 0 4 92 3 

3 – 5 thousand lei 261 0 1 1 2 8 84 5 
5 – 10 thousand lei 309 1 0 1 2 5 86 5 
Over 10 thousand lei 126 1 2 1 1 5 86 5 
DK/ NR 277 0 0 1 2 2 92 2 

Car 

I drive 376 1 0 1 2 4 89 3 
Another family 
member is driving 

308 1 1 2 2 7 85 3 

We don’t have a car 672 0 0 0 1 4 90 4 

Language 
Romanian/Moldavan 1099 1 0 1 1 5 89 4 
Russian 237 0 1 1 2 3 88 4 
Other language 25 4 0 0 0 11 85 0 
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Annex 3.1.1: Frequency of use of media sources. ‘Q5. How often do you use the following sources to be informed?’ part 5 

% row 

News websites 

N Daily 
2-3 times 
per week 

Once a 
week 

Once 
every two 

weeks 

Less often 
than once 
a month 

Don’t 
use 

NK/ 
NA 

Total 1364 20 16 7 3 5 47 2 

Gender 
Male 644 20 16 6 3 5 47 3 
Female 720 20 15 7 3 6 47 2 

Age 

18 – 25 years old 212 21 24 17 5 7 26 1 
26 – 35 years old 234 30 25 6 4 7 26 2 
36 – 45 years old 235 30 19 7 4 8 31 1 
46 – 65 years old 463 17 12 5 3 4 56 3 
Over 65 years old 219 5 3 1 1 1 87 2 

Area 
Urban 609 27 18 8 4 6 34 3 
Rural 755 14 14 6 3 5 57 2 

Region 

North 376 19 15 6 5 7 48 1 
Center 360 17 16 5 2 4 54 1 
South 294 15 14 8 3 6 52 2 
Chișinău 334 30 17 8 4 5 32 5 

Studies 

Primary school 9 0 0 0 0 0 89 11 
Gymnasium 215 11 5 3 1 1 75 4 
High school/ General 
schools 

242 17 18 9 5 3 44 3 

Vocational school 305 15 13 6 4 7 54 2 
Specialty college 186 20 17 8 2 6 45 1 
Higher education 363 35 24 8 4 6 23 1 

Occupation 

Specialty college 55 29 28 7 5 5 24 2 
Director/ Manager 13 46 0 0 0 15 39 0 
Qualified specialist 219 39 23 11 3 4 19 0 
Qualified worker 223 22 17 9 5 7 37 3 
Unqualified worker 101 14 14 5 4 4 58 1 
Farmer in individual 
household 

35 11 20 3 3 9 54 0 

Entrepreneur  18 29 16 0 5 16 34 0 
Student 106 14 27 17 8 7 25 1 
Maternity leave 40 28 25 8 2 12 23 2 
Retired 339 8 5 1 1 3 79 3 
Unemployed 166 20 16 5 4 6 47 3 

Income 

Less than 3 thousand 
lei 

390 7 9 1 3 4 74 3 

3 – 5 thousand lei 261 19 12 9 3 6 50 2 
5 – 10 thousand lei 309 27 20 11 2 6 32 2 
Over 10 thousand lei 126 32 31 9 4 3 21 1 
DK/ NR 277 28 17 7 6 6 35 1 

Car 

I drive 376 33 21 7 5 5 28 1 
Another family 
member is driving 

308 19 22 12 4 7 36 1 

We don’t have a car 672 14 10 4 2 5 63 3 

Language 
Romanian/Moldavan 1099 20 17 6 3 5 46 2 
Russian 237 20 13 8 4 6 48 2 
Other language 25 16 4 8 15 0 57 0 
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Annex 3.1.1: Frequency of use of media sources. ‘Q5. How often do you use the following sources to be informed?’ part 6 

% row 

I read news on social networks 

N Daily 
2-3 times 
per week 

Once a 
week 

Once 
every two 

weeks 

Less 
often 
than 

once a 
month 

Don’t 
use 

NK/ 
NA 

Total 1364 42 13 4 2 2 35 2 

Gender 
Male 644 39 12 3 1 3 39 2 
Female 720 44 14 4 2 2 32 3 

Age 

18 – 25 years old 212 70 15 4 2 0 7 1 
26 – 35 years old 234 63 16 6 2 3 10 1 
36 – 45 years old 235 55 18 4 1 4 17 1 
46 – 65 years old 463 28 12 3 2 3 49 2 
Over 65 years old 219 6 5 3 0 1 81 5 

Area 
Urban 609 52 14 3 2 3 25 2 
Rural 755 33 12 4 2 2 44 3 

Region 

North 376 37 16 4 1 3 37 2 
Center 360 38 12 4 2 3 39 1 
South 294 35 12 5 3 1 41 3 
Chișinău 334 57 11 3 1 1 25 2 

Studies 

Primary school 9 0 0 0 0 0 100 0 
Gymnasium 215 20 5 1 1 2 66 4 
High school/ General 
schools 

242 49 13 2 2 1 29 3 

Vocational school 305 31 13 8 2 3 41 3 
Specialty college 186 45 18 3 2 2 28 2 
Higher education 363 60 15 3 1 3 17 0 

Occupation 

Specialty college 55 60 22 0 2 4 13 0 
Director/ Manager 13 53 0 0 7 0 39 0 
Qualified specialist 219 67 15 5 1 1 11 0 
Qualified worker 223 50 16 6 2 3 22 2 
Unqualified worker 101 31 10 5 1 3 49 1 
Farmer in individual 
household 

35 34 17 3 0 0 46 0 

Entrepreneur  18 62 16 0 0 16 5 0 
Student 106 71 18 3 1 1 6 0 
Maternity leave 40 65 15 10 2 2 5 0 
Retired 339 11 8 2 1 2 71 5 
Unemployed 166 38 12 4 5 4 33 4 

Income 

Less than 3 thousand 
lei 

390 17 10 1 3 3 63 3 

3 – 5 thousand lei 261 36 15 6 2 3 36 2 
5 – 10 thousand lei 309 57 14 5 2 1 19 1 
Over 10 thousand lei 126 68 16 2 1 1 10 1 
DK/ NR 277 52 13 5 0 3 26 2 

Car 

I drive 376 56 13 5 1 3 21 1 
Another family 
member is driving 

308 57 17 4 2 2 17 1 

We don’t have a car 672 27 11 3 2 2 53 3 

Language 
Romanian/Moldavan 1099 43 13 4 1 2 35 2 
Russian 237 38 11 5 2 4 37 3 
Other language 25 31 12 0 8 0 50 0 
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Annex 3.1.1: Frequency of use of media sources. ‘Q5. How often do you use the following sources to be informed?’ part 7 

% row 

Blogs 

N Daily 
2-3 times/ 

week 
Once a 
week 

Once 
every two 

weeks 

Less often 
than once 
a month 

Don’t 
use 

NK/ 
NA 

Total 1364 7 7 4 2 5 70 4 

Gender 
Male 644 6 6 5 3 5 71 5 
Female 720 7 8 4 2 6 68 4 

Age 

18 – 25 years old 212 19 20 7 7 7 40 2 
26 – 35 years old 234 10 10 8 5 9 54 4 
36 – 45 years old 235 6 10 6 1 7 66 4 
46 – 65 years old 463 2 3 2 1 4 84 4 
Over 65 years old 219 1 0 1 0 1 89 7 

Area 
Urban 609 9 10 7 4 7 58 5 
Rural 755 5 5 3 1 4 79 4 

Region 

North 376 5 6 4 2 6 74 3 
Center 360 6 5 2 1 4 79 2 
South 294 4 7 4 2 5 74 5 
Chișinău 334 11 11 8 5 6 51 7 

Studies 

Primary school 9 0 0 0 0 0 100 0 
Gymnasium 215 2 2 2 0 2 82 9 
High school/ General 
schools 

242 11 9 3 3 4 64 6 

Vocational school 305 4 5 3 1 4 79 5 
Specialty college 186 8 5 5 4 6 70 2 
Higher education 363 8 13 9 3 9 56 1 

Occupation 

Specialty college 55 18 20 6 2 11 44 0 
Director/ Manager 13 15 0 15 0 15 54 0 
Qualified specialist 219 9 12 11 4 7 55 1 
Qualified worker 223 6 6 5 3 5 70 5 
Unqualified worker 101 1 8 1 0 3 83 4 
Farmer in individual 
household 

35 6 6 0 0 3 80 6 

Entrepreneur  18 0 11 10 0 6 68 6 
Student 106 21 20 6 10 9 34 1 
Maternity leave 40 0 8 7 2 17 60 5 
Retired 339 1 1 1 0 1 89 7 
Unemployed 166 7 7 4 2 7 70 4 

Income 

Less than 3 thousand 
lei 

390 3 2 1 0 2 86 5 

3 – 5 thousand lei 261 5 6 4 2 4 73 6 
5 – 10 thousand lei 309 8 8 4 3 7 65 4 
Over 10 thousand lei 126 15 16 14 3 7 42 2 
DK/ NR 277 8 11 6 5 7 61 3 

Car 

I drive 376 8 9 7 4 7 62 3 
Another family 
member is driving 

308 10 10 7 2 9 59 4 

We don’t have a car 672 4 5 2 2 3 79 5 

Language 
Romanian/Moldavan 1099 7 8 5 3 6 68 4 
Russian 237 3 6 4 2 5 76 4 
Other language 25 4 0 0 0 0 92 4 
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Annex 3.1.1: Frequency of use of media sources. ‘Q5. How often do you use the following sources to be informed?’ part 8 

% row 

YouTube channels 

N Daily 
2-3 times 
per week 

Once a 
week 

Once 
every two 

weeks 

Less 
often 
than 

once a 
month 

Don’t 
use 

NK/ 
NA 

Total 1364 16 11 6 3 7 54 3 

Gender 
Male 644 17 12 5 3 6 53 3 
Female 720 16 11 6 3 8 54 3 

Age 

18 – 25 years old 212 39 20 6 3 9 22 0 
26 – 35 years old 234 22 17 8 8 12 32 1 
36 – 45 years old 235 19 17 8 4 10 39 4 
46 – 65 years old 463 7 7 5 2 5 71 3 
Over 65 years old 219 4 1 1 1 1 87 4 

Area 
Urban 609 21 14 7 4 9 42 3 
Rural 755 12 9 5 3 6 62 3 

Region 

North 376 13 8 6 3 10 57 2 
Center 360 11 10 5 3 6 63 2 
South 294 15 12 2 3 5 58 5 
Chișinău 334 27 16 9 4 6 35 4 

Studies 

Primary school 9 0 0 0 0 0 100 0 
Gymnasium 215 8 5 0 2 2 76 7 
High school/ General 
schools 

242 26 10 6 2 5 49 2 

Vocational school 305 13 7 4 3 6 63 4 
Specialty college 186 16 13 5 5 7 52 2 
Higher education 363 19 19 10 5 12 35 1 

Occupation 

Specialty college 55 22 24 15 4 11 25 0 
Director/ Manager 13 15 15 7 7 15 39 0 
Qualified specialist 219 23 18 9 5 10 33 1 
Qualified worker 223 21 14 3 4 6 50 3 
Unqualified worker 101 14 6 10 3 6 57 5 
Farmer in individual 
household 

35 14 6 8 3 3 63 3 

Entrepreneur  18 22 17 0 5 17 39 0 
Student 106 38 25 8 1 11 17 0 
Maternity leave 40 20 5 10 5 23 35 2 
Retired 339 4 3 2 1 1 83 5 
Unemployed 166 13 10 4 6 10 56 2 

Income 

Less than 3 thousand 
lei 

390 5 4 2 3 4 78 4 

3 – 5 thousand lei 261 14 7 5 3 6 60 4 
5 – 10 thousand lei 309 24 15 7 5 8 39 2 
Over 10 thousand lei 126 41 24 6 2 2 23 1 
DK/ NR 277 15 16 9 4 13 43 1 

Car 

I drive 376 20 16 8 5 9 40 2 
Another family 
member is driving 

308 21 15 7 3 11 40 2 

We don’t have a car 672 12 7 4 3 4 68 3 

Language 
Romanian/Moldavan 1099 16 12 6 4 8 52 2 
Russian 237 15 9 5 2 5 59 4 
Other language 25 19 0 0 0 0 77 4 
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Annex 3.1.2: The citizens’ main source of information. ‘Q6. I will read a list of sources of information, please tell me which was 

your main source of information about political news and events in the country in the last month’  

% row 
The main source of information 

N TV 
Social 

networks 
News 

websites 
Disc- 

ussions 
Ra- 
dio 

News- 
papers 

Mgazines Other 
NK/ 
NA 

Total 1364 49 24 17 6 3 1 0.1 0.4 1 

Gender 
Male 644 50 21 18 5 4 0.5 0.0 0.1 2 
Female 720 47 26 15 7 3 1 0.1 1 0.4 

Age 

18 – 25 years old 212 10 60 23 4 0.5 0 0 0.5 1 
26 – 35 years old 234 21 39 28 6 3 1 0.4 1 1 
36 – 45 years old 235 42 27 20 6 2 0 0 0.4 2 
46 – 65 years old 463 70 8 13 4 3 1 0 0.2 1 
Over 65 years old 219 78 2 2 11 8 0 0 0 0 

Area 
Urban 609 42 29 20 5 2 1 0.2 0.3 1 
Rural 755 54 19 14 7 4 0 0 0.4 1 

Region 

North 376 53 21 16 5 3 0 0 0.3 2 
Center 360 49 24 14 7 4 1 0 0.3 0.3 
South 294 52 20 13 7 4 0 0 1 3 
Chișinău 334 40 30 23 5 1 1 0.3 0 0 

Studies 

Primary school 9 55 0 0 34 11 0 0 0 0 
Gymnasium 215 64 11 6 8 8 1 0 0.5 1 
High school/ General 
schools 

242 40 36 15 2 2 1 0 0.4 2 

Vocational school 305 61 19 11 7 3 0 0 0.3 0 
Specialty college 186 51 24 15 5 3 0 0 1 2 
Higher education 363 34 28 30 5 2 1 0.3 0.3 1 

Occupation 

Specialty college 55 33 27 31 2 4 0 0 2 2 
Director/ Manager 13 45 15 23 9 0.0 8 0 0 0 
Qualified specialist 219 29 30 33 5 1 0.5 0 0.4 1 
Qualified worker 223 45 28 16 5 4 0.5 0 0.4 1 
Unqualified worker 101 59 21 11 6 2 1 0 0 0 
Farmer in individual 
household 

35 60 11 14 6 6 0 0 0 3 

Entrepreneur  18 38 39 18 0 5 0 0 0 0 
Student 106 13 63 21 1 0 0 0 1 1 
Maternity leave 40 33 40 15 12 0 0 0 0 0 
Retired 339 79 3 5 6 6 1 0 0 0 
Unemployed 166 43 28 17 5 4 0 0 1 3 

Income 

Less than 3 thousand lei 390 72 10 6 7 5 1 0 1 0.3 
3 – 5 thousand lei 261 53 23 12 5 5 1 0.4 0.3 0.4 
5 – 10 thousand lei 309 43 33 18 4 2 0.3 0 0.4 1 
Over 10 thousand lei 126 24 35 34 4 2 1 0 0 0 
DK/ NR 277 30 28 27 9 1 0.4 0 0.4 4 

Car 

I drive 376 37 25 28 4 3 1 0 0.2 2 
Another family member 
is driving 

308 40 37 16 5 1 1 0 1 0.3 

We don’t have a car 672 59 17 11 7 4 1 0.1 0.3 1 

Language 
Romanian/Moldavan 1099 49 24 17 5 3 1 0.1 0.4 1 
Russian 237 47 25 16 9 2 0 0 0.4 1 
Other language 25 61 11 4 16 3 4 0 0 0 
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Annex 3.1.3: Level of citizens’ confidence in media sources. ”’Q34. Do you agree or disagree with the following statements?,  

part 1 

% row 

Any information on the TV, radio, is written in newspapers or on 
the Internet is true 

N 
Totally 

true 
Agree Disagree 

Totally 
disagree 

DK/ NR 

Total 1364 5 10 45 36 4 

Gender 
Male 644 4 11 46 35 4 
Female 720 6 10 44 37 4 

Age 

18 – 25 years old 212 2 9 41 45 2 
26 – 35 years old 234 2 8 44 43 3 
36 – 45 years old 235 5 11 44 36 4 
46 – 65 years old 463 6 10 47 33 3 
Over 65 years old 219 7 12 46 27 8 

Area 
Urban 609 3 9 48 37 2 
Rural 755 6 11 42 36 6 

Region 

North 376 4 14 50 28 4 
Center 360 6 9 42 37 5 
South 294 5 12 40 37 6 
Chișinău 334 5 6 45 44 1 

Studies 

Primary school 9 0 0 22 21 57 
Gymnasium 215 6 15 40 29 9 
High school/ General schools 242 6 7 46 40 2 
Vocational school 305 6 12 51 27 4 
Specialty college 186 3 10 48 35 4 
Higher education 363 3 6 42 47 2 

Occupation 

Specialty college 55 0 13 47 36 4 
Director/ Manager 13 15 16 39 30 0 
Qualified specialist 219 1 4 43 50 0 
Qualified worker 223 4 11 43 37 4 
Unqualified worker 101 5 12 42 37 4 
Farmer in individual household 35 3 20 43 34 0 
Entrepreneur  18 0 17 45 34 5 
Student 106 2 7 38 50 4 
Maternity leave 40 2 15 53 30 0 
Retired 339 8 9 48 27 8 
Unemployed 166 4 11 52 29 5 

Income 

Less than 3 thousand lei 390 7 11 42 34 7 
3 – 5 thousand lei 261 5 13 52 26 5 
5 – 10 thousand lei 309 5 7 43 42 2 
Over 10 thousand lei 126 3 3 47 46 1 
DK/ NR 277 3 12 42 38 4 

Car 
I drive 376 3 10 44 42 2 
Another family member is driving 308 2 8 43 44 3 
We don’t have a car 672 7 12 46 30 6 

Language 
Romanian/Moldavan 1099 5 9 44 38 4 
Russian 237 5 14 47 28 5 
Other language 25 0 7 55 31 7 
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Annex 3.1.3: Level of citizens’ confidence in media sources. ”’Q34. Do you agree or disagree with the following statements?,  

part 2 

% row 

I have several news sources that I trust and I don’t check what 
other say 

N 
Totally 

true 
Agree Disagree 

Totally 
disagree 

DK/ NR 

Total 1364 13 31 37 14 5 

Gender 
Male 644 13 32 34 16 5 
Female 720 13 29 40 13 5 

Age 

18 – 25 years old 212 9 30 40 17 5 
26 – 35 years old 234 8 30 43 12 6 
36 – 45 years old 235 15 32 35 16 3 
46 – 65 years old 463 14 33 36 13 5 
Over 65 years old 219 18 26 33 15 8 

Area 
Urban 609 14 30 41 11 3 
Rural 755 12 31 34 17 7 

Region 

North 376 8 31 41 12 7 
Center 360 11 30 36 20 3 
South 294 13 33 30 16 8 
Chișinău 334 20 28 41 9 3 

Studies 

Primary school 9 21 34 22 23 0 
Gymnasium 215 13 32 31 15 10 
High school/ General schools 242 13 28 39 16 4 
Vocational school 305 14 31 39 10 7 
Specialty college 186 12 30 35 18 5 
Higher education 363 13 32 40 14 2 

Occupation 

Specialty college 55 7 38 40 13 2 
Director/ Manager 13 15 38 31 9 8 
Qualified specialist 219 14 34 35 13 3 
Qualified worker 223 10 34 34 18 4 
Unqualified worker 101 14 25 41 17 3 

Farmer in individual household 
35 14 32 37 15 3 

Entrepreneur  18 11 23 39 27 0 
Student 106 9 25 43 18 5 
Maternity leave 40 10 28 52 5 5 
Retired 339 17 29 35 12 7 
Unemployed 166 9 30 40 11 10 

Income 

Less than 3 thousand lei 390 12 31 35 14 7 
3 – 5 thousand lei 261 15 28 39 15 4 
5 – 10 thousand lei 309 13 30 37 15 4 
Over 10 thousand lei 126 12 24 46 17 1 
DK/ NR 277 12 36 35 12 6 

Car 
I drive 376 13 34 32 17 4 
Another family member is driving 308 11 31 38 15 5 
We don’t have a car 672 14 28 40 13 6 

Language 
Romanian/Moldavan 1099 13 30 37 14 5 
Russian 237 11 34 36 14 5 
Other language 25 7 12 42 31 8 
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Annex 3.1.3: Level of citizens’ confidence in media sources. ”’Q34. Do you agree or disagree with the following statements?,  

part 3 

% row 

I trust mass-media sources that are recommended by trusted 
people 

N 
Totally 

true 
Agree Disagree 

Totally 
disagree 

DK/ NR 

Total 1364 10 29 42 14 5 

Gender 
Male 644 9 29 41 15 5 
Female 720 11 28 43 13 5 

Age 

18 – 25 years old 212 8 31 43 14 4 
26 – 35 years old 234 6 27 51 9 7 
36 – 45 years old 235 15 25 41 17 3 
46 – 65 years old 463 8 29 41 15 6 
Over 65 years old 219 16 29 36 14 5 

Area 
Urban 609 12 32 41 12 3 
Rural 755 9 26 43 15 7 

Region 

North 376 9 25 45 14 6 
Center 360 9 26 44 17 4 
South 294 8 30 38 16 9 
Chișinău 334 15 33 39 9 3 

Studies 

Primary school 9 0 66 11 23 0 
Gymnasium 215 16 30 31 16 8 
High school/ General schools 242 12 25 41 16 5 
Vocational school 305 8 24 46 15 6 
Specialty college 186 12 30 37 15 5 
Higher education 363 7 32 49 9 3 

Occupation 

Specialty college 55 5 41 36 9 7 
Director/ Manager 13 15 30 39 9 8 
Qualified specialist 219 7 37 43 9 4 
Qualified worker 223 10 26 43 17 3 
Unqualified worker 101 14 23 36 20 7 

Farmer in individual household 35 14 32 43 6 6 

Entrepreneur  18 11 11 56 21 0 
Student 106 10 32 46 11 1 
Maternity leave 40 2 20 58 7 12 
Retired 339 14 28 38 14 6 
Unemployed 166 6 23 44 16 11 

Income 

Less than 3 thousand lei 390 12 29 37 15 7 
3 – 5 thousand lei 261 13 24 45 13 5 
5 – 10 thousand lei 309 11 29 42 14 4 
Over 10 thousand lei 126 7 35 49 8 1 
DK/ NR 277 6 30 42 16 6 

Car 
I drive 376 10 29 44 15 3 
Another family member is driving 308 9 35 40 12 4 
We don’t have a car 672 11 26 42 14 7 

Language 
Romanian/Moldavan 1099 10 29 41 14 5 
Russian 237 11 27 44 12 6 
Other language 25 11 19 51 15 4 
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Annex 3.1.3: Level of citizens’ confidence in media sources. ”’Q34. Do you agree or disagree with the following statements?,  

part 4 

% row 
I check how news is presented in various mass-media sources 

N 
Totally 

true 
Agree Disagree 

Totally 
disagree 

DK/ NR 

Total 1364 17 39 24 15 5 

Gender 
Male 644 16 42 24 14 5 
Female 720 18 36 24 16 5 

Age 

18 – 25 years old 212 23 38 19 16 4 
26 – 35 years old 234 19 44 21 11 6 
36 – 45 years old 235 21 43 23 10 3 
46 – 65 years old 463 15 38 26 16 6 
Over 65 years old 219 11 31 27 22 8 

Area 
Urban 609 16 45 25 11 3 
Rural 755 18 34 23 18 7 

Region 

North 376 14 31 28 17 10 
Center 360 19 37 24 16 3 
South 294 15 36 25 18 7 
Chișinău 334 21 51 18 9 2 

Studies 

Primary school 9 0 21 11 68 0 
Gymnasium 215 10 20 28 29 12 
High school/ General schools 242 16 40 24 15 5 
Vocational school 305 14 45 23 11 7 
Specialty college 186 22 37 25 13 4 
Higher education 363 24 46 21 8 2 

Occupation 

Specialty college 55 19 36 31 11 4 
Director/ Manager 13 15 53 15 16 0 
Qualified specialist 219 24 52 16 5 4 
Qualified worker 223 23 46 19 8 3 
Unqualified worker 101 17 25 27 21 10 

Farmer in individual household 35 14 23 32 25 6 

Entrepreneur  18 6 39 44 11 0 
Student 106 21 41 18 16 4 
Maternity leave 40 17 38 30 15 0 
Retired 339 10 34 28 20 8 
Unemployed 166 14 34 26 17 8 

Income 

Less than 3 thousand lei 390 11 30 26 24 9 
3 – 5 thousand lei 261 18 40 26 11 6 
5 – 10 thousand lei 309 25 41 24 8 3 
Over 10 thousand lei 126 27 54 13 5 1 
DK/ NR 277 12 42 22 19 5 

Car 
I drive 376 19 47 20 10 3 
Another family member is driving 308 23 40 21 13 3 
We don’t have a car 672 13 34 27 19 8 

Language 
Romanian/Moldavan 1099 18 41 22 14 5 
Russian 237 13 33 29 17 8 
Other language 25 16 23 31 23 8 
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Annex 3.1.3: Level of citizens’ confidence in media sources. ”’Q34. Do you agree or disagree with the following statements?,  

part 5 

% row 
I do not trust any mass-media 

N 
Totally 

true 
Agree Disagree 

Totally 
disagree 

DK/ NR 

Total 1364 12 23 40 19 7 

Gender 
Male 644 14 22 39 19 7 
Female 720 11 23 40 19 7 

Age 

18 – 25 years old 212 12 23 44 14 7 
26 – 35 years old 234 11 20 43 19 7 
36 – 45 years old 235 12 21 43 20 4 
46 – 65 years old 463 14 24 36 19 7 
Over 65 years old 219 10 25 35 21 9 

Area 
Urban 609 9 20 46 19 6 
Rural 755 15 25 34 19 8 

Region 

North 376 13 20 43 16 8 
Center 360 15 30 35 14 5 
South 294 12 20 35 23 11 
Chișinău 334 9 20 44 23 4 

Studies 

Primary school 9 22 11 11 0 56 
Gymnasium 215 21 24 27 18 10 
High school/ General schools 242 12 24 45 14 5 
Vocational school 305 8 23 42 19 8 
Specialty college 186 10 27 39 17 7 
Higher education 363 10 19 43 24 4 

Occupation 

Specialty college 55 6 14 56 17 7 
Director/ Manager 13 15 24 46 15 0 
Qualified specialist 219 8 20 47 20 5 
Qualified worker 223 14 22 40 19 6 
Unqualified worker 101 16 22 37 15 10 

Farmer in individual household 35 23 26 40 9 3 

Entrepreneur  18 5 23 28 44 0 
Student 106 13 24 41 15 6 
Maternity leave 40 17 25 40 15 2 
Retired 339 12 24 37 20 8 
Unemployed 166 11 24 33 22 10 

Income 

Less than 3 thousand lei 390 14 24 33 20 9 
3 – 5 thousand lei 261 8 28 40 17 7 
5 – 10 thousand lei 309 14 22 45 14 5 
Over 10 thousand lei 126 10 13 50 24 2 
DK/ NR 277 12 20 37 22 8 

Car 
I drive 376 12 20 40 23 5 
Another family member is driving 308 14 24 39 19 4 
We don’t have a car 672 12 24 39 17 9 

Language 
Romanian/Moldavan 1099 12 24 39 19 6 
Russian 237 11 18 42 19 10 
Other language 25 16 23 31 23 7 
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Annex 3.1.4: Share of citizens who watch news in Romanian, Russian and/or English languages. ‘Q33. In what languages do 

you usually watch news? Evaluate for each language in particular.’ part 1 

% row 

Romanian content 

N 

I watch 
video / 

listen to 
audio 

I read news 

Usually I do 
not follow 

news in this 
language 

I do not 
know this 

language at 
all 

Total 1364 81 51 11 5 

Gender 
Male 644 82 50 11 5 
Female 720 80 51 11 6 

Age 

18 – 25 years old 212 88 69 8 2 
26 – 35 years old 234 84 58 9 4 
36 – 45 years old 235 84 55 8 6 
46 – 65 years old 463 75 43 16 6 
Over 65 years old 219 79 36 11 8 

Area 
Urban 609 79 57 11 7 
Rural 755 83 45 11 4 

Region 

North 376 72 48 17 9 
Center 360 92 49 7 1 
South 294 75 36 14 11 
Chișinău 334 86 68 6 1 

Studies 

Primary school 9 56 22 11 23 
Gymnasium 215 78 28 14 6 
High school/ General schools 242 81 49 12 5 
Vocational school 305 78 42 12 8 
Specialty college 186 83 55 9 2 
Higher education 363 84 69 9 3 

Occupation 

Specialty college 55 87 62 11 0 
Director/ Manager 13 84 76 9 0 
Qualified specialist 219 87 69 7 4 
Qualified worker 223 78 47 12 6 
Unqualified worker 101 71 29 21 9 
Farmer in individual household 35 85 46 3 3 
Entrepreneur  18 78 72 5 11 
Student 106 90 71 8 2 
Maternity leave 40 75 53 18 2 
Retired 339 77 39 12 6 
Unemployed 166 85 50 8 7 

Income 

Less than 3 thousand lei 390 78 35 16 7 
3 – 5 thousand lei 261 79 48 11 4 
5 – 10 thousand lei 309 84 51 7 5 
Over 10 thousand lei 126 86 75 8 2 
DK/ NR 277 82 63 11 6 

Car 
I drive 376 84 61 10 3 
Another family member is driving 308 86 59 8 3 
We don’t have a car 672 77 41 13 7 

Language 
Romanian/Moldavan 1099 92 59 5 0 
Russian 237 33 15 37 27 
Other language 25 35 24 34 30 
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Annex 3.1.4: Share of citizens who watch news in Romanian, Russian and/or English languages. ‘Q33. In what languages do 

you usually watch news? Evaluate for each language in particular.’ part 2 

% row 

Russian content 

N 

I watch 
video / 

listen to 
audio 

I read news 

Usually I do 
not follow 

news in this 
language 

I do not 
know this 

language at 
all 

Total 1364 77 44 18 2 

Gender 
Male 644 78 46 16 1 

Female 720 75 42 19 2 

Age 

18 – 25 years old 212 74 48 17 2 

26 – 35 years old 234 73 47 22 2 

36 – 45 years old 235 78 49 17 3 

46 – 65 years old 463 78 44 16 1 

Over 65 years old 219 78 31 17 3 

Area 
Urban 609 77 54 15 2 

Rural 755 76 36 20 2 

Region 

North 376 75 54 16 2 

Center 360 77 30 21 2 

South 294 82 41 16 2 

Chișinău 334 73 50 17 1 

Studies 

Primary school 9 67 22 11 22 

Gymnasium 215 74 28 20 3 

High school/ General schools 242 75 40 17 3 

Vocational school 305 80 40 16 1 

Specialty college 186 78 54 14 0 

Higher education 363 75 53 20 2 

Occupation 

Specialty college 55 80 66 13 0 

Director/ Manager 13 70 61 15 0 

Qualified specialist 219 75 48 19 1 

Qualified worker 223 83 47 13 1 

Unqualified worker 101 79 42 17 2 

Farmer in individual household 35 72 40 20 0 

Entrepreneur  18 77 66 11 6 

Student 106 75 43 19 0 

Maternity leave 40 65 37 31 5 

Retired 339 75 34 19 3 

Unemployed 166 77 47 17 4 

Income 

Less than 3 thousand lei 390 75 34 21 3 

3 – 5 thousand lei 261 73 38 19 2 

5 – 10 thousand lei 309 75 42 17 1 

Over 10 thousand lei 126 76 53 14 2 

DK/ NR 277 83 61 14 2 

Car 

I drive 376 75 52 17 2 

Another family member is driving 308 71 44 23 1 

We don’t have a car 672 80 39 16 2 

Language 

Romanian/Moldavan 1099 73 39 21 2 

Russian 237 90 65 3 0 

Other language 25 92 73 4 0 
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Annex 3.1.4: Share of citizens who watch news in Romanian, Russian and/or English languages. ‘Q33. In what languages do 

you usually watch news? Evaluate for each language in particular.’ part 3 

% row 

English content 

N 

I watch 
video / 

listen to 
audio 

I read news 

Usually I do 
not follow 

news in 
this 

language 

I do not 
know this 

language at 
all 

Total 1364 8 6 26 68 

Gender 
Male 644 8 6 23 70 

Female 720 8 6 28 66 

Age 

18 – 25 years old 212 22 18 40 34 

26 – 35 years old 234 14 11 35 51 

36 – 45 years old 235 8 6 27 65 

46 – 65 years old 463 1 1 20 82 

Over 65 years old 219 2 0 13 92 

Area 
Urban 609 11 8 29 60 

Rural 755 6 4 23 74 

Region 

North 376 6 4 26 72 

Center 360 7 5 24 71 

South 294 7 4 24 71 

Chișinău 334 12 11 28 57 

Studies 

Primary school 9 0 0 11 89 

Gymnasium 215 1 1 7 93 

High school/ General schools 242 10 8 27 64 

Vocational school 305 3 2 28 77 

Specialty college 186 9 6 18 74 

Higher education 363 15 12 39 44 

Occupation 

Specialty college 55 17 11 40 41 

Director/ Manager 13 7 23 38 39 

Qualified specialist 219 16 11 42 42 

Qualified worker 223 4 4 27 72 

Unqualified worker 101 5 1 17 85 

Farmer in individual household 35 8 6 12 80 

Entrepreneur  18 21 22 16 51 

Student 106 24 21 49 23 

Maternity leave 40 10 5 35 52 

Retired 339 1 0 12 92 

Unemployed 166 4 4 19 80 

Income 

Less than 3 thousand lei 390 2 1 14 89 

3 – 5 thousand lei 261 3 3 29 73 

5 – 10 thousand lei 309 10 7 31 60 

Over 10 thousand lei 126 23 22 35 35 

DK/ NR 277 13 8 30 58 

Car 

I drive 376 12 9 30 58 

Another family member is driving 308 12 10 32 53 

We don’t have a car 672 4 3 21 80 

Language 

Romanian/Moldavan 1099 9 6 27 66 

Russian 237 5 4 22 76 

Other language 25 8 16 8 72 
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Annex 3.2.1: Behaviour while watching news on television. ‘Q9. You, personally, how do you usually watch news on TV?’ 

 % row N 

I usually watch 
the entire 
newscast 

without doing 
other things at 
the same time 

Half of the time 
I watch TV, half 

– I do other 
things 

Most of the 
time, the TV is 
on while I do 
other things 

None/ Don’t 
know 

Total 1133 37 25 34 4 

Gender 
Male 533 40 25 30 5 

Female 601 34 24 38 4 

Age 

18 – 25 years old 125 9 29 52 10 

26 – 35 years old 182 21 33 40 7 

36 – 45 years old 200 32 30 34 4 

46 – 65 years old 431 44 21 32 3 

Over 65 years old 196 58 16 24 2 

Area 
Urban 511 38 23 33 6 

Rural 622 35 26 35 3 

Region 

North 313 36 30 28 6 

Center 301 34 23 41 2 

South 243 37 24 35 3 

Chișinău 276 39 20 34 6 

Studies 

Primary school 7 43 14 29 14 

Gymnasium 176 39 26 32 3 

High school/ General 
schools 

190 25 25 45 5 

Vocational school 259 43 22 31 4 

Specialty college 157 37 24 32 7 

Higher education 312 38 28 31 4 

Occupation 

Specialty college 48 46 21 23 10 

Director/ Manager 11 55 27 18 0 

Qualified specialist 184 31 28 36 5 

Qualified worker 180 28 31 39 2 

Unqualified worker 81 35 25 36 4 

Farmer in individual 
household 

27 29 45 26 0 

Entrepreneur  13 48 38 15 0 

Student 67 7 22 51 19 

Maternity leave 34 24 32 44 0 

Retired 316 54 16 28 2 

Unemployed 133 32 31 30 7 

Income 

Less than 3 thousand lei 346 47 21 29 3 

3 – 5 thousand lei 224 39 25 33 4 

5 – 10 thousand lei 248 31 27 41 1 

Over 10 thousand lei 103 22 30 36 12 

DK/ NR 213 31 26 36 7 

Car 

I drive 322 34 29 33 4 

Another family member 
is driving 

252 31 29 36 5 

We don’t have a car 553 41 20 35 4 

Language 

Romanian/Moldavan 926 36 25 35 4 

Russian 183 35 25 34 6 

Other language 24 53 17 30 0 
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Annex 3.2.2: Frequency of respondents’ intentional watching of news. ‘Q10. When it is news time, for example 19:00 or 21:00, 

how often do you turn on or switch channel especially to watch news from Moldova?’ 

 % row N 

I only 
watch 
local 
news 

Never Rarely 
In the 

majority of 
cases 

Always 
None/ I 

don’t 
know 

Total 1133 1 11 30 34 22 2 

Gender 
Male 533 2 10 29 34 23 2 

Female 601 1 11 31 34 21 2 

Age 

18 – 25 years old 125 1 24 53 18 2 3 

26 – 35 years old 182 1 14 46 30 7 3 

36 – 45 years old 200 3 12 35 30 19 1 

46 – 65 years old 431 1 7 23 42 25 2 

Over 65 years old 196 2 6 12 35 45 1 

Area 
Urban 511 2 9 35 32 20 1 

Rural 622 1 12 26 35 23 2 

Region 

North 313 2 9 31 36 18 4 

Center 301 1 14 29 31 23 2 

South 243 1 10 27 39 23 1 

Chișinău 276 2 9 32 31 25 0 

Studies 

Primary school 7 0 29 0 42 29 0 

Gymnasium 176 1 8 22 37 29 2 

High school/ General 
schools 

190 1 12 38 31 16 2 

Vocational school 259 1 6 28 39 25 1 

Specialty college 157 1 11 29 29 27 3 

Higher education 312 2 10 34 34 18 1 

Occupation 

Specialty college 48 2 10 23 43 21 0 

Director/ Manager 11 9 0 46 45 0 0 

Qualified specialist 184 1 9 38 34 16 1 

Qualified worker 180 1 11 40 27 19 2 

Unqualified worker 81 0 7 29 44 18 1 

Farmer in individual 
household 

27 0 8 30 41 22 0 

Entrepreneur  13 0 7 31 54 8 0 

Student 67 1 31 52 10 0 4 

Maternity leave 34 3 12 41 38 6 0 

Retired 316 1 6 13 39 40 1 

Unemployed 133 2 9 38 31 15 5 

Income 

Less than 3 thousand 
lei 

346 1 8 19 40 31 1 

3 – 5 thousand lei 224 2 7 28 34 26 3 

5 – 10 thousand lei 248 1 7 37 32 22 1 

Over 10 thousand lei 103 0 15 41 35 9 0 

DK/ NR 213 3 21 36 27 9 4 

Car 

I drive 322 2 9 36 32 20 1 

Another family 
member is driving 

252 0 14 33 31 21 2 

We don’t have a car 553 2 10 25 37 24 2 

Language 

Romanian/Moldavan 926 1 10 31 34 22 2 

Russian 183 2 10 29 35 22 3 

Other language 24 4 30 13 21 33 0 



ANNEX 

91 

 

91 

Annex 3.2.3: TV channels watched for the news at least once a week. ‘Q11. Please indicate which TV channels do you watch 

for the news at least once per week?’, part 1 

% row 

Channels watched at least once a week 

N 
Jurnal 

TV 
PRIME  

Moldova 
1 

PRO 
TV 

Publika 
TV 

TV 
8 

NTV 
MD 

RTR 
MD  

Canal 
2 

Первый 
канал в 

Молдове  

Canal 
3 

N4 

Total 1133 37 36 35 33 25 18 16 15 12 11 9 5 

Gender 
Male 533 38 34 35 33 24 20 16 14 11 11 11 6 

Female 601 37 37 34 32 26 16 16 17 12 11 8 5 

Age 

18 – 25 years old 125 48 29 23 43 25 19 8 9 14 5 8 4 

26 – 35 years old 182 44 36 20 46 21 25 10 9 8 7 13 7 

36 – 45 years old 200 43 34 26 32 26 20 16 15 12 8 12 4 

46 – 65 years old 431 33 38 39 31 29 16 19 18 12 13 8 4 

Over 65 years old 196 28 38 55 20 20 13 19 18 12 16 6 8 

Area 
Urban 511 43 36 27 39 28 26 18 18 11 12 8 6 

Rural 622 33 36 41 27 23 12 14 13 12 10 10 4 

Region 

North 313 30 38 38 29 25 13 19 18 10 15 12 4 

Center 301 43 37 36 33 27 14 11 8 12 7 8 6 
South 243 31 27 36 26 19 14 17 21 15 13 8 2 

Chișinău 276 45 40 29 42 28 31 16 15 11 8 8 8 

Studies 

Primary school 7 28 15 15 14 14 0 28 0 0 42 14 14 

Gymnasium 176 20 42 50 19 18 8 14 15 12 14 7 7 
High school/ General 
schools 

190 37 32 29 31 17 16 18 17 10 8 7 4 

Vocational school 259 33 34 37 23 24 13 16 17 9 9 8 5 

Specialty college 157 39 37 26 35 28 19 19 17 14 15 11 8 

Higher education 312 51 37 31 50 33 31 14 13 13 9 9 3 

Occupation 

Specialty college 48 46 29 25 50 33 27 15 17 6 13 14 0 

Director/ Manager 11 63 46 9 45 19 36 10 0 19 9 9 0 

Qualified specialist 184 57 37 26 51 33 31 10 11 11 7 8 6 

Qualified worker 180 39 40 26 29 20 18 18 16 13 13 8 7 

Unqualified worker 81 23 27 35 19 23 14 23 18 10 13 9 7 
Farmer in individual 
household 

27 29 44 48 25 26 11 19 15 4 16 7 7 

Entrepreneur  13 45 22 23 38 30 15 30 15 16 8 31 0 

Student 67 47 28 24 53 25 24 1 3 15 2 8 3 

Maternity leave 34 41 44 21 38 20 12 15 12 9 3 15 0 

Retired 316 28 36 51 24 21 16 19 20 11 14 7 6 

Unemployed 133 26 36 34 24 26 7 16 17 11 10 12 4 

Income 

Less than 3 thousand 
lei 

346 26 36 49 23 20 8 17 18 9 14 6 5 

3 – 5 thousand lei 224 35 40 34 30 26 13 19 16 14 11 8 5 

5 – 10 thousand lei 248 45 35 23 39 30 24 13 11 11 7 9 4 

Over 10 thousand lei 103 53 35 25 49 20 36 12 9 7 5 13 1 

DK/ NR 213 42 33 31 36 30 25 16 17 18 13 13 9 

Car 

I drive 322 47 35 29 44 28 30 14 13 13 9 11 6 
Another family 
member is driving 

252 45 41 26 40 27 20 15 14 15 10 11 3 

We don’t have a car 553 28 34 43 23 23 11 17 17 10 12 7 6 

Language 

Romanian/Moldavan 926 43 38 37 37 28 20 11 10 13 8 10 5 

Russian 183 12 28 25 13 15 8 38 36 5 21 7 5 

Other language 24 4 29 21 4 9 4 28 50 17 32 17 0 
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Annex 3.2.3: TV channels watched for the news at least once a week. ‘Q11. Please indicate which TV channels do you watch 

for the news at least once per week?’, part 2  

% row 
Channels watched at least once a week 

N 
Ren TV 

MD 
THT 

Exclusiv  
TVR 
MD 

MD  
2 

CTC  
Accent 

TV 
GRT  Acasă 

Euro 
News 

TV 
Centrală 

Other 

Total 1133 5 5 5 3 3 2 2 2 1 1 7 

Gender 
Male 533 6 4 6 3 2 2 1 0 2 1 7 
Female 601 4 5 3 2 3 2 2 3 1 0 6 

Age 

18 – 25 years old 125 3 10 2 2 3 2 1 1 3 1 4 
26 – 35 years old 182 3 6 4 2 1 1 1 3 0 1 8 
36 – 45 years old 200 6 5 6 1 5 4 4 1 3 0 9 
46 – 65 years old 431 6 4 5 4 2 2 2 2 1 0 6 
Over 65 years old 196 4 1 5 4 3 4 2 2 0 0 8 

Area 
Urban 511 7 7 5 3 3 3 1 3 2 1 7 
Rural 622 3 3 4 2 3 2 2 1 0 0 7 

Region 

North 313 5 5 5 4 2 4 1 1 1 1 9 
Center 301 3 1 5 4 2 1 0 3 0 1 5 
South 243 5 2 3 1 5 3 7 1 1 1 8 
Chișinău 276 7 10 6 2 2 3 0 1 2 0 6 

Studies 

Primary school 7 28 0 0 0 0 14 0 0 0 0 15 
Gymnasium 176 2 1 4 3 2 2 2 3 1 1 8 
High school/ General 
schools 

190 4 5 4 1 2 2 3 3 2 1 8 

Vocational school 259 5 3 5 4 2 2 3 1 0 0 8 
Specialty college 157 7 7 1 3 5 2 1 1 1 0 5 
Higher education 312 5 6 7 2 3 3 1 1 2 1 5 

Occupation 

Specialty college 48 6 4 2 2 0 2 0 0 2 0 4 
Director/ Manager 11 9 18 9 0 0 0 0 0 10 0 9 
Qualified specialist 184 4 4 7 2 2 2 2 1 1 1 5 
Qualified worker 180 8 4 2 3 2 3 4 2 0 1 6 
Unqualified worker 81 7 4 2 4 5 2 3 1 1 0 9 
Farmer in individual 
household 

27 4 0 11 0 4 7 4 0 0 0 8 

Entrepreneur  13 0 7 8 0 15 0 0 0 7 0 0 
Student 67 5 13 3 0 5 0 0 0 3 0 0 
Maternity leave 34 3 9 0 0 3 3 3 3 0 0 17 
Retired 316 4 2 6 3 3 3 2 1 1 1 8 
Unemployed 133 3 7 5 3 2 1 1 2 0 0 8 

Income 

Less than 3 thousand 
lei 

346 3 2 5 4 2 2 2 2 1 1 9 

3 – 5 thousand lei 224 8 2 3 3 4 1 1 3 1 0 4 
5 – 10 thousand lei 248 4 3 4 1 0 4 2 1 1 0 6 
Over 10 thousand lei 103 3 10 8 1 4 2 4 0 4 2 5 
DK/ NR 213 6 11 5 5 4 3 1 0 1 0 9 

Car 

I drive 322 6 6 6 2 1 2 1 1 2 1 7 
Another family 
member is driving 

252 4 7 4 2 3 3 2 1 1 0 5 

We don’t have a car 553 5 3 4 4 3 2 2 2 1 0 8 

Language 
Romanian/Moldavan 926 4 4 5 3 2 2 0 2 1 1 5 
Russian 183 10 6 2 2 5 3 8 1 3 0 15 
Other language 24 9 0 0 0 12 0 16 0 0 0 8 
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Annex 3.2.4: Citizens’ confidence level in TV channels. ‘Q12. Which TV channels do you trust the most concerning political 

news and events across the country?’ 

% row 

In the first place I trust 

N 
Jurn
al TV 

PRIME  MD 1 
PRO 
TV 

Publika 
TV 

TV 
8 

NTV 
MD 

RTR 
MD 

Canal 
2 

Пер
вый 
кана

л  

Ot
he
r 

Non
e 

N
R 

Total 1133 19 11 13 9 5 5 6 3 4 3 9 10 3 

Gender 
Male 533 19 11 14 7 5 5 7 2 3 2 9 10 3 
Female 601 19 12 12 10 5 5 5 3 4 3 8 10 3 

Age 

18 – 25 years old 125 30 6 6 16 4 6 3 2 6 2 5 11 3 
26 – 35 years old 182 21 12 5 14 3 8 4 1 3 3 10 12 4 
36 – 45 years old 200 19 11 9 10 6 7 5 3 4 1 14 8 4 
46 – 65 years old 431 16 12 15 7 7 3 7 4 4 3 8 10 3 
Over 65 years old 196 16 14 24 4 3 4 9 2 2 4 6 10 3 

Area 
Urban 511 20 10 8 11 5 7 7 3 4 2 9 8 6 
Rural 622 18 12 17 7 6 3 5 3 4 3 9 12 1 

Region 

North 313 16 13 15 6 5 4 8 3 3 4 9 13 2 
Center 301 24 14 16 7 8 3 2 1 3 0 7 13 0 
South 243 17 8 11 7 3 6 9 5 7 5 10 10 3 
Chișinău 276 19 10 9 15 4 9 5 3 3 1 9 5 9 

Studies 

Primary school 7 14 0 15 0 0 0 0 0 0 28 14 15 14 
Gymnasium 176 11 17 23 6 4 2 5 3 3 2 9 13 1 
High school/ 
General schools 

190 23 10 8 8 5 5 7 4 4 4 12 7 3 

Vocational school 259 21 10 18 4 7 5 8 3 4 3 11 6 2 
Specialty college 157 18 11 11 6 8 5 7 2 6 4 8 10 4 
Higher education 312 21 12 7 18 3 7 4 2 4 0 5 10 7 

Occupation 

Specialty college 48 15 13 6 27 2 2 6 4 0 0 2 12 10 
Director/ 
Manager 

11 36 9 9 9 0 9 0 0 0 0 0 9 18 

Qualified 
specialist 

184 29 10 6 14 5 10 4 2 3 1 7 7 2 

Qualified worker 180 18 13 8 8 5 6 8 4 6 2 12 9 1 
Unqualified 
worker 

81 9 10 21 5 6 5 8 2 5 7 14 7 1 

Farmer in 
individual 
household 

27 18 11 22 4 8 4 8 0 0 8 15 3 0 

Entrepreneur  13 7 15 7 16 8 7 8 0 16 0 8 0 7 
Student 67 29 7 3 22 4 10 0 0 6 0 2 10 6 
Maternity leave 34 21 15 6 11 3 6 3 3 3 0 21 3 6 
Retired 316 15 13 21 6 4 3 8 3 2 3 7 9 4 
Unemployed 133 16 12 15 3 7 2 4 5 5 4 9 17 3 

Income 

Less than 3 
thousand lei 

346 15 13 20 7 3 2 10 2 3 5 8 10 2 

3 – 5 thousand lei 224 18 14 16 7 7 3 8 2 6 2 9 6 3 
5 – 10 thousand 
lei 

248 23 10 9 13 9 6 3 4 4 2 8 5 2 

Over 10 thousand 
lei 

103 24 10 4 18 3 6 4 3 2 0 8 7 12 

DK/ NR 213 19 8 6 6 4 11 2 3 3 2 10 23 4 

Car 

I drive 322 23 10 9 10 6 8 4 1 4 1 10 10 4 
Another family 
member is driving 

252 22 11 7 14 6 6 4 4 7 1 7 8 4 

We don’t have a 
car 

553 14 12 18 6 5 3 8 3 2 4 9 11 3 

Language 

Romanian/Molda
van 

926 22 12 14 10 6 6 3 1 4 2 7 10 4 

Russian 183 6 10 8 4 2 3 20 9 2 6 18 10 2 
Other language 24 4 17 4 0 4 0 16 12 0 8 8 26 0 
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Annex 3.2.5: Share of respondents who watch Russian TV programs. ‘Q13. Do you watch Russian TV program, such as NTV, 

RTR, Rossiya?’ 

 % row N 
Yes, almost 
every time I 

watch TV 

Yes, 
sometimes 

Do not 
watch 

DK/ NR 

Total 1133 32 38 28 1 

Gender 
Male 533 29 39 30 1 
Female 601 35 38 26 1 

Age 

18 – 25 years old 125 11 52 35 2 
26 – 35 years old 182 21 40 38 1 
36 – 45 years old 200 32 39 29 0 
46 – 65 years old 431 38 38 22 2 
Over 65 years old 196 43 29 27 1 

Area 
Urban 511 35 40 25 1 
Rural 622 30 37 31 1 

Region 

North 313 30 41 26 2 
Center 301 27 41 31 1 
South 243 39 34 25 2 
Chișinău 276 35 36 30 0 

Studies 

Primary school 7 28 14 58 0 
Gymnasium 176 32 35 32 1 
High school/ General schools 190 28 38 32 2 
Vocational school 259 36 34 28 2 
Specialty college 157 32 46 21 1 
Higher education 312 31 42 27 0 

Occupation 

Specialty college 48 29 50 21 0 
Director/ Manager 11 18 55 27 0 
Qualified specialist 184 26 39 35 1 
Qualified worker 180 31 44 24 2 
Unqualified worker 81 40 31 28 1 
Farmer in individual household 27 30 40 30 0 
Entrepreneur  13 31 46 23 0 
Student 67 7 46 45 2 
Maternity leave 34 21 50 29 0 
Retired 316 40 34 24 1 
Unemployed 133 32 37 28 3 

Income 

Less than 3 thousand lei 346 38 34 26 2 
3 – 5 thousand lei 224 32 39 28 1 
5 – 10 thousand lei 248 27 43 30 0 
Over 10 thousand lei 103 18 45 37 0 
DK/ NR 213 35 36 27 2 

Car 
I drive 322 26 42 31 1 
Another family member is driving 252 35 39 24 2 
We don’t have a car 553 35 36 29 1 

Language 
Romanian/Moldavan 926 26 41 32 1 
Russian 183 61 25 11 2 
Other language 24 70 25 4 0 
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Annex 3.2.6: Programs that are of interest for the population. ”Q21.Do you know the following TV shows? (one possible answer 

per row)?”, part 1 

% row 

„Lumina” cu Andrei Bolocan 

N 
I follow 

and trust 
this show 

I follow, 
but I don’t 
trust this 

show 

I have 
heard, but 

do not 
watch 

I do not 
know 

DK/ NR 

Total 1364 7 4 24 62 2 

Gender 
Male 644 8 4 23 63 2 
Female 720 6 4 26 62 1 

Age 

18 – 25 years old 212 13 2 31 53 1 
26 – 35 years old 234 9 3 32 55 1 
36 – 45 years old 235 7 6 27 58 2 
46 – 65 years old 463 5 6 21 66 2 
Over 65 years old 219 4 3 15 77 1 

Area 
Urban 609 10 5 32 52 2 
Rural 755 5 4 19 71 1 

Region 

North 376 3 5 23 68 1 
Center 360 6 6 24 64 0 
South 294 5 4 19 70 2 
Chișinău 334 15 3 31 48 4 

Studies 

Primary school 9 0 0 11 89 0 
Gymnasium 215 2 1 7 87 1 
High school/ General schools 242 8 2 25 62 3 
Vocational school 305 4 4 22 68 2 
Specialty college 186 7 5 27 61 1 
Higher education 363 14 6 34 45 2 

Occupation 

Specialty college 55 13 5 26 53 4 
Director/ Manager 13 23 0 38 39 0 
Qualified specialist 219 17 5 37 39 1 
Qualified worker 223 4 6 23 65 1 
Unqualified worker 101 0 0 19 79 2 
Farmer in individual 
household 

35 3 3 14 80 0 

Entrepreneur  18 0 6 44 51 0 
Student 106 17 2 24 56 1 
Maternity leave 40 5 3 25 67 0 
Retired 339 2 4 18 74 2 
Unemployed 166 7 4 21 65 3 

Income 

Less than 3 thousand lei 390 3 3 15 77 2 
3 – 5 thousand lei 261 3 4 21 70 1 
5 – 10 thousand lei 309 6 4 26 61 3 
Over 10 thousand lei 126 21 3 40 36 0 
DK/ NR 277 12 7 32 48 1 

Car 

I drive 376 13 6 28 53 1 
Another family member is 
driving 

308 9 5 30 54 1 

We don’t have a car 672 3 3 20 71 2 

Language 
Romanian/Moldavan 1099 8 5 27 58 2 
Russian 237 2 1 16 79 3 
Other language 25 4 0 8 89 0  
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Annex 3.2.6: Programs that are of interest for the population. ”Q21.Do you know the following TV shows? (one possible answer 

per row)?”, part 2 

 % row 

„Internetul grăiește” 

N 
I follow 

and trust 
this show 

I follow, 
but I don’t 
trust this 

show 

I have 
heard, but 

do not 
watch 

I do not 
know 

DK/ NR 

Total 1364 8 5 25 60 1 

Gender 
Male 644 8 5 25 61 1 
Female 720 8 5 26 59 2 

Age 

18 – 25 years old 212 11 4 30 54 1 
26 – 35 years old 234 9 5 36 48 2 
36 – 45 years old 235 11 5 28 54 2 
46 – 65 years old 463 7 5 23 63 2 
Over 65 years old 219 3 6 12 79 0 

Area 
Urban 609 10 5 32 51 1 
Rural 755 6 5 20 67 1 

Region 

North 376 4 5 25 65 1 
Center 360 8 6 27 58 1 
South 294 4 4 21 69 2 
Chișinău 334 17 4 28 49 2 

Studies 

Primary school 9 0 11 11 78 0 
Gymnasium 215 4 2 14 79 1 
High school/ General schools 242 9 4 23 60 4 
Vocational school 305 3 3 22 71 1 
Specialty college 186 7 7 28 57 1 
Higher education 363 16 7 35 41 1 

Occupation 

Specialty college 55 11 2 42 45 0 
Director/ Manager 13 15 8 46 32 0 
Qualified specialist 219 19 7 35 38 2 
Qualified worker 223 6 4 31 58 1 
Unqualified worker 101 4 3 18 75 0 
Farmer in individual 
household 

35 3 9 32 56 0 

Entrepreneur  18 6 0 33 62 0 
Student 106 17 4 31 47 2 
Maternity leave 40 5 8 22 65 0 
Retired 339 4 3 17 75 1 
Unemployed 166 4 5 16 71 4 

Income 

Less than 3 thousand lei 390 4 4 16 75 1 
3 – 5 thousand lei 261 4 3 22 69 2 
5 – 10 thousand lei 309 8 5 32 53 2 
Over 10 thousand lei 126 21 2 36 40 0 
DK/ NR 277 12 9 29 49 1 

Car 

I drive 376 13 6 31 49 1 
Another family member is 
driving 

308 11 7 35 46 1 

We don’t have a car 672 4 4 18 72 2 

Language 
Romanian/Moldavan 1099 10 5 28 56 1 
Russian 237 2 5 15 75 3 
Other language 25 0 0 8 92 0  
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Annex 3.2.6: Programs that are of interest for the population. ”Q21.Do you know the following TV shows? (one possible answer 

per row)?”, part 3 

  % row 

„Politica” cu Natalia Morari 

N 
I follow 

and trust 
this show 

I follow, 
but I don’t 
trust this 

show 

I have 
heard, but 

do not 
watch 

I do not 
know 

DK/ NR 

Total 1364 27 8 27 36 1 

Gender 
Male 644 30 8 24 36 1 
Female 720 25 9 29 37 1 

Age 

18 – 25 years old 212 23 3 27 46 1 
26 – 35 years old 234 29 6 30 34 2 
36 – 45 years old 235 30 12 27 30 1 
46 – 65 years old 463 29 12 25 33 1 
Over 65 years old 219 25 6 26 43 0 

Area 
Urban 609 32 10 30 27 1 
Rural 755 24 7 24 44 1 

Region 

North 376 24 9 29 38 1 
Center 360 27 11 25 37 0 
South 294 22 5 25 46 2 
Chișinău 334 37 8 29 24 2 

Studies 

Primary school 9 0 0 22 78 0 
Gymnasium 215 20 4 23 52 1 
High school/ General schools 242 23 6 32 36 3 
Vocational school 305 26 8 25 40 1 
Specialty college 186 23 11 26 39 1 
Higher education 363 41 11 27 20 1 

Occupation 

Specialty college 55 33 11 33 24 0 
Director/ Manager 13 54 15 31 0 0 
Qualified specialist 219 42 11 23 23 1 
Qualified worker 223 31 8 26 34 1 
Unqualified worker 101 21 9 23 46 1 
Farmer in individual 
household 

35 34 9 20 37 0 

Entrepreneur  18 45 5 33 17 0 
Student 106 25 1 29 44 1 
Maternity leave 40 12 10 41 37 0 
Retired 339 25 7 27 39 1 
Unemployed 166 15 7 25 50 4 

Income 

Less than 3 thousand lei 390 20 7 27 45 1 
3 – 5 thousand lei 261 23 10 28 38 1 
5 – 10 thousand lei 309 34 7 27 29 2 
Over 10 thousand lei 126 39 10 30 22 0 
DK/ NR 277 29 9 24 37 1 

Car 

I drive 376 39 10 26 25 1 
Another family member is 
driving 

308 28 10 32 29 0 

We don’t have a car 672 21 7 25 46 2 

Language 
Romanian/Moldavan 1099 30 8 27 33 1 
Russian 237 16 9 25 46 3 
Other language 25 8 15 19 58 0  



ANNEX 

98 

 

98 

Annex 3.2.6: Programs that are of interest for the population. ”Q21.Do you know the following TV shows? (one possible answer 

per row)?”, part 4  

 % row 

„Cutia Neagră” cu Mariana Rață 

N 
I follow 

and trust 
this show 

I follow, 
but I don’t 
trust this 

show 

I have 
heard, but 

do not 
watch 

I do not 
know 

DK/ NR 

Total 1364 18 6 25 50 2 

Gender 
Male 644 20 6 24 48 2 
Female 720 15 5 26 51 2 

Age 

18 – 25 years old 212 11 4 30 54 1 
26 – 35 years old 234 21 3 27 45 3 
36 – 45 years old 235 19 7 25 47 2 
46 – 65 years old 463 20 6 23 48 2 
Over 65 years old 219 14 8 20 57 1 

Area 
Urban 609 24 6 29 39 2 
Rural 755 12 6 22 59 2 

Region 

North 376 17 6 23 53 1 
Center 360 14 6 27 51 1 
South 294 9 4 24 61 2 
Chișinău 334 28 7 26 36 3 

Studies 

Primary school 9 0 11 0 89 0 
Gymnasium 215 7 4 16 71 2 
High school/ General schools 242 13 5 30 49 4 
Vocational school 305 13 4 22 60 1 
Specialty college 186 17 7 30 45 2 
Higher education 363 32 8 27 32 1 

Occupation 

Specialty college 55 33 4 31 32 0 
Director/ Manager 13 53 32 8 8 0 
Qualified specialist 219 29 5 27 36 2 
Qualified worker 223 18 3 26 51 1 
Unqualified worker 101 8 8 24 59 1 
Farmer in individual 
household 

35 8 9 34 49 0 

Entrepreneur  18 39 0 27 34 0 
Student 106 11 3 30 54 1 
Maternity leave 40 12 7 18 60 3 
Retired 339 15 6 22 55 1 
Unemployed 166 11 7 19 58 5 

Income 

Less than 3 thousand lei 390 12 5 22 59 1 
3 – 5 thousand lei 261 16 7 21 54 2 
5 – 10 thousand lei 309 19 6 26 46 3 
Over 10 thousand lei 126 25 2 36 36 0 
DK/ NR 277 22 7 26 43 2 

Car 

I drive 376 30 7 27 35 2 
Another family member is 
driving 

308 17 5 33 44 1 

We don’t have a car 672 11 6 20 61 2 

Language 
Romanian/Moldavan 1099 20 6 27 46 1 
Russian 237 7 3 17 69 3 
Other language 25 4 3 15 69 8  
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Annex 3.2.6: Programs that are of interest for the population. ”Q21.Do you know the following TV shows? (one possible answer 

per row)?”, part 5 

 % row 

„În Profunzime” cu Lorena Bogza 

N 
I follow 

and trust 
this show 

I follow, 
but I don’t 
trust this 

show 

I have 
heard, but 

do not 
watch 

I do not 
know 

DK/ NR 

Total 1364 20 8 29 41 2 

Gender 
Male 644 21 8 27 41 2 
Female 720 19 7 31 41 1 

Age 

18 – 25 years old 212 12 4 40 44 1 
26 – 35 years old 234 22 9 31 35 3 
36 – 45 years old 235 25 7 26 40 1 
46 – 65 years old 463 22 9 26 42 2 
Over 65 years old 219 17 7 28 47 1 

Area 
Urban 609 27 10 31 31 2 
Rural 755 15 6 28 50 1 

Region 

North 376 16 5 29 49 1 
Center 360 20 9 29 41 1 
South 294 13 8 28 51 2 
Chișinău 334 32 8 32 25 3 

Studies 

Primary school 9 0 0 22 78 0 
Gymnasium 215 13 3 21 61 1 
High school/ General schools 242 19 6 31 40 3 
Vocational school 305 14 7 25 53 1 
Specialty college 186 17 11 37 32 2 
Higher education 363 32 9 33 24 1 

Occupation 

Specialty college 55 35 5 31 27 2 
Director/ Manager 13 46 31 24 0 0 
Qualified specialist 219 33 7 30 29 1 
Qualified worker 223 15 9 33 40 2 
Unqualified worker 101 13 8 27 51 2 
Farmer in individual 
household 

35 23 12 31 34 0 

Entrepreneur  18 33 0 38 29 0 
Student 106 18 0 43 37 1 
Maternity leave 40 15 8 25 52 0 
Retired 339 19 8 28 44 1 
Unemployed 166 10 6 23 58 4 

Income 

Less than 3 thousand lei 390 16 7 25 50 1 
3 – 5 thousand lei 261 17 7 28 45 2 
5 – 10 thousand lei 309 22 9 32 33 3 
Over 10 thousand lei 126 24 9 37 31 0 
DK/ NR 277 24 6 29 40 1 

Car 

I drive 376 31 9 29 30 2 
Another family member is 
driving 

308 23 6 36 34 1 

We don’t have a car 672 13 8 27 51 2 

Language 
Romanian/Moldavan 1099 23 8 32 36 1 
Russian 237 7 4 20 66 3 
Other language 25 8 11 11 70 0  
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Annex 3.2.6: Programs that are of interest for the population. ”Q21.Do you know the following TV shows? (one possible answer 

per row)?”, part 6 

% row 

„Important” cu Gheorghe Gonța 

N 
I follow 

and trust 
this show 

I follow, 
but I don’t 
trust this 

show 

I have 
heard, but 

do not 
watch 

I do not 
know 

DK/ NR 

Total 1364 6 5 24 62 2 

Gender 
Male 644 7 7 24 61 2 
Female 720 6 4 24 64 2 

Age 

18 – 25 years old 212 6 2 18 73 1 
26 – 35 years old 234 6 4 27 61 2 
36 – 45 years old 235 5 8 28 57 2 
46 – 65 years old 463 7 6 25 58 3 
Over 65 years old 219 7 5 20 67 1 

Area 
Urban 609 9 6 30 52 3 
Rural 755 5 5 19 71 2 

Region 

North 376 6 6 23 63 2 
Center 360 6 7 24 62 1 
South 294 3 4 13 77 3 
Chișinău 334 10 4 34 48 4 

Studies 

Primary school 9 0 11 0 89 0 
Gymnasium 215 2 4 13 77 3 
High school/ General schools 242 6 4 20 67 3 
Vocational school 305 6 4 20 69 2 
Specialty college 186 5 3 31 60 1 
Higher education 363 11 8 33 47 2 

Occupation 

Specialty college 55 13 8 38 42 0 
Director/ Manager 13 23 15 31 31 0 
Qualified specialist 219 9 7 31 52 1 
Qualified worker 223 4 4 24 66 3 
Unqualified worker 101 3 7 19 69 2 
Farmer in individual 
household 

35 3 6 31 60 0 

Entrepreneur  18 11 5 11 72 0 
Student 106 6 0 18 75 2 
Maternity leave 40 0 5 20 75 0 
Retired 339 8 4 23 63 2 
Unemployed 166 5 4 18 68 4 

Income 

Less than 3 thousand lei 390 6 4 19 68 2 
3 – 5 thousand lei 261 5 5 24 63 3 
5 – 10 thousand lei 309 5 5 22 66 2 
Over 10 thousand lei 126 13 3 24 61 0 
DK/ NR 277 8 8 33 50 1 

Car 

I drive 376 10 7 29 52 1 
Another family member is 
driving 

308 5 3 28 63 2 

We don’t have a car 672 5 5 20 67 3 

Language 
Romanian/Moldavan 1099 7 5 26 59 2 
Russian 237 3 4 15 74 3 
Other language 25 4 8 8 81 0  
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Annex 3.2.6: Programs that are of interest for the population. ”Q21.Do you know the following TV shows? (one possible answer 

per row)?”, part 7 

 % row 

„Vorbește Moldova” cu Natalia Cheptene 

N 
I follow 

and trust 
this show 

I follow, 
but I don’t 
trust this 

show 

I have 
heard, but 

do not 
watch 

I do not 
know 

DK/ NR 

Total 1364 24 20 32 22 1 

Gender 
Male 644 20 20 34 24 2 
Female 720 29 19 31 20 1 

Age 

18 – 25 years old 212 16 20 45 18 1 
26 – 35 years old 234 19 24 38 17 2 
36 – 45 years old 235 25 22 27 25 1 
46 – 65 years old 463 26 18 33 21 2 
Over 65 years old 219 35 18 18 30 0 

Area 
Urban 609 18 23 39 18 2 
Rural 755 29 18 27 25 1 

Region 

North 376 24 17 34 23 2 
Center 360 33 21 27 18 0 
South 294 21 16 30 31 1 
Chișinău 334 19 25 37 16 3 

Studies 

Primary school 9 11 0 11 78 0 
Gymnasium 215 37 10 23 29 1 
High school/ General schools 242 25 21 30 20 4 
Vocational school 305 26 22 29 23 1 
Specialty college 186 22 24 34 19 1 
Higher education 363 18 23 41 17 1 

Occupation 

Specialty college 55 16 16 51 15 2 
Director/ Manager 13 23 23 54 0 0 
Qualified specialist 219 16 28 40 15 1 
Qualified worker 223 22 25 36 16 1 
Unqualified worker 101 25 12 29 33 1 
Farmer in individual 
household 

35 26 31 21 22 0 

Entrepreneur  18 11 23 37 29 0 
Student 106 14 15 47 23 1 
Maternity leave 40 35 18 32 13 3 
Retired 339 35 15 22 26 1 
Unemployed 166 29 19 25 24 3 

Income 

Less than 3 thousand lei 390 35 11 27 26 2 
3 – 5 thousand lei 261 30 22 28 19 1 
5 – 10 thousand lei 309 21 24 37 17 2 
Over 10 thousand lei 126 10 29 38 22 0 
DK/ NR 277 15 22 37 24 2 

Car 

I drive 376 20 24 37 18 1 
Another family member is 
driving 

308 28 21 37 13 0 

We don’t have a car 672 26 17 27 28 2 

Language 
Romanian/Moldavan 1099 27 23 32 17 1 
Russian 237 13 8 33 41 4 
Other language 25 24 11 27 38 0  
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Annex 3.2.6: Programs that are of interest for the population. ”Q21.Do you know the following TV shows? (one possible answer 

per row)?”, part 8 

 % row 

„O seară Perfectă” cu Anișoara Loghin 

N 
I follow 

and trust 
this show 

I follow, 
but I don’t 
trust this 

show 

I have 
heard, but 

do not 
watch 

I do not 
know 

DK/ NR 

Total 1364 9 6 33 50 2 

Gender 
Male 644 4 6 33 55 2 
Female 720 14 6 32 46 1 

Age 

18 – 25 years old 212 7 5 43 44 1 
26 – 35 years old 234 10 9 36 43 3 
36 – 45 years old 235 12 6 30 49 2 
46 – 65 years old 463 9 7 29 52 2 
Over 65 years old 219 9 2 28 61 1 

Area 
Urban 609 10 8 37 43 2 
Rural 755 9 4 29 56 2 

Region 

North 376 9 4 32 53 2 
Center 360 11 8 29 51 1 
South 294 7 3 24 64 3 
Chișinău 334 11 8 44 35 3 

Studies 

Primary school 9 0 0 0 100 0 
Gymnasium 215 5 6 18 69 2 
High school/ General schools 242 10 6 30 51 3 
Vocational school 305 9 4 27 59 2 
Specialty college 186 10 7 38 44 1 
Higher education 363 12 7 43 36 1 

Occupation 

Specialty college 55 17 3 42 35 4 
Director/ Manager 13 15 7 47 30 0 
Qualified specialist 219 12 6 41 40 1 
Qualified worker 223 8 7 30 52 3 
Unqualified worker 101 6 3 22 68 1 
Farmer in individual 
household 

35 3 11 29 57 0 

Entrepreneur  18 11 11 22 55 0 
Student 106 5 6 44 45 1 
Maternity leave 40 27 10 35 27 0 
Retired 339 9 4 29 56 2 
Unemployed 166 8 5 25 58 4 

Income 

Less than 3 thousand lei 390 10 4 25 59 2 
3 – 5 thousand lei 261 12 7 30 48 3 
5 – 10 thousand lei 309 10 5 31 52 2 
Over 10 thousand lei 126 7 8 43 43 0 
DK/ NR 277 7 7 43 41 1 

Car 

I drive 376 8 8 40 43 1 
Another family member is 
driving 

308 12 8 36 44 1 

We don’t have a car 672 9 4 27 57 3 

Language 
Romanian/Moldavan 1099 11 7 36 45 1 
Russian 237 2 2 19 73 4 
Other language 25 8 0 27 61 3  
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Annex 3.2.6: Programs that are of interest for the population. ”Q21.Do you know the following TV shows? (one possible answer 

per row)?”, part 9 

% row 

„Fabrika” cu Cristian Tabără 

N 
I follow 

and trust 
this show 

I follow, 
but I don’t 
trust this 

show 

I have 
heard, but 

do not 
watch 

I do not 
know 

DK/ NR 

Total 1364 4 5 24 65 2 

Gender 
Male 644 4 5 22 67 2 
Female 720 4 5 25 64 2 

Age 

18 – 25 years old 212 0 2 24 73 1 
26 – 35 years old 234 2 4 29 63 2 
36 – 45 years old 235 4 5 25 64 3 
46 – 65 years old 463 7 7 23 61 3 
Over 65 years old 219 4 5 19 71 1 

Area 
Urban 609 4 6 34 54 2 
Rural 755 4 4 16 74 2 

Region 

North 376 4 4 25 66 2 
Center 360 6 7 20 67 0 
South 294 1 3 17 76 2 
Chișinău 334 5 6 32 54 4 

Studies 

Primary school 9 0 0 0 100 0 
Gymnasium 215 4 3 10 82 1 
High school/ General schools 242 4 3 18 72 3 
Vocational school 305 4 4 20 70 2 
Specialty college 186 4 5 24 66 1 
Higher education 363 4 8 36 50 2 

Occupation 

Specialty college 55 2 5 42 45 5 
Director/ Manager 13 15 8 38 39 0 
Qualified specialist 219 3 5 33 57 1 
Qualified worker 223 4 4 23 68 1 
Unqualified worker 101 1 4 12 82 1 
Farmer in individual 
household 

35 6 12 12 71 0 

Entrepreneur  18 5 0 49 45 0 
Student 106 1 0 25 73 1 
Maternity leave 40 3 5 17 75 0 
Retired 339 6 7 20 65 1 
Unemployed 166 4 3 16 72 4 

Income 

Less than 3 thousand lei 390 6 5 18 69 2 
3 – 5 thousand lei 261 6 4 23 66 1 
5 – 10 thousand lei 309 2 6 18 71 3 
Over 10 thousand lei 126 2 4 35 58 0 
DK/ NR 277 3 5 33 57 2 

Car 

I drive 376 3 6 29 61 1 
Another family member is 
driving 

308 4 5 28 61 2 

We don’t have a car 672 4 5 19 70 2 

Language 
Romanian/Moldavan 1099 5 6 25 63 2 
Russian 237 1 3 16 78 3 
Other language 25 4 7 23 65 0  
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Annex 3.2.6: Programs that are of interest for the population. ”Q21.Do you know the following TV shows? (one possible answer 

per row)?”, part 10 

 % row 

„Publika Report” 

N 
I follow 

and trust 
this show 

I follow, 
but I don’t 
trust this 

show 

I have 
heard, but 

do not 
watch 

I do not 
know 

DK/ NR 

Total 1364 8 5 24 62 2 

Gender 
Male 644 9 5 24 61 2 
Female 720 7 5 24 63 1 

Age 

18 – 25 years old 212 3 3 21 72 1 
26 – 35 years old 234 8 3 29 58 3 
36 – 45 years old 235 9 4 25 61 1 
46 – 65 years old 463 10 7 24 56 2 
Over 65 years old 219 8 5 19 68 0 

Area 
Urban 609 8 6 32 53 1 
Rural 755 9 4 17 69 2 

Region 

North 376 10 3 24 61 2 
Center 360 9 6 24 60 1 
South 294 5 3 16 75 1 
Chișinău 334 8 7 30 53 2 

Studies 

Primary school 9 0 0 11 89 0 
Gymnasium 215 5 3 12 78 2 
High school/ General schools 242 8 3 20 66 3 
Vocational school 305 10 4 17 68 1 
Specialty college 186 8 5 30 55 1 
Higher education 363 10 6 32 50 2 

Occupation 

Specialty college 55 11 2 40 46 2 
Director/ Manager 13 23 15 31 30 0 
Qualified specialist 219 8 6 36 49 1 
Qualified worker 223 8 4 24 62 1 
Unqualified worker 101 8 4 14 74 0 
Farmer in individual 
household 

35 3 6 17 74 0 

Entrepreneur  18 5 0 26 68 0 
Student 106 2 2 22 73 1 
Maternity leave 40 7 2 20 70 0 
Retired 339 9 6 18 65 1 
Unemployed 166 10 4 17 65 5 

Income 

Less than 3 thousand lei 390 10 5 20 65 1 
3 – 5 thousand lei 261 8 5 20 66 1 
5 – 10 thousand lei 309 5 5 23 64 3 
Over 10 thousand lei 126 7 3 31 58 1 
DK/ NR 277 9 6 30 53 2 

Car 

I drive 376 10 4 31 54 1 
Another family member is 
driving 

308 8 5 26 61 1 

We don’t have a car 672 7 6 19 66 2 

Language 
Romanian/Moldavan 1099 9 5 24 60 1 
Russian 237 3 3 23 69 2 
Other language 25 8 7 8 78 0  
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Annex 3.2.6: Programs that are of interest for the population. ”Q21.Do you know the following TV shows? (one possible answer 

per row)?”, part 11 

 % row 

„Butonul Roșu” cu Oxana Mititelu 

N 
I follow 

and trust 
this show 

I follow, 
but I don’t 
trust this 

show 

I have 
heard, but 

do not 
watch 

I do not 
know 

DK/ NR 

Total 1364 3 4 18 73 2 

Gender 
Male 644 2 5 19 72 2 
Female 720 3 3 18 74 2 

Age 

18 – 25 years old 212 0 2 15 82 1 
26 – 35 years old 234 2 3 25 69 2 
36 – 45 years old 235 3 4 20 71 2 
46 – 65 years old 463 3 5 18 70 3 
Over 65 years old 219 4 4 13 78 2 

Area 
Urban 609 3 4 25 65 2 
Rural 755 2 3 12 80 2 

Region 

North 376 2 3 15 78 2 
Center 360 3 5 21 70 1 
South 294 1 2 15 80 2 
Chișinău 334 4 4 23 66 4 

Studies 

Primary school 9 0 0 0 89 11 
Gymnasium 215 1 3 11 84 1 
High school/ General schools 242 1 3 14 80 3 
Vocational school 305 2 2 15 78 2 
Specialty college 186 4 4 17 73 2 
Higher education 363 4 5 27 61 3 

Occupation 

Specialty college 55 4 0 25 67 4 
Director/ Manager 13 16 0 45 31 8 
Qualified specialist 219 3 5 26 66 0 
Qualified worker 223 3 3 19 72 3 
Unqualified worker 101 0 4 18 77 1 
Farmer in individual 
household 

35 3 3 20 74 0 

Entrepreneur  18 0 0 28 67 6 
Student 106 0 3 13 83 1 
Maternity leave 40 0 3 20 78 0 
Retired 339 4 5 13 76 3 
Unemployed 166 2 2 11 81 4 

Income 

Less than 3 thousand lei 390 2 3 14 79 2 
3 – 5 thousand lei 261 2 4 15 76 4 
5 – 10 thousand lei 309 2 3 14 79 3 
Over 10 thousand lei 126 4 2 23 69 1 
DK/ NR 277 4 6 30 58 2 

Car 

I drive 376 3 5 26 65 2 
Another family member is 
driving 

308 4 2 22 70 3 

We don’t have a car 672 2 4 13 79 2 

Language 
Romanian/Moldavan 1099 3 4 20 71 2 
Russian 237 0 4 10 83 3 
Other language 25 12 7 7 70 3  
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Annex 3.2.6: Programs that are of interest for the population. ”Q21.Do you know the following TV shows? (one possible answer 

per row)?”, part 12 

 % row 

„Moldova in Direct” cu Tatiana Gherța 

N 
I follow 

and trust 
this show 

I follow, 
but I don’t 
trust this 

show 

I have 
heard, but 

do not 
watch 

I do not 
know 

DK/ NR 

Total 1364 9 6 29 53 2 

Gender 
Male 644 9 6 28 55 2 

Female 720 10 6 30 52 2 

Age 

18 – 25 years old 212 4 3 34 58 1 

26 – 35 years old 234 6 5 33 55 2 

36 – 45 years old 235 6 5 29 58 2 

46 – 65 years old 463 13 8 28 47 3 

Over 65 years old 219 14 7 24 54 1 

Area 
Urban 609 9 7 35 46 2 

Rural 755 10 5 25 59 2 

Region 

North 376 10 5 30 53 1 

Center 360 11 10 24 54 1 

South 294 6 4 29 58 3 

Chișinău 334 9 5 34 49 3 

Studies 

Primary school 9 0 0 0 100 0 

Gymnasium 215 9 5 18 67 1 

High school/ General schools 242 8 7 25 57 4 

Vocational school 305 9 5 28 56 2 

Specialty college 186 12 9 32 47 1 

Higher education 363 10 4 40 44 2 

Occupation 

Specialty college 55 14 8 40 36 2 

Director/ Manager 13 23 0 60 16 0 

Qualified specialist 219 10 4 37 49 1 

Qualified worker 223 9 6 31 52 2 

Unqualified worker 101 5 8 27 58 2 

Farmer in individual 
household 

35 15 3 22 60 0 

Entrepreneur  18 0 0 33 67 0 

Student 106 2 2 37 57 2 

Maternity leave 40 5 3 25 68 0 

Retired 339 12 9 24 54 2 

Unemployed 166 10 4 21 61 4 

Income 

Less than 3 thousand lei 390 12 7 27 53 2 

3 – 5 thousand lei 261 15 6 25 52 2 

5 – 10 thousand lei 309 5 5 30 58 3 

Over 10 thousand lei 126 5 2 36 58 0 

DK/ NR 277 8 8 34 48 2 

Car 

I drive 376 11 6 32 50 1 

Another family member is 
driving 

308 10 5 35 49 0 

We don’t have a car 672 8 6 26 57 3 

Language 

Romanian/Moldavan 1099 11 7 32 50 2 

Russian 237 4 3 21 68 4 

Other language 25 8 3 11 78 0  
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Annex 3.2.6: Programs that are of interest for the population. ”Q21.Do you know the following TV shows? (one possible answer 

per row)?”, part 13 

 % row 

„Главный вопрос” cu Iulia Fedorova 

N 
I follow 

and trust 
this show 

I follow, 
but I don’t 
trust this 

show 

I have 
heard, but 

do not 
watch 

I do not 
know 

DK/ NR 

Total 1364 7 3 20 68 2 

Gender 
Male 644 7 3 23 66 2 
Female 720 6 3 19 70 2 

Age 

18 – 25 years old 212 1 0 15 82 1 
26 – 35 years old 234 3 3 23 69 2 
36 – 45 years old 235 6 1 22 70 1 
46 – 65 years old 463 8 5 23 60 3 
Over 65 years old 219 15 2 16 66 1 

Area 
Urban 609 9 3 25 60 2 
Rural 755 5 3 16 74 2 

Region 

North 376 6 5 24 64 1 
Center 360 4 4 18 73 1 
South 294 7 1 20 68 3 
Chișinău 334 10 1 20 66 3 

Studies 

Primary school 9 11 0 11 78 0 
Gymnasium 215 7 3 12 77 1 
High school/ General schools 242 7 1 13 76 3 
Vocational school 305 6 2 22 69 2 
Specialty college 186 9 2 22 64 3 
Higher education 363 7 5 25 61 2 

Occupation 

Specialty college 55 3 4 29 60 4 
Director/ Manager 13 16 0 38 46 0 
Qualified specialist 219 4 5 22 68 1 
Qualified worker 223 9 0 20 69 1 
Unqualified worker 101 2 3 30 63 2 
Farmer in individual 
household 

35 12 0 23 65 0 

Entrepreneur  18 11 5 23 61 0 
Student 106 2 0 10 86 2 
Maternity leave 40 0 3 20 77 0 
Retired 339 12 3 18 66 2 
Unemployed 166 5 3 16 72 5 

Income 

Less than 3 thousand lei 390 8 3 20 68 2 
3 – 5 thousand lei 261 10 2 20 67 1 
5 – 10 thousand lei 309 3 2 18 75 3 
Over 10 thousand lei 126 4 2 20 73 0 
DK/ NR 277 8 5 25 59 4 

Car 

I drive 376 9 4 24 62 2 
Another family member is 
driving 

308 6 3 20 68 2 

We don’t have a car 672 6 2 19 71 2 

Language 
Romanian/Moldavan 1099 5 3 18 71 2 
Russian 237 13 3 29 52 3 
Other language 25 11 3 31 55 0  
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Annex 3.2.6: Programs that are of interest for the population. ”Q21.Do you know the following TV shows? (one possible answer 

per row)?”, part 14 

 % row 

„Механизм действия” с Еленой Левицкой Пахомовой 

N 
I follow 

and trust 
this show 

I follow, 
but I don’t 
trust this 

show 

I have 
heard, but 

do not 
watch 

I do not 
know 

DK/ NR 

Total 1364 6 4 17 71 2 

Gender 
Male 644 7 6 17 68 2 
Female 720 4 3 16 74 2 

Age 

18 – 25 years old 212 1 2 12 84 1 
26 – 35 years old 234 3 4 18 73 3 
36 – 45 years old 235 5 5 17 72 2 
46 – 65 years old 463 7 6 20 64 3 
Over 65 years old 219 11 5 14 70 1 

Area 
Urban 609 7 5 20 65 3 
Rural 755 4 4 14 76 2 

Region 

North 376 2 5 19 71 2 
Center 360 3 6 20 70 1 
South 294 8 3 13 72 4 
Chișinău 334 10 3 13 70 4 

Studies 

Primary school 9 0 0 0 100 0 
Gymnasium 215 7 3 11 79 1 
High school/ General schools 242 4 3 12 76 5 
Vocational school 305 4 3 14 76 2 
Specialty college 186 10 3 18 68 2 
Higher education 363 5 7 22 64 2 

Occupation 

Specialty college 55 4 7 22 64 4 
Director/ Manager 13 8 16 30 46 0 
Qualified specialist 219 3 5 19 71 2 
Qualified worker 223 9 3 15 71 2 
Unqualified worker 101 5 4 19 70 2 
Farmer in individual 
household 

35 12 3 11 74 0 

Entrepreneur  18 11 0 22 68 0 
Student 106 0 2 13 83 2 
Maternity leave 40 0 5 15 80 0 
Retired 339 10 4 16 69 2 
Unemployed 166 1 4 12 78 5 

Income 

Less than 3 thousand lei 390 6 4 17 72 2 
3 – 5 thousand lei 261 7 5 18 69 1 
5 – 10 thousand lei 309 5 2 11 78 3 
Over 10 thousand lei 126 5 4 16 74 2 
DK/ NR 277 5 8 21 63 4 

Car 

I drive 376 6 5 20 66 2 
Another family member is 
driving 

308 6 3 17 73 2 

We don’t have a car 672 5 5 15 73 3 

Language 
Romanian/Moldavan 1099 4 4 16 74 2 
Russian 237 11 6 22 59 3 
Other language 25 15 11 19 54 0  
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Annex 3.3.1: Radio stations that citizens trust the most concerning political and social news. ‘Q16. Which radio stations do 

you trust the most concerning political news and events across the country?’, part 1 

 % row 

In the first place I trust 

N 
Radio 

Moldova 
Radio 
Noroc 

Radio 
Plai 

Jurnal 
FM 

Русское 
Радио 

Total 465 13 12 9 8 7 

Gender 
Male 243 13 10 7 9 8 

Female 221 14 14 11 6 6 

Age 

18 – 25 years old 29 3 7 0 10 3 

26 – 35 years old 65 8 5 9 14 9 

36 – 45 years old 71 7 6 9 7 4 

46 – 65 years old 190 17 13 10 8 8 

Over 65 years old 110 17 19 9 5 7 

Area 
Urban 193 12 10 5 10 10 

Rural 272 14 13 12 6 5 

Region 

North 124 14 8 10 8 14 

Center 123 16 23 8 7 3 

South 111 12 9 10 5 5 

Chișinău 108 11 6 7 10 6 

Studies 

Primary school 4 25 0 0 0 0 

Gymnasium 90 18 17 9 8 4 

High school/ General schools 69 12 7 13 6 6 

Vocational school 116 14 16 13 6 9 

Specialty college 68 6 15 9 8 9 

Higher education 113 15 5 3 11 7 

Occupation 

Specialty college 34 14 6 6 12 9 

Director/ Manager 6 16 0 0 17 0 

Qualified specialist 54 9 6 6 9 3 

Qualified worker 67 3 6 9 14 9 

Unqualified worker 37 10 13 5 8 13 
Farmer in individual household 13 15 15 7 8 8 

Entrepreneur  6 17 0 0 0 0 

Student 15 0 13 0 13 0 

Maternity leave 5 0 21 20 19 20 

Retired 169 19 18 12 4 8 

Unemployed 47 23 11 11 5 2 

Income 

Less than 3 thousand lei 175 21 17 11 4 6 

3 – 5 thousand lei 105 13 13 10 9 12 

5 – 10 thousand lei 86 7 9 11 8 5 

Over 10 thousand lei 36 3 5 3 17 3 

DK/ NR 63 8 3 2 11 6 

Car 
I drive 145 6 6 4 11 5 

Another family member is driving 83 13 10 9 8 8 

We don’t have a car 236 18 16 12 6 8 

Language 
Romanian/Moldavan 375 15 14 10 8 3 

Russian 78 5 3 4 4 25 

Other language 10 18 0 0 10 27  
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Annex 3.3.1: Radio stations that citizens trust the most concerning political and social news. ‘Q16. Which radio stations do 

you trust the most concerning political news and events across the country?’, part 2 

 % row 

In the first place I trust 

N Hit Fm Kiss Fm 
Vocea 

Basarabiei 
Publika 

FM 
Radio 

Chișinău 

Total 465 6 5 3 3 2 

Gender 
Male 243 9 5 3 3 3 

Female 221 3 4 4 3 1 

Age 

18 – 25 years old 29 14 14 3 7 0 

26 – 35 years old 65 6 8 3 5 0 

36 – 45 years old 71 14 9 6 3 0 

46 – 65 years old 190 5 3 2 3 3 

Over 65 years old 110 1 0 4 1 5 

Area 
Urban 193 7 6 4 4 3 

Rural 272 5 4 3 3 2 

Region 

North 124 5 2 2 6 2 

Center 123 6 3 5 3 2 

South 111 4 6 1 1 3 

Chișinău 108 9 7 5 2 4 

Studies 

Primary school 4 25 0 0 0 0 

Gymnasium 90 1 2 1 1 2 

High school/ General schools 69 6 8 4 1 1 

Vocational school 116 7 2 0 4 5 

Specialty college 68 12 7 7 0 0 

Higher education 113 5 6 4 7 3 

Occupation 

Specialty college 34 6 9 12 3 0 

Director/ Manager 6 16 0 0 17 0 

Qualified specialist 54 7 13 0 8 2 

Qualified worker 67 12 6 0 0 0 

Unqualified worker 37 5 5 0 0 3 
Farmer in individual household 13 23 0 7 0 0 
Entrepreneur  6 33 0 0 33 0 

Student 15 21 21 7 0 0 

Maternity leave 5 0 0 0 20 0 

Retired 169 1 1 3 1 5 

Unemployed 47 2 0 6 6 2 

Income 

Less than 3 thousand lei 175 2 0 2 1 4 

3 – 5 thousand lei 105 6 5 5 3 3 

5 – 10 thousand lei 86 12 8 2 5 0 

Over 10 thousand lei 36 14 9 3 5 0 

DK/ NR 63 6 11 5 5 2 

Car 

I drive 145 14 9 5 6 0 
Another family member is 
driving 

83 6 2 4 1 2 

We don’t have a car 236 1 3 2 2 4 

Language 
Romanian/Moldavan 375 7 5 4 3 2 

Russian 78 0 2 0 4 3 

Other language 10 0 0 0 0 0  
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Annex 3.3.1: Radio stations that citizens trust the most concerning political and social news. ‘Q16. Which radio stations do 

you trust the most concerning political news and events across the country?’, part 3 

 % row 
In the first place I trust 

N 
Radio 

Alla 
Retro FM 

Aquarelle 
FM 

Europa 
Plus 

GRT FM 

Total 465 2 2 2 1 1 

Gender 
Male 243 3 2 1 2 1 

Female 221 2 3 2 1 1 

Age 

18 – 25 years old 29 0 3 0 3 0 

26 – 35 years old 65 1 2 5 2 1 

36 – 45 years old 71 3 3 1 1 0 

46 – 65 years old 190 3 2 1 2 2 

Over 65 years old 110 3 3 1 0 1 

Area 
Urban 193 1 3 2 2 0 

Rural 272 3 2 1 1 1 

Region 

North 124 2 2 2 3 0 

Center 123 2 2 0 1 0 

South 111 3 1 3 0 4 

Chișinău 108 2 5 1 1 0 

Studies 

Primary school 4 0 0 0 0 0 

Gymnasium 90 4 2 1 2 1 

High school/ General schools 69 2 3 4 1 1 

Vocational school 116 3 3 0 2 1 

Specialty college 68 4 3 0 0 1 

Higher education 113 0 1 3 1 1 

Occupation 

Specialty college 34 0 0 3 0 0 

Director/ Manager 6 0 0 17 0 0 

Qualified specialist 54 0 2 2 2 2 

Qualified worker 67 4 6 0 3 3 

Unqualified worker 37 3 0 5 3 0 

Farmer in individual household 13 8 0 0 0 0 

Entrepreneur  6 17 0 0 0 0 

Student 15 0 0 0 0 0 

Maternity leave 5 0 0 0 0 0 

Retired 169 2 2 1 1 1 

Unemployed 47 2 2 0 0 0 

Income 

Less than 3 thousand lei 175 3 1 2 1 1 

3 – 5 thousand lei 105 3 3 0 2 0 

5 – 10 thousand lei 86 1 5 4 0 1 

Over 10 thousand lei 36 3 0 0 3 3 

DK/ NR 63 2 3 2 2 2 

Car 

I drive 145 2 3 2 2 1 

Another family member is 
driving 

83 4 5 1 2 1 

We don’t have a car 236 2 1 1 0 1 

Language 

Romanian/Moldavan 375 2 2 1 1 0 

Russian 78 3 5 5 0 6 

Other language 10 0 0 0 9 0 



ANNEX 

112 

 

112 

Annex 3.3.1: Radio stations that citizens trust the most concerning political and social news. ‘Q16. Which radio stations do 

you trust the most concerning political news and events across the country?’, part 4 

 % row 
In the first place I trust 

N 
Maestro 

FM 
Radio 
Zum 

Radio 7 Muz FM Magic FM 

Total 465 1 1 1 1 1 

Gender 
Male 243 2 1 1 0 1 

Female 221 0 0 0 1 0 

Age 

18 – 25 years old 29 0 0 3 3 0 

26 – 35 years old 65 0 0 2 2 0 

36 – 45 years old 71 0 3 1 0 3 

46 – 65 years old 190 1 1 0 1 0 

Over 65 years old 110 2 0 0 0 0 

Area 
Urban 193 0 1 2 0 0 

Rural 272 1 0 0 1 1 

Region 

North 124 1 1 0 2 0 

Center 123 1 0 0 0 2 

South 111 2 0 0 1 1 

Chișinău 108 0 2 3 0 0 

Studies 

Primary school 4 0 0 0 0 0 

Gymnasium 90 3 1 1 0 0 

High school/ General schools 69 0 0 0 1 1 

Vocational school 116 0 0 0 1 0 

Specialty college 68 0 0 0 0 2 

Higher education 113 1 2 2 1 1 

Occupation 

Specialty college 34 0 3 3 0 0 

Director/ Manager 6 0 0 0 0 0 

Qualified specialist 54 2 2 0 2 2 

Qualified worker 67 2 0 0 0 3 

Unqualified worker 37 0 3 3 0 0 

Farmer in individual household 13 0 0 0 0 0 

Entrepreneur  6 0 0 0 0 0 

Student 15 0 0 0 0 0 

Maternity leave 5 0 0 0 0 0 

Retired 169 1 0 0 1 0 

Unemployed 47 2 0 2 2 0 

Income 

Less than 3 thousand lei 175 1 1 0 1 0 

3 – 5 thousand lei 105 0 0 1 0 1 

5 – 10 thousand lei 86 1 0 1 0 2 

Over 10 thousand lei 36 0 3 3 0 0 

DK/ NR 63 2 2 0 3 0 

Car 

I drive 145 1 1 1 1 0 

Another family member is driving 83 0 1 0 1 3 

We don’t have a car 236 1 0 0 0 0 

Language 

Romanian/Moldavan 375 1 1 1 1 1 

Russian 78 1 0 0 1 0 

Other language 10 0 0 0 0 0 
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Annex 3.4.1: Newspapers that citizens use at least once every two weeks to be informed. ‘Q17. What printed newspapers do 
you read for news at least once every 2 weeks?’, part 1 

 % row N Makler 
Комсо. 
Правда  

ZDG 
Аргум. 

и 
факты 

Gazet
a de 
Chi. 

Cuvâ
ntul 

Observat
orul de N 

Молдав. 
ведомос

ти  

Literat
ura și 
Arta 

Total 124 19 18 16 15 7 7 4 3 3 

Gender 
Male 59 22 19 20 15 9 8 4 3 2 

Female 64 16 17 12 15 6 6 5 3 4 

Age 

18 – 25 years old 3 0 0 0 0 34 0 0 0 0 

26 – 35 years old 9 23 22 33 11 0 11 0 11 11 

36 – 45 years old 15 20 13 0 26 6 0 0 0 6 

46 – 65 years old 62 19 10 21 11 8 6 8 3 2 

Over 65 years old 35 18 35 12 20 6 12 0 3 3 

Area 
Urban 55 29 31 18 29 6 7 6 7 7 

Rural 69 10 7 15 4 9 7 3 0 0 

Region 

North 41 20 17 12 22 10 0 12 2 10 

Center 31 13 10 13 3 3 13 0 0 0 

South 23 9 14 17 13 9 4 0 5 0 

Chișinău 28 32 32 25 21 7 14 0 7 0 

Studies 

Primary school 0 0 0 0 0 0 0 0 0 0 

Gymnasium 23 30 9 17 0 4 9 8 0 0 

High school/ General 
schools 

17 17 12 17 12 6 12 0 0 0 

Vocational school 35 0 11 12 6 17 6 3 3 0 

Specialty college 11 55 36 0 9 0 9 0 18 0 

Higher education 36 20 27 22 38 3 5 6 3 11 

Occupa
tion 

Specialty college 10 20 29 20 49 0 0 0 0 19 

Director/ Manager 3 33 0 34 34 34 33 34 0 0 

Qualified specialist 16 20 6 12 18 0 18 0 0 6 

Qualified worker 11 0 0 18 0 18 0 0 0 0 

Unqualified worker 5 20 0 0 22 0 21 0 0 0 

Farmer in individual 
household 

1 0 100 0 0 0 0 0 0 0 

Entrepreneur  1 0 0 0 0 0 0 0 0 0 

Student 2 0 51 0 0 0 0 0 51 0 

Maternity leave 0 0 0 0 0 0 0 0 0 0 

Retired 58 19 24 17 12 8 7 5 5 2 

Unemployed 12 33 18 8 18 8 0 8 0 0 

Income 

Less than 3 thousand 
lei 

55 15 20 13 9 5 5 5 2 0 

3 – 5 thousand lei 28 21 21 22 18 10 11 0 8 7 

5 – 10 thousand lei 20 15 10 4 24 10 5 5 0 0 

Over 10 thousand lei 6 34 0 17 0 0 17 0 0 0 

DK/ NR 14 29 21 35 29 7 7 7 7 13 

Car 

I drive 27 18 26 22 19 11 7 8 7 4 

Another family 
member is driving 

25 12 8 12 23 0 8 4 0 4 

We don’t have a car 71 21 18 15 11 8 7 3 3 3 

Langua
ge 

Romanian/Moldavan 98 20 12 21 11 8 8 5 3 3 

Russian 22 19 45 0 37 4 0 0 4 4 

Other language 4 0 0 0 0 0 25 0 0 0  
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Annex 3.4.1: Newspapers that citizens use at least once every two weeks to be informed. ‘Q17. What printed newspapers do 
you read for news at least once every 2 weeks?’, part 2 

 % row N Unghiul 
Cahul 

Expres 

MD 
Suveran

ă 

ECOno
mist 

Комм
е. 

PLUS 

Труд  
7 

Экон. 
Обозр
ение 

None 
Othe

r 

Total 124 2 2 2 1 1 1 1 13 19 

Gender 
Male 59 2 1 2 2 2 2 2 14 13 

Female 64 3 2 1 0 0 0 0 12 24 

Age 

18 – 25 years old 3 0 0 0 0 0 0 0 66 0 

26 – 35 years old 9 0 0 0 11 0 11 0 0 10 

36 – 45 years old 15 7 6 0 0 0 0 7 13 21 

46 – 65 years old 62 2 2 3 0 0 0 0 13 20 

Over 65 years old 35 3 0 0 0 3 0 0 12 21 

Area 
Urban 55 0 4 2 2 2 2 2 7 9 

Rural 69 4 0 1 0 0 0 0 18 27 

Region 

North 41 0 0 5 0 0 0 0 15 22 

Center 31 10 0 0 0 0 0 0 19 23 

South 23 0 9 0 0 0 0 0 9 30 

Chișinău 28 0 0 0 4 4 4 4 7 0 

Studies 

Primary school 0 0 0 0 0 0 0 0 0 0 

Gymnasium 23 0 0 0 0 0 0 0 13 9 

High school/ General 
schools 

17 6 0 0 0 0 0 0 17 18 

Vocational school 35 6 3 3 0 0 0 0 20 23 

Specialty college 11 0 0 0 0 9 0 9 9 19 

Higher education 36 0 3 3 3 0 3 0 6 23 

Occupat
ion 

Specialty college 10 0 0 0 0 0 0 0 11 10 

Director/ Manager 3 0 0 0 0 0 0 0 0 0 

Qualified specialist 16 0 7 6 0 0 0 0 12 38 

Qualified worker 11 0 0 0 0 0 0 0 17 46 

Unqualified worker 5 0 0 0 0 0 0 0 0 38 

Farmer in individual 
household 

1 0 0 0 0 0 0 0 0 0 

Entrepreneur  1 0 0 0 0 0 0 100 0 0 

Student 2 0 0 0 51 0 51 0 49 0 

Maternity leave 0 0 0 0 0 0 0 0 0 0 

Retired 58 2 0 0 0 2 0 0 14 15 

Unemployed 12 17 7 8 0 0 0 0 9 0 

Income 

Less than 3 thousand 
lei 

55 2 2 2 0 0 0 0 14 27 

3 – 5 thousand lei 28 0 0 0 4 0 4 4 7 7 

5 – 10 thousand lei 20 5 0 0 0 0 0 0 16 20 

Over 10 thousand lei 6 0 0 0 0 0 0 0 33 17 

DK/ NR 14 7 8 7 0 7 0 0 7 7 

Car 

I drive 27 4 0 7 4 4 4 0 15 0 

Another family 
member is driving 

25 0 5 0 0 0 0 4 16 28 

We don’t have a car 71 3 1 0 0 0 0 0 11 23 

Langua
ge 

Romanian/Moldavan 98 3 1 2 1 1 1 1 10 18 

Russian 22 0 5 0 0 0 0 0 22 18 

Other language 4 0 0 0 0 0 0 0 24 51 
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Annex 3.4.2: Printed newspapers that citizens trust the most. ‘Q18. Which newspapers do you trust the most concerning 

political news and events across the country?’, part 1 

 % row 

In the first place I trust 

N ZDG 
Аргум. 

и 
факты 

Комсом. 
 Правда  

Makler 
Gazeta 

de 
Chișinău 

Observatorul 
de N 

Cuvântul 
Cahul 

Expres 

Total 124 10 10 10 9 6 4 3 2 

Gender 
Male 59 12 9 14 5 7 4 3 1 
Female 64 9 11 6 12 6 5 3 2 

Age 

18 – 25 years old 3 0 0 0 0 34 0 0 0 
26 – 35 years old 9 33 0 11 23 0 0 11 0 
36 – 45 years old 15 0 13 0 7 6 0 0 6 
46 – 65 years old 62 13 7 6 11 6 8 2 2 
Over 65 years old 35 6 17 21 3 6 0 6 0 

Area 
Urban 55 11 16 15 11 4 6 2 4 
Rural 69 10 4 6 7 9 3 4 0 

Region 

North 41 5 12 10 7 7 12 0 0 
Center 31 10 3 10 10 3 0 10 0 
South 23 12 9 5 4 9 0 0 9 
Chișinău 28 18 14 14 14 7 0 4 0 

Studies 

Primary school 0 0 0 0 0 0 0 0 0 
Gymnasium 23 13 0 9 22 4 8 5 0 
High school/ General 
schools 

17 0 6 6 17 6 0 12 0 

Vocational school 35 9 6 5 0 17 3 3 3 
Specialty college 11 0 0 28 18 0 0 0 0 
Higher education 36 16 25 11 3 0 6 0 3 

Occupation 

Specialty college 10 20 19 19 0 0 0 0 0 
Director/ Manager 3 0 0 0 0 0 34 33 0 
Qualified specialist 16 6 12 6 6 0 0 6 7 
Qualified worker 11 9 0 0 0 18 0 0 0 
Unqualified worker 5 0 22 0 0 0 0 0 0 
Farmer in individual 
household 

1 0 0 100 0 0 0 0 0 

Entrepreneur  1 0 0 0 0 0 0 0 0 
Student 2 0 0 0 0 0 0 0 0 
Maternity leave 0 0 0 0 0 0 0 0 0 
Retired 58 10 10 14 10 8 5 3 0 
Unemployed 12 8 9 0 25 8 8 0 7 

Income 

Less than 3 thousand 
lei 

55 5 9 9 9 5 5 2 2 

3 – 5 thousand lei 28 18 7 11 11 10 0 7 0 
5 – 10 thousand lei 20 4 20 5 10 10 5 0 0 
Over 10 thousand lei 6 17 0 0 0 0 0 17 0 
DK/ NR 14 21 7 21 7 0 7 0 8 

Car 

I drive 27 15 11 22 0 7 8 4 0 
Another family 
member is driving 

25 8 16 0 4 0 4 4 5 

We don’t have a car 71 10 7 9 14 8 3 3 1 

Language 
Romanian/Moldavan 98 13 5 9 10 7 5 3 1 
Russian 22 0 32 14 4 4 0 0 5 
Other language 4 0 0 0 0 0 0 25 0 
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Annex 3.4.2: Printed newspapers that citizens trust the most. ‘Q18. Which newspapers do you trust the most concerning 

political news and events across the country?’, part 2 

 % row 

In the first place I trust 

N Unghiul 
Literatura 

și Arta 
Молдав. 

ведомости  
ECO 

nomist 
Эконом. 

Обозрение 
Other None 

DK/ 
NR 

Total 124 2 2 1 1 1 17 18 5 

Gender 
Male 59 2 0 0 2 2 12 22 7 

Female 64 2 3 2 0 0 22 14 3 

Age 

18 – 25 years old 3 0 0 0 0 0 0 0 66 

26 – 35 years old 9 0 0 0 11 0 10 0 0 

36 – 45 years old 15 7 6 0 0 7 14 20 14 

46 – 65 years old 62 2 2 2 0 0 20 19 2 

Over 65 years old 35 0 0 0 0 0 17 21 3 

Area 
Urban 55 0 4 2 2 2 9 9 6 

Rural 69 3 0 0 0 0 24 25 4 

Region 

North 41 0 5 0 0 0 22 17 3 

Center 31 6 0 0 0 0 20 22 6 

South 23 0 0 5 0 0 25 18 4 

Chișinău 28 0 0 0 4 4 0 15 7 

Studies 

Primary school 0 0 0 0 0 0 0 0 0 

Gymnasium 23 0 0 0 0 0 4 30 5 

High school/ General 
schools 

17 6 0 0 0 0 12 35 0 

Vocational school 35 3 0 3 0 0 26 17 6 

Specialty college 11 0 0 0 0 9 19 0 27 

Higher education 36 0 5 0 3 0 20 9 0 

Occupation 

Specialty college 10 0 10 0 0 0 10 11 10 

Director/ Manager 3 0 0 0 0 0 0 33 0 

Qualified specialist 16 0 6 0 0 0 31 12 6 

Qualified worker 11 0 0 0 0 0 37 36 0 

Unqualified worker 5 0 0 0 0 0 38 20 21 

Farmer in individual 
household 

1 0 0 0 0 0 0 0 0 

Entrepreneur  1 0 0 0 0 100 0 0 0 

Student 2 0 0 0 51 0 0 0 49 

Maternity leave 0 0 0 0 0 0 0 0 0 

Retired 58 0 0 2 0 0 15 19 2 

Unemployed 12 17 0 0 0 0 0 8 9 

Income 

Less than 3 thousand 
lei 

55 0 0 0 0 0 26 23 3 

3 – 5 thousand lei 28 0 3 4 4 4 4 14 4 

5 – 10 thousand lei 20 5 0 0 0 0 20 16 5 

Over 10 thousand lei 6 0 0 0 0 0 17 33 17 

DK/ NR 14 7 7 0 0 0 7 0 7 

Car 

I drive 27 4 4 0 4 0 0 18 4 

Another family 
member is driving 

25 0 4 0 0 4 24 24 4 

We don’t have a car 71 1 0 2 0 0 21 15 6 

Language 

Romanian/Moldavan 98 2 2 1 1 1 16 18 5 

Russian 22 0 0 0 0 0 18 18 5 

Other language 4 0 0 0 0 0 51 24 0 
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Annex 3.5.1: Share of citizens who use Internet at least once a month. ‘Q20A. Do you use Internet at least once a month?’ 

 % row N Yes No 

Total 1364 73 27 

Gender 
Male 644 72 28 

Female 720 74 26 

Age 

18 – 25 years old 212 95 5 

26 – 35 years old 234 94 6 

36 – 45 years old 235 87 13 

46 – 65 years old 463 66 34 

Over 65 years old 219 30 70 

Area 
Urban 609 81 19 

Rural 755 67 33 

Region 

North 376 75 25 

Center 360 68 32 

South 294 68 32 

Chișinău 334 81 19 

Studies 

Primary school 9 11 89 

Gymnasium 215 41 59 

High school/ General schools 242 80 20 

Vocational school 305 69 31 

Specialty college 186 81 19 

Higher education 363 91 9 

Occupation 

Specialty college 55 98 2 

Director/ Manager 13 100 0 

Qualified specialist 219 94 6 

Qualified worker 223 87 13 

Unqualified worker 101 65 35 

Farmer in individual household 35 66 34 

Entrepreneur  18 100 0 

Student 106 98 2 

Maternity leave 40 97 3 

Retired 339 39 61 

Unemployed 166 73 27 

Income 

Less than 3 thousand lei 390 47 53 

3 – 5 thousand lei 261 73 27 

5 – 10 thousand lei 309 90 10 

Over 10 thousand lei 126 97 3 

DK/ NR 277 81 19 

Car 

I drive 376 91 9 

Another family member is driving 308 89 11 

We don’t have a car 672 56 44 

Language 

Romanian/Moldavan 1099 73 27 

Russian 237 74 26 

Other language 25 58 42 
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Annex 3.5.2: Frequency of use of social media. ‘Q20. How often do you use ...?’, part 1 

 % row N 
Facebook  Instagram Odnoklassniki 

Uses 
Do not 

use 
Uses 

Do not 
use 

Uses 
Do not 

use 
Total 998 88 12 49 51 58 42 

Gender 
Male 462 87 13 47 53 55 45 
Female 536 88 12 52 48 60 40 

Age 

18 – 25 years old 203 98 2 94 6 58 42 
26 – 35 years old 221 97 3 65 35 61 39 
36 – 45 years old 205 93 7 45 55 59 41 
46 – 65 years old 304 79 21 20 80 56 44 
Over 65 years old 65 53 47 14 86 47 53 

Area 
Urban 493 91 9 58 42 59 41 
Rural 505 85 15 41 59 56 44 

Region 

North 280 84 16 49 51 60 40 
Center 245 91 9 42 58 58 42 
South 201 85 15 48 52 63 37 
Chișinău 271 91 9 57 43 51 49 

Studies 

Primary school 1 0 100 0 100 0 100 
Gymnasium 87 77 23 24 76 62 38 
High school/ General 
schools 

194 86 14 60 40 57 43 

Vocational school 210 83 17 36 64 61 39 
Specialty college 151 92 8 47 53 64 36 
Higher education 332 94 6 61 39 53 47 

Occupation 

Specialty college 54 96 4 52 48 67 33 
Director/ Manager 13 77 23 47 53 38 62 
Qualified specialist 206 95 5 61 39 55 45 
Qualified worker 193 91 9 40 60 66 34 
Unqualified worker 65 79 21 46 54 72 28 
Farmer in individual 
household 

23 87 13 31 69 47 53 

Entrepreneur  18 95 5 66 34 38 62 
Student 104 98 2 95 5 52 48 
Maternity leave 39 98 2 74 26 54 46 
Retired 132 63 37 11 89 46 54 
Unemployed 121 88 12 45 55 66 34 

Income 

Less than 3 thousand 
lei 

184 70 30 25 75 58 42 

3 – 5 thousand lei 191 90 10 42 58 62 38 
5 – 10 thousand lei 277 94 6 51 49 60 40 
Over 10 thousand lei 123 93 7 73 27 49 51 
DK/ NR 224 91 9 61 39 56 44 

Car 

I drive 341 93 7 52 48 57 43 
Another family 
member is driving 

272 94 6 62 38 59 41 

We don’t have a car 379 79 21 38 62 56 44 

Language 
Romanian/Moldavan 806 90 10 51 49 57 43 
Russian 175 81 19 44 56 58 42 
Other language 15 60 40 39 61 66 34  
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Annex 3.5.2: Frequency of use of social media. ‘Q20. How often do you use ...?’, part 2 

 % row N 

Vkontakte Twitter TikTok 

Uses 
Do not 

use 
Utilizează 

Nu 
utilizează 

Utilizează 
Nu 

utilizează 

Total 998 21 79 8 92 17 83 

Gender 
Male 462 25 75 10 90 13 87 
Female 536 18 82 7 93 20 80 

Age 

18 – 25 years old 203 44 56 21 79 50 50 
26 – 35 years old 221 25 75 11 89 18 82 
36 – 45 years old 205 17 83 5 95 8 92 
46 – 65 years old 304 10 90 2 98 3 97 
Over 65 years old 65 3 97 0 100 0 100 

Area 
Urban 493 26 74 11 89 19 81 
Rural 505 17 83 6 94 14 86 

Region 

North 280 23 77 10 90 14 86 
Center 245 12 88 5 95 16 84 
South 201 29 71 11 89 20 80 
Chișinău 271 22 78 8 92 18 82 

Studies 

Primary school 1 0 100 0 100 0 100 
Gymnasium 87 14 86 5 95 13 87 
High school/ General 
schools 

194 22 78 8 92 28 72 

Vocational school 210 16 84 7 93 10 90 
Specialty college 151 24 76 10 90 20 80 
Higher education 332 25 75 10 90 14 86 

Occupation 

Specialty college 54 41 59 11 89 16 84 
Director/ Manager 13 8 92 0 100 0 100 
Qualified specialist 206 22 78 11 89 15 85 
Qualified worker 193 16 84 5 95 10 90 
Unqualified worker 65 28 72 13 87 12 88 
Farmer in individual 
household 

23 18 82 4 96 4 96 

Entrepreneur  18 27 73 16 84 16 84 
Student 104 46 54 22 78 60 40 
Maternity leave 39 26 74 8 92 20 80 
Retired 132 4 96 0 100 0 100 
Unemployed 121 16 84 5 95 18 82 

Income 

Less than 3 thousand 
lei 

184 10 90 2 98 5 95 

3 – 5 thousand lei 191 14 86 4 96 12 88 
5 – 10 thousand lei 277 27 73 9 91 17 83 
Over 10 thousand lei 123 35 65 18 82 29 71 
DK/ NR 224 22 78 12 88 23 77 

Car 

I drive 341 21 79 9 91 12 88 
Another family 
member is driving 

272 23 77 10 90 28 72 

We don’t have a car 379 20 80 7 93 13 87 

Language 
Romanian/Moldavan 806 19 81 9 91 18 82 
Russian 175 32 68 5 95 12 88 
Other language 15 33 67 19 81 27 73  
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Annex 3.5.3: Purposes of using the Internet. ‘Q21 For which of the following purposes are you using the Internet? (one answer 

per line)?’, part 1 

 % row 
In order to use social networks 

In order to communicate with 
friends and relatives 

N No Yes DK/ NR N No Yes DK/ NR 
Total 998 8 91 1 998 5 94 1 

Gender 
Male 462 9 90 1 462 5 94 1 

Female 536 7 92 1 536 4 95 1 

Age 

18 – 25 years old 203 0 100 0 203 2 97 1 

26 – 35 years old 221 1 98 0 221 5 95 0 

36 – 45 years old 205 6 93 1 205 5 94 1 
46 – 65 years old 304 14 84 2 304 6 93 1 

Over 65 years old 65 38 59 3 65 3 95 2 

Area 
Urban 493 6 93 1 493 3 96 1 

Rural 505 10 88 1 505 6 93 1 

Region 

North 280 10 88 2 280 7 93 0 

Center 245 7 93 0 245 6 94 0 

South 201 9 90 1 201 4 94 2 

Chișinău 271 7 92 1 271 2 97 1 

Studies 

Primary school 1 0 0 100 1 0 100 0 

Gymnasium 87 20 79 1 87 13 87 0 

High school/ General schools 194 9 90 1 194 5 94 2 

Vocational school 210 8 90 2 210 4 95 1 

Specialty college 151 6 94 1 151 3 96 1 

Higher education 332 5 94 1 332 3 96 1 

Occupation 

Specialty college 54 2 98 0 54 4 96 0 
Director/ Manager 13 23 77 0 13 8 92 0 

Qualified specialist 206 3 97 0 206 3 97 0 

Qualified worker 193 6 93 1 193 3 97 0 

Unqualified worker 65 14 85 2 65 7 91 2 

Farmer in individual household 23 13 87 0 23 13 87 0 

Entrepreneur  18 5 95 0 18 0 100 0 

Student 104 0 100 0 104 3 97 0 
Maternity leave 39 2 98 0 39 2 98 0 

Retired 132 27 69 4 132 5 93 2 

Unemployed 121 6 92 2 121 6 90 3 

Income 

Less than 3 thousand lei 184 22 76 3 184 9 91 1 

3 – 5 thousand lei 191 8 90 2 191 6 92 3 

5 – 10 thousand lei 277 3 97 0 277 3 97 0 

Over 10 thousand lei 123 5 95 0 123 2 98 0 

DK/ NR 224 5 94 1 224 5 94 1 

Car 

I drive 341 6 93 0 341 5 95 1 
Another family member is 
driving 

272 3 96 1 272 3 96 1 

We don’t have a car 379 13 85 2 379 5 93 1 

Language 

Romanian/Moldavan 806 7 92 1 806 4 95 1 

Russian 175 11 88 1 175 5 94 1 

Other language 15 7 87 7 15 7 93 0 
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Annex 3.5.3: Purposes of using the Internet. ‘Q21 For which of the following purposes are you using the Internet? (one answer 

per line)?’, part 2 

 % row 
In order to watch movies, shows or 

videos 
For checking the email 

N No Yes DK/ NR N No Yes DK/ NR 
Total 998 23 76 1 998 37 61 2 

Gender 
Male 462 24 76 0 462 38 61 1 
Female 536 22 77 1 536 36 61 3 

Age 

18 – 25 years old 203 4 96 0 203 17 81 2 
26 – 35 years old 221 14 86 0 221 23 75 1 
36 – 45 years old 205 21 78 1 205 32 67 1 
46 – 65 years old 304 36 63 1 304 56 42 3 
Over 65 years old 65 53 43 5 65 71 22 8 

Area 
Urban 493 21 79 0 493 28 70 2 
Rural 505 24 74 2 505 46 52 2 

Region 

North 280 31 68 1 280 35 64 1 
Center 245 22 77 0 245 45 54 2 
South 201 20 79 1 201 41 56 3 
Chișinău 271 17 82 1 271 28 69 3 

Studies 

Primary school 1 0 0 100 1 0 0 100 
Gymnasium 87 31 67 2 87 68 26 5 
High school/ General schools 194 18 82 1 194 39 58 3 
Vocational school 210 33 66 0 210 55 43 2 
Specialty college 151 20 79 1 151 30 67 3 
Higher education 332 19 80 1 332 18 82 1 

Occupation 

Specialty college 54 26 74 0 54 11 87 2 
Director/ Manager 13 38 62 0 13 24 76 0 
Qualified specialist 206 12 88 0 206 12 88 0 
Qualified worker 193 19 81 0 193 41 56 3 
Unqualified worker 65 24 76 0 65 50 50 0 
Farmer in individual household 23 35 65 0 23 57 43 0 
Entrepreneur  18 12 88 0 18 17 83 0 
Student 104 2 98 0 104 15 83 2 
Maternity leave 39 25 75 0 39 31 69 0 
Retired 132 54 43 3 132 73 21 5 
Unemployed 121 29 69 2 121 52 44 4 

Income 

Less than 3 thousand lei 184 47 51 2 184 61 36 3 
3 – 5 thousand lei 191 26 73 1 191 46 51 3 
5 – 10 thousand lei 277 15 85 1 277 31 66 2 
Over 10 thousand lei 123 8 92 0 123 16 84 0 
DK/ NR 224 18 81 1 224 27 71 2 

Car 

I drive 341 20 80 0 341 32 68 1 
Another family member is 
driving 

272 17 81 1 272 27 72 1 

We don’t have a car 379 29 69 2 379 48 47 4 

Language 
Romanian/Moldavan 806 22 77 1 806 36 62 2 
Russian 175 27 72 1 175 40 58 2 
Other language 15 20 80 0 15 54 46 0 
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Annex 3.5.3: Purposes of using the Internet. ‘Q21 For which of the following purposes are you using the Internet? (one answer 

per line)?’, part 3 

 % row 
For work reasons 

To stay informed on Moldovan news 
websites 

N No Yes NK/ NR N No Yes NK/ NR 

Total 998 47 50 2 998 38 59 2 

Gender 
Male 462 46 53 1 462 39 60 1 

Female 536 49 48 3 536 37 59 4 

Age 

18 – 25 years old 203 54 45 1 203 38 59 3 

26 – 35 years old 221 31 67 2 221 35 63 2 

36 – 45 years old 205 37 61 2 205 31 68 1 

46 – 65 years old 304 56 42 2 304 41 57 2 

Over 65 years old 65 72 22 6 65 59 32 9 

Area 
Urban 493 37 61 2 493 33 65 2 

Rural 505 57 40 2 505 44 53 3 

Region 

North 280 44 55 1 280 42 56 2 

Center 245 58 42 0 245 44 54 2 

South 201 52 45 3 201 39 58 3 

Chișinău 271 39 58 4 271 29 69 3 

Studies 

Primary school 1 0 0 100 1 0 0 100 

Gymnasium 87 72 24 4 87 45 51 4 

High school/ General 
schools 

194 61 37 2 194 44 55 2 

Vocational school 210 62 36 2 210 47 50 2 

Specialty college 151 50 49 1 151 40 57 3 

Higher education 332 23 75 2 332 25 73 2 

Occupation 

Specialty college 54 13 87 0 54 41 57 2 

Director/ Manager 13 31 61 8 13 62 38 0 

Qualified specialist 206 13 86 1 206 21 77 2 

Qualified worker 193 45 53 3 193 36 63 1 

Unqualified worker 65 58 42 0 65 45 55 0 

Farmer in individual 
household 

23 69 31 0 23 44 56 0 

Entrepreneur  18 23 77 0 18 39 61 0 

Student 104 69 31 0 104 40 56 4 

Maternity leave 39 51 46 2 39 36 64 0 

Retired 132 76 19 4 132 55 39 6 

Unemployed 121 67 28 5 121 41 53 6 

Income 

Less than 3 thousand lei 184 72 24 4 184 60 37 4 

3 – 5 thousand lei 191 53 44 3 191 34 63 3 

5 – 10 thousand lei 277 41 57 1 277 34 64 2 

Over 10 thousand lei 123 30 69 1 123 31 69 1 

DK/ NR 224 39 59 2 224 34 63 3 

Car 

I drive 341 34 66 1 341 31 68 1 

Another family member is 
driving 

272 48 50 2 272 33 64 3 

We don’t have a car 379 58 38 4 379 48 48 4 

Language 

Romanian/Moldavan 806 46 51 2 806 36 61 3 

Russian 175 51 47 2 175 47 52 1 

Other language 15 60 40 0 15 74 26 0 
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Annex 3.5.3: Purposes of using the Internet. ‘Q21 For which of the following purposes are you using the Internet? (one answer 

per line)?’, part 4 

 % row 

In order to watch Moldovan TV 
channels online 

In order to listen to Moldova radio 
stations online 

N No Yes DK/ NR N No Yes DK/ NR 

Total 998 74 23 3 998 86 10 3 

Gender 
Male 462 74 24 3 462 87 10 3 

Female 536 75 21 3 536 85 11 4 

Age 

18 – 25 years old 203 80 18 2 203 92 5 2 

26 – 35 years old 221 70 27 3 221 84 14 3 

36 – 45 years old 205 71 27 2 205 83 13 4 

46 – 65 years old 304 77 20 3 304 85 11 3 

Over 65 years old 65 70 22 8 65 89 3 8 

Area 
Urban 493 72 26 2 493 88 10 2 

Rural 505 77 19 4 505 84 11 5 

Region 

North 280 74 23 2 280 84 13 3 

Center 245 79 18 3 245 87 9 4 

South 201 79 17 4 201 87 9 4 

Chișinău 271 67 30 3 271 87 11 2 

Studies 

Primary school 1 0 0 100 1 0 0 100 

Gymnasium 87 62 36 2 87 72 19 9 

High school/ General 
schools 

194 77 20 3 194 87 10 3 

Vocational school 210 82 15 4 210 90 7 3 

Specialty college 151 81 17 2 151 90 7 3 

Higher education 332 69 28 2 332 87 12 2 

Occupation 

Specialty college 54 71 28 2 54 76 24 0 

Director/ Manager 13 54 46 0 13 100 0 0 

Qualified specialist 206 71 27 2 206 90 7 3 

Qualified worker 193 74 24 2 193 87 11 2 

Unqualified worker 65 76 22 2 65 91 8 2 

Farmer in individual 
household 

23 69 27 4 23 73 27 0 

Entrepreneur  18 84 16 0 18 89 11 0 

Student 104 79 19 1 104 93 5 2 

Maternity leave 39 79 21 0 39 84 16 0 

Retired 132 76 19 5 132 83 10 7 

Unemployed 121 77 16 6 121 82 10 8 

Income 

Less than 3 thousand lei 184 76 20 4 184 86 10 4 

3 – 5 thousand lei 191 65 32 4 191 79 18 3 

5 – 10 thousand lei 277 77 21 2 277 87 10 3 

Over 10 thousand lei 123 76 24 1 123 93 6 1 

DK/ NR 224 78 19 4 224 88 7 5 

Car 

I drive 341 70 28 2 341 87 11 2 

Another family member is 
driving 

272 77 20 4 272 88 8 4 

We don’t have a car 379 77 20 3 379 84 12 4 

Language 

Romanian/Moldavan 806 73 24 3 806 86 11 3 

Russian 175 81 17 2 175 87 9 4 

Other language 15 87 13 0 15 80 13 7 
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Annex 3.5.3: Purposes of using the Internet. ‘Q21 For which of the following purposes are you using the Internet? (one answer 

per line)?’, part 5 

 % row 
In order to search for information 

N No Yes DK/ NR 

Total 998 17 82 1 

Gender 
Male 462 16 83 1 

Female 536 17 81 2 

Age 

18 – 25 years old 203 7 93 1 

26 – 35 years old 221 7 92 1 

36 – 45 years old 205 12 88 0 

46 – 65 years old 304 27 71 2 

Over 65 years old 65 47 48 5 

Area 
Urban 493 11 89 1 

Rural 505 23 76 2 

Region 

North 280 18 81 1 

Center 245 19 81 0 

South 201 20 78 2 

Chișinău 271 11 87 2 

Studies 

Primary school 1 0 0 100 

Gymnasium 87 33 66 1 

High school/ General schools 194 21 78 1 

Vocational school 210 22 77 1 

Specialty college 151 16 83 1 

Higher education 332 7 92 1 

Occupation 

Specialty college 54 9 91 0 

Director/ Manager 13 24 76 0 

Qualified specialist 206 6 94 0 

Qualified worker 193 14 85 1 

Unqualified worker 65 16 84 0 

Farmer in individual household 23 13 87 0 

Entrepreneur  18 12 88 0 

Student 104 4 96 0 

Maternity leave 39 5 95 0 

Retired 132 46 50 5 

Unemployed 121 25 72 3 

Income 

Less than 3 thousand lei 184 40 58 2 

3 – 5 thousand lei 191 15 82 3 

5 – 10 thousand lei 277 12 87 1 

Over 10 thousand lei 123 2 98 0 

DK/ NR 224 12 87 1 

Car 

I drive 341 11 89 0 

Another family member is driving 272 14 85 1 

We don’t have a car 379 24 74 3 

Language 

Romanian/Moldavan 806 16 82 1 

Russian 175 18 81 1 

Other language 15 13 87 0 
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Annex 3.5.4: News websites that citizens use for information purposes. ‘Q14. Which websites do you use at least once a week?’, 

part 1 

 % row N Jurnal.md diez.md Știri.md Point.md Protv.md 

Total 580 27 25 22 21 18 

Gender 
Male 272 28 23 22 22 16 

Female 308 26 26 22 21 20 

Age 

18 – 25 years old 130 31 40 25 26 18 

26 – 35 years old 143 24 24 20 26 17 

36 – 45 years old 130 30 23 21 19 18 

46 – 65 years old 157 25 16 20 17 22 

Over 65 years old 20 14 5 41 15 0 

Area 
Urban 324 24 25 20 25 19 

Rural 256 30 24 25 17 16 

Region 

North 149 27 15 17 20 18 

Center 140 33 14 24 12 18 

South 108 14 32 25 22 7 

Chișinău 183 29 37 23 29 25 

Studies 

Primary school 0 0 0 0 0 0 

Gymnasium 39 15 15 15 10 32 

High school/ General schools 106 23 34 25 22 15 

Vocational school 101 26 11 26 18 12 

Specialty college 83 31 17 22 24 10 

Higher education 239 30 31 19 25 23 

Occupation 

Specialty college 35 26 14 19 22 17 

Director/ Manager 6 17 33 33 0 16 

Qualified specialist 160 30 30 25 27 17 

Qualified worker 109 29 21 19 25 17 

Unqualified worker 33 21 18 17 21 18 
Farmer in individual 
household 

12 8 16 0 16 0 

Entrepreneur  8 26 25 0 11 25 

Student 62 25 47 24 22 26 

Maternity leave 24 12 16 17 33 21 

Retired 48 33 17 27 11 16 

Unemployed 67 22 17 22 10 18 

Income 

Less than 3 thousand lei 65 20 14 17 14 18 

3 – 5 thousand lei 103 29 19 18 15 20 

5 – 10 thousand lei 178 26 19 21 24 12 

Over 10 thousand lei 90 22 45 18 42 17 

DK/ NR 144 31 28 31 14 24 

Car 

I drive 228 34 24 23 21 20 
Another family member is 
driving 

164 23 32 16 24 21 

We don’t have a car 184 22 19 25 19 12 

Language 

Romanian/Moldavan 475 31 28 24 19 21 

Russian 97 6 10 13 37 4 

Other language 7 0 14 0 0 14  
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Annex 3.5.4: News websites that citizens use for information purposes. ‘Q14. Which websites do you use at least once a week?’, 

part 2 

 % row N Agora.md Publika.md Tv8.md Prime.md Unimedia.md 

Total 580 14 13 11 9 9 

Gender 
Male 272 17 11 14 11 8 
Female 308 12 15 10 7 10 

Age 

18 – 25 years old 130 20 14 15 11 14 
26 – 35 years old 143 20 10 11 5 9 
36 – 45 years old 130 13 15 13 11 4 
46 – 65 years old 157 7 15 8 10 8 
Over 65 years old 20 5 5 5 10 5 

Area 
Urban 324 17 15 14 9 9 
Rural 256 11 11 8 9 8 

Region 

North 149 9 15 6 6 8 
Center 140 9 16 12 11 5 
South 108 10 7 3 9 13 
Chișinău 183 26 13 20 9 10 

Studies 

Primary school 0 0 0 0 0 0 
Gymnasium 39 8 15 10 5 2 
High school/ General 
schools 

106 20 10 7 9 7 

Vocational school 101 3 13 9 9 4 
Specialty college 83 10 10 11 9 9 
Higher education 239 20 15 15 10 12 

Occupation 

Specialty college 35 17 17 5 9 8 
Director/ Manager 6 50 0 33 0 17 
Qualified specialist 160 21 13 17 7 8 
Qualified worker 109 10 11 5 11 6 
Unqualified worker 33 3 9 8 12 11 
Farmer in individual 
household 

12 16 0 9 25 0 

Entrepreneur  8 26 13 26 0 37 
Student 62 21 13 19 10 19 
Maternity leave 24 0 12 8 4 8 
Retired 48 8 13 6 8 4 
Unemployed 67 7 18 9 7 6 

Income 

Less than 3 thousand 
lei 

65 3 6 8 8 1 

3 – 5 thousand lei 103 5 18 7 8 7 
5 – 10 thousand lei 178 12 14 7 9 8 
Over 10 thousand lei 90 28 10 17 5 11 
DK/ NR 144 20 13 18 13 13 

Car 

I drive 228 21 16 19 12 9 
Another family 
member is driving 

164 13 12 6 7 9 

We don’t have a car 184 6 11 8 7 8 

Language 
Romanian/Moldavan 475 17 14 14 11 10 
Russian 97 1 6 2 2 1 
Other language 7 14 44 0 0 0  
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Annex 3.5.4: News websites that citizens use for information purposes. ‘Q14. Which websites do you use at least once a week?’, 

part 3 

 % row N Zdg.md Deschide.md Noi.md sputnik.md Timpul.md 

Total 580 7 6 6 5 4 

Gender 
Male 272 9 7 5 6 2 
Female 308 5 5 6 5 5 

Age 

18 – 25 years old 130 8 8 8 7 6 
26 – 35 years old 143 10 8 7 6 2 
36 – 45 years old 130 5 5 5 4 4 
46 – 65 years old 157 4 5 4 5 3 
Over 65 years old 20 0 0 5 0 5 

Area 
Urban 324 8 7 7 6 3 
Rural 256 5 5 4 5 4 

Region 

North 149 5 6 6 5 4 
Center 140 6 6 4 5 4 
South 108 7 7 11 8 6 
Chișinău 183 8 5 4 4 3 

Studies 

Primary school 0 0 0 0 0 0 
Gymnasium 39 7 3 0 7 5 
High school/ General 
schools 

106 6 9 3 3 3 

Vocational school 101 5 2 5 6 2 
Specialty college 83 10 8 9 6 6 
Higher education 239 5 7 8 6 4 

Occupation 

Specialty college 35 12 12 8 9 3 
Director/ Manager 6 0 0 0 0 0 
Qualified specialist 160 5 10 6 5 4 
Qualified worker 109 10 5 5 9 6 
Unqualified worker 33 8 3 3 0 3 
Farmer in individual 
household 

12 0 0 0 8 0 

Entrepreneur  8 13 13 23 0 0 
Student 62 8 8 3 6 8 
Maternity leave 24 0 0 4 4 0 
Retired 48 2 4 6 4 0 
Unemployed 67 3 0 7 3 2 

Income 

Less than 3 thousand lei 65 0 3 3 3 2 
3 – 5 thousand lei 103 4 5 3 4 6 
5 – 10 thousand lei 178 8 11 7 8 4 
Over 10 thousand lei 90 9 3 7 4 6 
DK/ NR 144 8 4 7 4 2 

Car 

I drive 228 9 6 6 4 4 
Another family member 
is driving 

164 5 9 8 7 3 

We don’t have a car 184 4 4 3 5 4 

Language 
Romanian/Moldavan 475 7 6 6 5 4 
Russian 97 3 5 7 7 4 
Other language 7 14 0 0 0 0 
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Annex 3.5.4: News websites that citizens use for information purposes. ‘Q14. Which websites do you use at least once a week?’, 

part 4 

 % row N Moldova.org Newsmaker.md Esp.md Rise.md 
Observatorul 

.md 
Total 580 4 3 3 3 3 

Gender 
Male 272 5 4 4 4 4 
Female 308 2 3 3 3 2 

Age 

18 – 25 years old 130 5 1 1 7 2 
26 – 35 years old 143 2 6 3 1 3 
36 – 45 years old 130 5 4 4 2 3 
46 – 65 years old 157 2 3 4 2 3 

Over 65 years old 20 5 5 5 5 0 

Area 
Urban 324 4 5 5 2 3 

Rural 256 3 1 0 5 2 

Region 

North 149 3 8 12 1 2 

Center 140 3 1 0 5 1 

South 108 3 5 0 6 4 
Chișinău 183 5 1 0 2 4 

Studies 

Primary school 0 0 0 0 0 0 
Gymnasium 39 5 0 2 2 0 
High school/ General schools 106 3 2 2 4 1 
Vocational school 101 1 2 4 2 2 
Specialty college 83 2 3 4 3 5 

Higher education 239 5 5 3 3 3 

Occupation 

Specialty college 35 3 9 9 3 12 

Director/ Manager 6 0 0 0 0 17 

Qualified specialist 160 4 3 2 3 2 

Qualified worker 109 4 8 4 4 4 

Unqualified worker 33 3 0 6 0 3 
Farmer in individual household 12 8 0 8 9 8 
Entrepreneur  8 0 13 0 0 0 
Student 62 6 2 2 3 0 
Maternity leave 24 0 0 4 0 4 
Retired 48 2 0 4 2 0 
Unemployed 67 4 2 2 3 1 

Income 

Less than 3 thousand lei 65 0 0 1 2 3 

3 – 5 thousand lei 103 4 1 2 1 0 

5 – 10 thousand lei 178 5 4 1 4 1 

Over 10 thousand lei 90 1 2 1 6 2 

DK/ NR 144 5 7 8 2 7 

Car 

I drive 228 6 4 5 3 4 
Another family member is 
driving 

164 2 4 2 3 2 

We don’t have a car 184 3 3 3 2 2 

Language 
Romanian/Moldavan 475 4 2 2 4 3 

Russian 97 4 9 9 1 1 

Other language 7 0 0 0 0 0  
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Annex 3.5.4: News websites that citizens use for information purposes. ‘Q14. Which websites do you use at least once a week?’, 

part 5 

 % row N Privesc.eu Expresul.md Golos.md Rtr.md Realitatea.md 

Total 580 2 2 2 2 2 

Gender 
Male 272 3 2 3 1 2 

Female 308 2 3 2 3 1 

Age 

18 – 25 years old 130 2 2 1 1 1 

26 – 35 years old 143 2 1 2 1 1 

36 – 45 years old 130 1 2 4 3 2 

46 – 65 years old 157 4 3 1 2 3 

Over 65 years old 20 0 0 5 0 0 

Area 
Urban 324 3 2 2 2 2 

Rural 256 2 2 2 2 1 

Region 

North 149 2 3 3 3 3 

Center 140 1 5 3 1 1 

South 108 2 2 2 3 1 

Chișinău 183 4 0 1 1 2 

Studies 

Primary school 0 0 0 0 0 0 

Gymnasium 39 2 0 5 0 0 

High school/ General 
schools 

106 0 0 1 3 0 

Vocational school 101 1 1 4 1 1 

Specialty college 83 5 6 3 2 5 

Higher education 239 3 3 1 2 2 

Occupation 

Specialty college 35 3 6 3 3 6 

Director/ Manager 6 0 0 0 0 0 

Qualified specialist 160 1 3 1 1 3 

Qualified worker 109 5 3 5 3 2 

Unqualified worker 33 0 0 6 6 0 

Farmer in individual 
household 

12 0 0 0 0 0 

Entrepreneur  8 0 0 0 0 0 

Student 62 2 2 0 0 0 

Maternity leave 24 0 0 0 0 0 

Retired 48 6 2 2 0 2 

Unemployed 67 2 2 3 5 0 

Income 

Less than 3 thousand 
lei 

65 2 0 1 5 0 

3 – 5 thousand lei 103 4 2 3 2 3 

5 – 10 thousand lei 178 1 1 2 1 1 

Over 10 thousand lei 90 2 1 0 1 0 

DK/ NR 144 4 7 4 2 3 

Car 

I drive 228 3 3 3 2 2 

Another family 
member is driving 

164 1 2 2 2 2 

We don’t have a car 184 2 2 2 2 1 

Language 

Romanian/Moldavan 475 3 3 2 1 2 

Russian 97 1 1 3 6 0 

Other language 7 0 0 0 15 0  
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Annex 3.5.5: Citizens’ confidence level in news websites. ‘Q15. Which news websites do you trust the most concerning political 

news and events across the country?’, part 1 

 % row 
In the first place they trust 

N Jurnal.md Point.md Știri.md diez.md 

Total 580 12 10 10 10 

Gender 
Male 272 13 12 8 8 

Female 308 12 8 12 10 

Age 

18 – 25 years old 130 11 7 12 20 

26 – 35 years old 143 11 14 7 7 

36 – 45 years old 130 16 11 11 8 

46 – 65 years old 157 11 8 8 5 

Over 65 years old 20 14 10 21 0 

Area 
Urban 324 10 12 9 6 

Rural 256 15 7 10 13 

Region 

North 149 12 8 11 7 

Center 140 21 4 9 7 

South 108 6 10 10 19 

Chișinău 183 9 16 9 8 

Studies 

Primary school 0 0 0 0 0 

Gymnasium 39 5 7 8 5 

High school/ General schools 106 12 10 15 15 

Vocational school 101 17 12 9 8 

Specialty college 83 13 13 9 10 

Higher education 239 11 9 8 9 

Occupation 

Specialty college 35 12 0 11 0 

Director/ Manager 6 0 0 16 0 

Qualified specialist 160 15 15 11 7 

Qualified worker 109 17 14 6 11 

Unqualified worker 33 9 9 8 15 

Farmer in individual household 12 8 16 0 0 

Entrepreneur  8 13 0 0 13 

Student 62 5 6 13 25 

Maternity leave 24 4 21 9 4 

Retired 48 18 2 11 2 

Unemployed 67 6 4 12 13 

Income 

Less than 3 thousand lei 65 8 9 11 9 

3 – 5 thousand lei 103 15 6 9 11 

5 – 10 thousand lei 178 16 13 8 8 

Over 10 thousand lei 90 10 20 10 14 

DK/ NR 144 8 3 12 8 

Car 
I drive 228 17 10 6 6 

Another family member is driving 164 11 10 11 15 

We don’t have a car 184 8 9 13 9 

Language 

Romanian/Moldavan 475 14 7 10 11 

Russian 97 3 24 9 3 

Other language 7 0 0 0 0 
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Annex 3.5.5: Citizens’ confidence level in news websites. ‘Q15. Which news websites do you trust the most concerning political 

news and events across the country?’, part 2 

 % row 
In the first place they trust 

N Protv.md Agora.md Tv8.md Publika.md 

Total 580 7 5 5 4 

Gender 
Male 272 5 7 4 3 

Female 308 8 4 5 5 

Age 

18 – 25 years old 130 6 2 8 1 

26 – 35 years old 143 6 12 4 2 

36 – 45 years old 130 6 5 3 5 

46 – 65 years old 157 10 3 4 7 

Over 65 years old 20 0 0 5 0 

Area 
Urban 324 7 7 5 4 

Rural 256 6 3 5 4 

Region 

North 149 8 4 3 5 

Center 140 8 3 6 6 

South 108 1 0 2 4 

Chișinău 183 9 11 8 2 

Studies 

Primary school 0 0 0 0 0 

Gymnasium 39 22 0 3 3 

High school/ General schools 106 6 6 5 2 

Vocational school 101 3 0 5 6 

Specialty college 83 4 5 5 7 

Higher education 239 8 8 5 3 

Occupation 

Specialty college 35 17 3 3 3 

Director/ Manager 6 0 50 0 0 

Qualified specialist 160 3 9 6 5 

Qualified worker 109 5 5 1 5 

Unqualified worker 33 12 0 0 3 

Farmer in individual household 12 0 8 9 0 

Entrepreneur  8 0 13 0 0 

Student 62 10 2 11 0 

Maternity leave 24 13 0 8 4 

Retired 48 8 4 4 4 

Unemployed 67 7 1 6 5 

Income 

Less than 3 thousand lei 65 12 0 5 0 

3 – 5 thousand lei 103 12 2 2 5 

5 – 10 thousand lei 178 6 3 2 7 

Over 10 thousand lei 90 2 10 7 1 

DK/ NR 144 4 10 9 3 

Car 

I drive 228 5 10 7 3 

Another family member is 
driving 

164 10 2 2 6 

We don’t have a car 184 6 2 4 3 

Language 

Romanian/Moldavan 475 8 6 6 4 

Russian 97 3 0 1 3 

Other language 7 0 14 0 15  
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Annex 3.5.5: Citizens’ confidence level in news websites. ‘Q15. Which news websites do you trust the most concerning political 

news and events across the country?’, part 3 

 % row 
In the first place they trust 

N Unimedia.md Prime.md Zdg.md Esp.md 

Total 580 3 2 2 2 

Gender 
Male 272 3 3 2 2 

Female 308 4 2 1 2 

Age 

18 – 25 years old 130 5 1 1 1 

26 – 35 years old 143 4 1 3 1 

36 – 45 years old 130 1 2 2 2 

46 – 65 years old 157 2 5 2 1 

Over 65 years old 20 5 0 0 5 

Area 
Urban 324 4 1 2 3 

Rural 256 2 4 1 0 

Region 

North 149 3 3 0 6 

Center 140 2 2 0 0 

South 108 4 3 4 0 

Chișinău 183 4 1 3 0 

Studies 

Primary school 0 0 0 0 0 

Gymnasium 39 2 2 0 0 

High school/ General schools 106 1 0 4 1 

Vocational school 101 1 4 2 3 

Specialty college 83 3 2 0 2 

Higher education 239 5 3 1 1 

Occupation 

Specialty college 35 3 3 3 0 

Director/ Manager 6 0 0 0 0 

Qualified specialist 160 3 2 0 1 

Qualified worker 109 1 5 3 1 

Unqualified worker 33 3 0 3 6 

Farmer in individual household 12 0 17 0 0 

Entrepreneur  8 11 0 13 0 

Student 62 8 0 2 2 

Maternity leave 24 4 0 0 4 

Retired 48 2 2 0 2 

Unemployed 67 4 0 0 2 

Income 

Less than 3 thousand lei 65 1 3 0 0 

3 – 5 thousand lei 103 3 2 0 1 

5 – 10 thousand lei 178 2 2 2 1 

Over 10 thousand lei 90 3 1 2 0 

DK/ NR 144 5 3 3 4 

Car 

I drive 228 3 3 3 2 

Another family member is 
driving 

164 2 1 1 1 

We don’t have a car 184 5 3 1 2 

Language 

Romanian/Moldavan 475 4 3 2 1 

Russian 97 0 0 0 6 

Other language 7 0 0 14 0  
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Annex 3.5.5: Citizens’ confidence level in news websites. ‘Q15. Which news websites do you trust the most concerning political 

news and events across the country?’, part 4 

 % row 
In the first place they trust 

N Deschide.md Other None DK/ NR 

Total 580 2 12 10 4 

Gender 
Male 272 2 13 11 4 

Female 308 1 10 8 4 

Age 

18 – 25 years old 130 2 9 9 2 

26 – 35 years old 143 1 8 10 6 

36 – 45 years old 130 2 16 5 1 

46 – 65 years old 157 1 13 13 6 

Over 65 years old 20 0 15 10 10 

Area 
Urban 324 1 11 10 5 

Rural 256 2 13 9 3 

Region 

North 149 1 11 12 3 

Center 140 3 13 11 3 

South 108 2 21 8 2 

Chișinău 183 1 5 8 7 

Studies 

Primary school 0 0 0 0 0 

Gymnasium 39 0 12 23 2 

High school/ General schools 106 4 7 6 7 

Vocational school 101 0 21 4 2 

Specialty college 83 1 12 8 4 

Higher education 239 2 10 10 4 

Occupation 

Specialty college 35 6 9 20 6 

Director/ Manager 6 0 0 17 0 

Qualified specialist 160 2 11 6 4 

Qualified worker 109 1 16 6 2 

Unqualified worker 33 3 5 21 0 

Farmer in individual household 12 0 9 25 8 

Entrepreneur  8 0 25 0 12 

Student 62 3 7 5 2 

Maternity leave 24 0 12 8 4 

Retired 48 0 6 9 17 

Unemployed 67 0 20 13 3 

Income 

Less than 3 thousand lei 65 1 18 11 6 

3 – 5 thousand lei 103 1 13 7 5 

5 – 10 thousand lei 178 3 14 7 2 

Over 10 thousand lei 90 0 7 3 8 

DK/ NR 144 1 7 18 3 

Car 
I drive 228 2 9 11 3 

Another family member is driving 164 3 12 8 3 

We don’t have a car 184 1 14 10 5 

Language 

Romanian/Moldavan 475 1 9 8 4 

Russian 97 2 22 15 4 

Other language 7 0 14 44 0  
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Annex 4.1.1: The extent to which manipulation, propaganda and misinformation are present on social networks. „Q26. To 

what extent do you think the content posted on social networks includes manipulation, propaganda and misinformation?)’ 

 % row N 
To a very 

large 
extent 

To a 
small 
extent 

Not at all NK/ NA 

Total 1364 61 21 5 13 

Gender 
Male 644 61 21 5 13 

Female 720 61 20 5 13 

Age 

18 – 25 years old 212 72 21 3 4 

26 – 35 years old 234 66 19 5 9 

36 – 45 years old 235 61 25 7 7 

46 – 65 years old 463 60 21 5 14 

Over 65 years old 219 48 15 5 32 

Area 
Urban 609 67 20 3 10 

Rural 755 56 21 7 16 

Region 

North 376 57 21 4 17 

Center 360 64 20 5 11 

South 294 56 18 10 16 

Chișinău 334 67 22 2 9 

Studies 

Primary school 9 21 22 33 23 

Gymnasium 215 47 17 12 24 

High school/ General schools 242 64 21 5 10 

Vocational school 305 62 20 3 16 

Specialty college 186 60 21 4 16 

Higher education 363 72 20 3 5 

Occupation 

Specialty college 55 67 18 4 11 

Director/ Manager 13 69 31 0 0 

Qualified specialist 219 72 22 2 5 

Qualified worker 223 65 21 7 7 

Unqualified worker 101 56 23 5 15 

Farmer in individual household 35 60 20 15 6 

Entrepreneur  18 77 23 0 0 

Student 106 75 22 1 2 

Maternity leave 40 62 15 8 15 

Retired 339 53 15 5 26 

Unemployed 166 54 20 7 19 

Income 

Less than 3 thousand lei 390 52 16 7 25 

3 – 5 thousand lei 261 56 26 7 11 

5 – 10 thousand lei 309 73 19 3 5 

Over 10 thousand lei 126 76 21 1 2 

DK/ NR 277 59 23 7 11 

Car 

I drive 376 71 20 4 6 

Another family member is driving 308 65 22 4 9 

We don’t have a car 672 54 20 7 19 

Language 

Romanian/Moldavan 1099 62 20 5 13 

Russian 237 60 23 6 11 

Other language 25 46 16 11 27 
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Annex 4.2.1: Respondents opinion about real and fake news ‘ Q37. I will read some news. Please specify which ones are real 

and which ones are fake. (one possible answer)?’, part 1 

% row 

Real news: The Ministry of Foreign Affairs informs that 
the Minister of Health of the Italian Republic has 

signed an Ordinance prohibiting the entry into Italy, 
between July 9-31, of persons who in the last 14 days 

have been or have transited some countries, including 
Moldova. 

N Real news Fake news Hard to say 

Total 1364 51 20 29 

Gender 
Male 644 50 19 31 
Female 720 52 20 28 

Age 

18 – 25 years old 212 54 21 25 
26 – 35 years old 234 47 22 31 
36 – 45 years old 235 55 21 24 
46 – 65 years old 463 50 20 31 
Over 65 years old 219 50 15 36 

Area 
Urban 609 56 11 33 
Rural 755 47 26 27 

Region 

North 376 52 16 32 
Center 360 44 26 30 
South 294 41 24 35 
Chișinău 334 66 12 21 

Studies 

Primary school 9 22 11 67 
Gymnasium 215 32 25 43 
High school/ General schools 242 50 20 30 
Vocational school 305 52 21 28 
Specialty college 186 53 17 29 
Higher education 363 62 15 23 

Occupation 

Specialty college 55 62 12 26 
Director/ Manager 13 77 8 15 
Qualified specialist 219 61 15 23 
Qualified worker 223 46 24 29 
Unqualified worker 101 40 24 37 
Farmer in individual household 35 46 18 36 
Entrepreneur  18 39 11 49 
Student 106 56 19 26 
Maternity leave 40 57 13 30 
Retired 339 48 18 34 
Unemployed 166 49 24 27 

Income 

Less than 3 thousand lei 390 46 17 36 
3 – 5 thousand lei 261 46 21 33 
5 – 10 thousand lei 309 54 18 29 
Over 10 thousand lei 126 59 23 18 
DK/ NR 277 54 23 23 

Car 
I drive 376 58 18 24 
Another family member is driving 308 53 21 26 
We don’t have a car 672 46 20 33 

Language 
Romanian/Moldavan 1099 51 20 29 
Russian 237 52 17 31 
Other language 25 50 26 24 
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Annex 4.2.1: Respondents opinion about real and fake news ‘ Q37. I will read some news. Please specify which ones are real 

and which ones are fake. (one possible answer)?’, part 2 

% row 

Real news: The EU’s specialized agency for the helth 
sector has warned of the possibility of the new 
coronavirus spreading through aerosols and is 

examining the risks posed by ventilation systems and 
other installations in the workplace. 

N Real news Fake news Hard to say 

Total 1364 36 32 32 

Gender 
Male 644 37 34 30 

Female 720 35 30 34 

Age 

18 – 25 years old 212 45 32 23 

26 – 35 years old 234 35 31 34 

36 – 45 years old 235 37 33 30 

46 – 65 years old 463 33 34 33 

Over 65 years old 219 33 27 40 

Area 
Urban 609 33 28 38 

Rural 755 38 35 27 

Region 

North 376 25 36 39 

Center 360 35 34 30 

South 294 44 27 29 

Chișinău 334 42 30 29 

Studies 

Primary school 9 33 22 45 

Gymnasium 215 29 34 37 

High school/ General schools 242 38 30 32 

Vocational school 305 37 30 33 

Specialty college 186 31 36 33 

Higher education 363 40 30 29 

Occupation 

Specialty college 55 33 35 32 

Director/ Manager 13 54 15 30 

Qualified specialist 219 42 32 26 

Qualified worker 223 37 34 29 

Unqualified worker 101 30 32 38 

Farmer in individual household 35 38 29 33 

Entrepreneur  18 22 39 38 

Student 106 50 21 29 

Maternity leave 40 33 30 38 

Retired 339 30 30 40 

Unemployed 166 32 37 31 

Income 

Less than 3 thousand lei 390 32 29 39 

3 – 5 thousand lei 261 33 32 34 

5 – 10 thousand lei 309 40 32 27 

Over 10 thousand lei 126 54 31 16 

DK/ NR 277 31 37 32 

Car 

I drive 376 41 30 29 

Another family member is driving 308 40 26 33 

We don’t have a car 672 31 36 33 

Language 

Romanian/Moldavan 1099 38 31 31 

Russian 237 28 34 37 

Other language 25 23 66 12 
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Annex 4.2.1: Respondents opinion about real and fake news ‘ Q37. I will read some news. Please specify which ones are real 

and which ones are fake. (one possible answer)?’, part 3 

% row 

Fake news: In Moldova, all parents will have to pay 
1,500 euros for the purchase of computers for spreading 

online classes. Parents have until September 1 to pay 
the amount of 1,500 euros, otherwise pupils / students 

risk being expelled for non-payment. 

N Real news Fake news Hard to say 

Total 1364 12 73 15 

Gender 
Male 644 13 72 15 

Female 720 11 74 16 

Age 

18 – 25 years old 212 9 84 7 

26 – 35 years old 234 8 78 14 

36 – 45 years old 235 12 75 12 

46 – 65 years old 463 12 70 18 

Over 65 years old 219 15 62 23 

Area 
Urban 609 6 75 19 

Rural 755 16 71 13 

Region 

North 376 8 77 15 

Center 360 17 65 18 

South 294 16 67 16 

Chișinău 334 6 81 13 

Studies 

Primary school 9 22 11 67 

Gymnasium 215 13 59 27 

High school/ General schools 242 7 79 14 

Vocational school 305 12 71 17 

Specialty college 186 14 75 12 

Higher education 363 7 83 10 

Occupation 

Specialty college 55 2 85 13 

Director/ Manager 13 24 68 8 

Qualified specialist 219 6 82 12 

Qualified worker 223 12 75 13 

Unqualified worker 101 9 71 20 

Farmer in individual household 35 15 63 22 

Entrepreneur  18 12 78 11 

Student 106 8 86 7 

Maternity leave 40 7 87 5 

Retired 339 12 65 23 

Unemployed 166 13 69 17 

Income 

Less than 3 thousand lei 390 11 68 21 

3 – 5 thousand lei 261 11 72 17 

5 – 10 thousand lei 309 10 79 11 

Over 10 thousand lei 126 7 85 8 

DK/ NR 277 16 69 14 

Car 

I drive 376 10 78 12 

Another family member is driving 308 10 80 11 

We don’t have a car 672 13 67 20 

Language 

Romanian/Moldavan 1099 12 73 16 

Russian 237 10 75 15 

Other language 25 20 65 15 
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Annex 4.2.1: Respondents opinion about real and fake news ‘ Q37. I will read some news. Please specify which ones are real 

and which ones are fake. (one possible answer)?’, part 4 

% row 

Fake news: COVID-19 pandemic does not exists and its 
conspiracy brought by big pharmaceutical companies 

so they can make money from the sale of the future 
vaccine. 

N Real news Fake news Hard to say 

Total 1364 30 47 23 

Gender 
Male 644 31 49 21 

Female 720 30 45 25 

Age 

18 – 25 years old 212 24 56 20 

26 – 35 years old 234 25 49 26 

36 – 45 years old 235 29 52 19 

46 – 65 years old 463 31 43 26 

Over 65 years old 219 43 38 19 

Area 
Urban 609 27 45 28 

Rural 755 33 48 19 

Region 

North 376 29 40 30 

Center 360 35 44 21 

South 294 30 51 19 

Chișinău 334 28 52 20 

Studies 

Primary school 9 56 33 12 

Gymnasium 215 41 38 22 

High school/ General schools 242 24 54 22 

Vocational school 305 33 42 25 

Specialty college 186 34 44 21 

Higher education 363 23 54 24 

Occupation 

Specialty college 55 18 44 38 

Director/ Manager 13 15 69 15 

Qualified specialist 219 24 56 20 

Qualified worker 223 31 45 24 

Unqualified worker 101 21 54 25 

Farmer in individual household 35 34 54 11 

Entrepreneur  18 23 50 27 

Student 106 14 63 23 

Maternity leave 40 37 35 28 

Retired 339 37 39 24 

Unemployed 166 39 38 23 

Income 

Less than 3 thousand lei 390 31 41 28 

3 – 5 thousand lei 261 37 37 27 

5 – 10 thousand lei 309 29 56 15 

Over 10 thousand lei 126 17 67 17 

DK/ NR 277 32 44 24 

Car 

I drive 376 27 53 20 

Another family member is driving 308 31 48 21 

We don’t have a car 672 32 42 25 

Language 

Romanian/Moldavan 1099 29 48 22 

Russian 237 34 40 26 

Other language 25 46 32 23 
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Annex 4.2.1: Respondents opinion about real and fake news ‘ Q37. I will read some news. Please specify which ones are real 

and which ones are fake. (one possible answer)?’, part 5 

% row 

Fake news: COVID-19 was specifically created in 
laboratories to reduce world population. 

N Real news Fake news Hard to say 

Total 1364 44 29 26 

Gender 
Male 644 43 32 25 
Female 720 46 27 27 

Age 

18 – 25 years old 212 38 41 20 
26 – 35 years old 234 35 36 29 
36 – 45 years old 235 39 31 30 
46 – 65 years old 463 48 24 29 
Over 65 years old 219 58 23 20 

Area 
Urban 609 38 30 31 
Rural 755 49 29 22 

Region 

North 376 43 20 37 
Center 360 49 27 24 
South 294 45 34 21 
Chișinău 334 40 39 21 

Studies 

Primary school 9 66 0 34 
Gymnasium 215 53 22 24 
High school/ General schools 242 39 39 23 
Vocational school 305 45 26 29 
Specialty college 186 48 27 25 
Higher education 363 38 33 29 

Occupation 

Specialty college 55 37 18 45 
Director/ Manager 13 23 61 16 
Qualified specialist 219 41 35 24 
Qualified worker 223 43 30 27 
Unqualified worker 101 35 33 32 
Farmer in individual household 35 60 32 8 
Entrepreneur  18 38 45 17 
Student 106 32 46 22 
Maternity leave 40 37 27 35 
Retired 339 53 23 24 
Unemployed 166 45 23 31 

Income 

Less than 3 thousand lei 390 49 22 29 
3 – 5 thousand lei 261 50 22 28 
5 – 10 thousand lei 309 51 28 21 
Over 10 thousand lei 126 26 57 17 
DK/ NR 277 34 36 30 

Car 
I drive 376 40 35 25 
Another family member is driving 308 46 27 27 
We don’t have a car 672 46 27 27 

Language 
Romanian/Moldavan 1099 44 31 25 
Russian 237 44 26 30 
Other language 25 50 15 35 
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Annex 4.2.3: Respondents’ agreement with more information. ‘ Q38. On a scale of 1 to 5, where 5 means totally agree and 1 - 

totally disagree, please indicate if you agree with the following statements (one answer per row)’, part 1 

 % row 

The mass media help solve society’s problems 

N 
5 – 

Totally 
agree 

4 3 2 
1 – 

Totally 
disagree 

DK/ NR 

Total 1364 12 21 28 19 17 3 

Gender 
Male 644 12 21 28 18 18 4 

Female 720 12 21 29 19 17 2 

Age 

18 – 25 years old 212 11 27 26 19 13 4 

26 – 35 years old 234 10 20 32 20 14 4 

36 – 45 years old 235 13 20 30 16 20 1 

46 – 65 years old 463 11 18 28 21 18 3 

Over 65 years old 219 15 22 26 16 19 2 

Area 
Urban 609 12 19 38 18 12 2 

Rural 755 12 23 21 20 21 4 

Region 

North 376 10 17 34 18 19 3 

Center 360 11 23 22 21 21 2 

South 294 14 20 22 22 16 6 

Chișinău 334 13 24 35 14 13 1 

Studies 

Primary school 9 23 0 22 22 33 0 

Gymnasium 215 16 17 19 14 29 6 

High school/ General schools 242 13 20 32 17 16 2 

Vocational school 305 6 21 28 27 14 3 

Specialty college 186 11 23 31 16 16 4 

Higher education 363 15 25 32 15 11 2 

Occupation 

Specialty college 55 19 27 29 11 9 5 

Director/ Manager 13 23 15 38 15 9 0 

Qualified specialist 219 9 26 34 16 15 1 

Qualified worker 223 10 18 31 19 18 3 

Unqualified worker 101 13 13 30 21 20 4 

Farmer in individual 
household 

35 9 23 14 17 37 0 

Entrepreneur  18 17 28 44 5 6 0 

Student 106 11 27 32 18 10 3 

Maternity leave 40 7 20 40 15 17 0 

Retired 339 17 19 27 17 18 2 

Unemployed 166 8 22 18 28 17 7 

Income 

Less than 3 thousand lei 390 14 16 23 21 22 4 

3 – 5 thousand lei 261 10 23 28 24 13 2 

5 – 10 thousand lei 309 15 19 30 16 18 2 

Over 10 thousand lei 126 13 42 28 8 9 1 

DK/ NR 277 6 18 35 18 18 5 

Car 

I drive 376 10 20 35 15 18 2 

Another family member is 
driving 

308 14 21 31 19 12 2 

We don’t have a car 672 12 21 24 21 19 4 

Language 

Romanian/Moldavan 1099 12 23 28 19 16 3 

Russian 237 14 15 31 16 21 3 

Other language 25 7 8 35 20 31 0 
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Annex 4.2.3: Respondents’ agreement with more information. ‘ Q38. On a scale of 1 to 5, where 5 means totally agree and 1 - 

totally disagree, please indicate if you agree with the following statements (one answer per row)’, part 2 

 % row 

Moldovan mass media are primarly interested in the public interest 

N 
5 – 

Totally 
agree 

4 3 2 
1 – 

Totally 
disagree 

DK/ NR 

Total 1364 9 16 28 23 19 4 

Gender 
Male 644 8 16 30 22 20 4 
Female 720 9 17 27 25 19 3 

Age 

18 – 25 years old 212 8 19 25 25 19 4 
26 – 35 years old 234 9 16 30 21 19 5 
36 – 45 years old 235 10 14 29 21 24 2 
46 – 65 years old 463 8 17 27 26 18 4 
Over 65 years old 219 11 15 31 21 19 3 

Area 
Urban 609 9 16 35 23 15 2 
Rural 755 9 16 24 23 23 5 

Region 

North 376 8 14 31 25 17 5 
Center 360 10 16 25 21 27 1 
South 294 8 18 26 23 19 6 
Chișinău 334 10 17 32 24 15 2 

Studies 

Primary school 9 12 0 11 44 33 0 
Gymnasium 215 12 18 24 17 22 7 
High school/ General schools 242 11 15 27 24 20 4 
Vocational school 305 6 17 29 27 17 5 
Specialty college 186 9 18 31 19 21 2 
Higher education 363 10 16 33 24 15 2 

Occupation 

Specialty college 55 15 13 33 21 14 4 
Director/ Manager 13 15 15 46 15 9 0 
Qualified specialist 219 7 14 33 27 17 2 
Qualified worker 223 5 18 30 21 23 3 
Unqualified worker 101 12 9 30 22 20 7 
Farmer in individual 
household 

35 11 6 37 17 29 0 

Entrepreneur  18 39 6 12 38 6 0 
Student 106 10 15 26 25 20 3 
Maternity leave 40 7 22 25 20 23 3 
Retired 339 11 20 26 22 17 3 
Unemployed 166 4 18 25 23 20 9 

Income 

Less than 3 thousand lei 390 10 16 24 25 20 4 
3 – 5 thousand lei 261 10 19 28 23 18 3 
5 – 10 thousand lei 309 11 15 27 21 24 1 
Over 10 thousand lei 126 8 21 33 26 12 2 
DK/ NR 277 5 13 35 21 18 8 

Car 

I drive 376 7 15 36 19 19 3 
Another family member is 
driving 

308 10 17 22 27 21 2 

We don’t have a car 672 9 17 27 24 19 5 

Language 
Romanian/Moldavan 1099 9 17 29 23 19 3 
Russian 237 8 14 27 27 20 5 
Other language 25 11 16 20 19 26 8 
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Annex 4.2.3: Respondents’ agreement with more information. ‘ Q38. On a scale of 1 to 5, where 5 means totally agree and 1 - 

totally disagree, please indicate if you agree with the following statements (one answer per row)’, part 3 

 % row 

The media market in Moldova is free, without monopolies on different 
segments 

N 
5 – 

Totally 
agree 

4 3 2 
1 – 

Totally 
disagree 

DK/ NR 

Total 1364 4 7 23 26 33 8 

Gender 
Male 644 5 8 23 23 33 8 
Female 720 3 7 23 28 32 7 

Age 

18 – 25 years old 212 4 6 23 27 35 5 
26 – 35 years old 234 4 5 18 32 34 8 
36 – 45 years old 235 4 9 23 25 34 4 
46 – 65 years old 463 4 7 27 22 32 8 
Over 65 years old 219 3 9 22 25 28 12 

Area 
Urban 609 3 7 30 26 30 5 
Rural 755 5 8 17 25 35 10 

Region 

North 376 3 7 28 25 27 10 
Center 360 7 7 20 25 35 6 
South 294 2 7 17 26 38 11 
Chișinău 334 4 9 27 26 32 3 

Studies 

Primary school 9 0 0 33 22 34 11 
Gymnasium 215 6 12 20 20 30 13 
High school/ General schools 242 4 10 22 27 28 9 
Vocational school 305 5 8 21 26 29 11 
Specialty college 186 2 6 27 27 35 3 
Higher education 363 3 4 25 27 37 3 

Occupation 

Specialty college 55 4 4 33 22 33 5 
Director/ Manager 13 15 0 23 46 15 0 
Qualified specialist 219 2 5 25 30 35 3 
Qualified worker 223 3 11 23 23 38 4 
Unqualified worker 101 5 4 18 32 30 12 
Farmer in individual 
household 

35 3 9 11 28 40 8 

Entrepreneur  18 0 16 17 33 34 0 
Student 106 6 9 16 25 39 6 
Maternity leave 40 3 5 22 33 32 5 
Retired 339 5 8 26 23 28 11 
Unemployed 166 4 7 23 22 28 15 

Income 

Less than 3 thousand lei 390 5 8 22 25 28 12 
3 – 5 thousand lei 261 3 8 26 25 30 8 
5 – 10 thousand lei 309 4 8 15 26 43 4 
Over 10 thousand lei 126 3 7 20 33 35 2 
DK/ NR 277 3 5 33 23 28 7 

Car 

I drive 376 5 7 26 25 34 4 
Another family member is 
driving 

308 3 6 19 26 40 6 

We don’t have a car 672 4 8 24 26 28 10 

Language 
Romanian/Moldavan 1099 4 7 22 26 33 7 
Russian 237 4 10 27 22 30 7 
Other language 25 4 4 19 27 39 8 
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Annex 4.2.4: Respondents’ agreement with more information. ‘ Q39. I will read two pairs of statements. Please tell me which 

one you agree with (one answer per line)?’, part 1 

 % row 

Media from the Russian Federation broadcast in Moldova provides 
manipulative information that misinforms 

N 
Certainly 
the first 

statement 

First 
statement 

Certainly 
the second 
statement 

The 
second 

statement 
DK/ NR 

Total 1364 14 21 21 27 17 

Gender 
Male 644 13 21 22 28 16 

Female 720 14 22 19 27 18 

Age 

18 – 25 years old 212 8 16 30 29 17 

26 – 35 years old 234 8 19 23 32 19 

36 – 45 years old 235 15 18 20 31 16 

46 – 65 years old 463 15 25 17 25 19 

Over 65 years old 219 21 25 18 24 13 

Area 
Urban 609 13 22 22 28 15 

Rural 755 14 20 20 27 19 

Region 

North 376 16 19 17 19 30 

Center 360 8 24 26 29 12 

South 294 15 25 17 27 16 

Chișinău 334 16 17 23 35 9 

Studies 

Primary school 9 44 0 21 0 34 

Gymnasium 215 21 20 19 20 19 

High school/ General schools 242 13 23 22 27 15 

Vocational school 305 13 27 14 25 21 

Specialty college 186 14 19 27 25 16 

Higher education 363 9 16 25 35 15 

Occupation 

Specialty college 55 2 18 22 34 24 

Director/ Manager 13 0 23 23 38 16 

Qualified specialist 219 9 17 27 33 14 

Qualified worker 223 13 22 21 27 17 

Unqualified worker 101 18 26 20 22 14 

Farmer in individual 
household 

35 15 15 28 20 22 

Entrepreneur  18 22 11 34 17 16 

Student 106 5 13 29 37 17 

Maternity leave 40 10 23 12 30 25 

Retired 339 21 23 18 22 16 

Unemployed 166 11 24 16 24 25 

Income 

Less than 3 thousand lei 390 16 24 16 25 19 

3 – 5 thousand lei 261 15 25 17 25 18 

5 – 10 thousand lei 309 17 18 26 26 12 

Over 10 thousand lei 126 7 16 40 26 11 

DK/ NR 277 8 19 17 34 22 

Car 

I drive 376 10 19 24 30 16 

Another family member is 
driving 

308 12 18 26 27 17 

We don’t have a car 672 16 24 16 26 18 

Language 

Romanian/Moldavan 1099 11 18 24 29 18 

Russian 237 22 36 8 19 15 

Other language 25 22 35 8 23  12 
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Annex 4.2.4: Respondents’ agreement with more information. ‘ Q39. I will read two pairs of statements. Please tell me which 

one you agree with (one answer per line)?’, part 2 

 % row 

The mass media from the European Union broadcast in Moldova provide 
manipulative information, which misinforms 

N 
Certainly 
the first 

statement 

First 
statement 

Certainly 
the second 
statement 

The 
second 

statement 
DK/ NR 

Total 1364 15 27 15 27 17 

Gender 
Male 644 15 25 15 28 17 

Female 720 14 28 14 26 17 

Age 

18 – 25 years old 212 18 24 15 27 17 

26 – 35 years old 234 16 33 7 24 20 

36 – 45 years old 235 16 27 13 27 16 

46 – 65 years old 463 12 26 16 28 18 

Over 65 years old 219 14 23 21 26 16 

Area 
Urban 609 15 29 11 27 18 

Rural 755 15 25 17 27 17 

Region 

North 376 14 23 14 21 28 

Center 360 14 25 18 33 11 

South 294 14 24 18 25 19 

Chișinău 334 17 35 9 28 11 

Studies 

Primary school 9 11 0 33 44 12 

Gymnasium 215 14 22 27 19 18 

High school/ General schools 242 14 23 13 31 18 

Vocational school 305 9 25 14 33 19 

Specialty college 186 15 32 16 19 18 

Higher education 363 20 33 8 25 15 

Occupation 

Specialty college 55 20 27 7 18 27 

Director/ Manager 13 15 37 9 31 8 

Qualified specialist 219 19 37 8 22 13 

Qualified worker 223 10 28 14 30 18 

Unqualified worker 101 13 23 23 23 18 

Farmer in individual 
household 

35 11 23 14 35 17 

Entrepreneur  18 32 23 11 16 17 

Student 106 19 23 12 26 20 

Maternity leave 40 12 34 0 27 27 

Retired 339 15 23 21 26 15 

Unemployed 166 9 24 17 28 22 

Income 

Less than 3 thousand lei 390 13 25 19 24 19 

3 – 5 thousand lei 261 12 31 15 28 15 

5 – 10 thousand lei 309 20 28 15 25 13 

Over 10 thousand lei 126 21 30 9 26 15 

DK/ NR 277 11 22 11 33 23 

Car 

I drive 376 16 28 10 29 18 

Another family member is 
driving 

308 19 32 13 19 17 

We don’t have a car 672 12 24 18 29 17 

Language 

Romanian/Moldavan 1099 16 29 13 26 16 

Russian 237 9 20 20 30 20 

Other language 25 8 8 24 30 31 
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Annex 4.2.4: Respondents’ agreement with more information. ‘ Q39. I will read two pairs of statements. Please tell me which 

one you agree with (one answer per line)?’, part 3 

 % row 

The Moldovan media provide unilateral information from a single 
source, broadcast manipulative news and misinforms 

N 
Certainly 
the first 

statement 

First 
statement 

Certainly 
the second 
statement 

The 
second 

statement 
DK/ NR 

Total 1364 4 20 23 36 17 

Gender 
Male 644 4 20 23 37 15 

Female 720 4 20 23 35 18 

Age 

18 – 25 years old 212 3 12 30 36 19 

26 – 35 years old 234 3 19 22 38 18 

36 – 45 years old 235 6 18 21 40 15 

46 – 65 years old 463 4 23 22 34 17 

Over 65 years old 219 5 23 22 36 15 

Area 
Urban 609 4 23 20 35 18 

Rural 755 4 17 26 37 16 

Region 

North 376 3 14 24 32 28 

Center 360 4 20 27 41 10 

South 294 4 19 28 32 17 

Chișinău 334 6 27 14 40 12 

Studies 

Primary school 9 0 0 33 33 34 

Gymnasium 215 6 20 32 28 15 

High school/ General schools 242 5 20 22 36 17 

Vocational school 305 4 16 19 41 20 

Specialty college 186 4 20 27 32 18 

Higher education 363 2 22 21 40 15 

Occupation 

Specialty college 55 2 23 22 29 24 

Director/ Manager 13 15 15 16 38 15 

Qualified specialist 219 4 21 16 43 16 

Qualified worker 223 2 17 25 39 18 

Unqualified worker 101 5 11 34 34 15 

Farmer in individual 
household 

35 0 17 37 26 20 

Entrepreneur  18 0 28 38 28 6 

Student 106 4 12 28 36 21 

Maternity leave 40 5 13 17 43 22 

Retired 339 6 26 21 34 13 

Unemployed 166 4 12 26 34 24 

Income 

Less than 3 thousand lei 390 4 20 28 32 16 

3 – 5 thousand lei 261 3 20 21 40 16 

5 – 10 thousand lei 309 6 16 27 41 10 

Over 10 thousand lei 126 2 21 16 39 22 

DK/ NR 277 4 23 17 31 25 

Car 

I drive 376 4 23 20 37 15 

Another family member is 
driving 

308 3 16 27 38 17 

We don’t have a car 672 5 19 23 35 18 

Language 

Romanian/Moldavan 1099 3 19 24 38 16 

Russian 237 6 21 20 32 20 

Other language 25 12 23 27 27 12 
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Annex 4.3.1: Respondents’ opinion about the Government’s power to close down a media institution if it criticizes the 

government ‘ Q40. Do you think Government might close down a media institution if it criticizes the government? (one possible 

answer)?’ 

 % row N 
Definitely 

yes 
Rather 

yes 
Rather 

No 
Definitely 

No 
DK/ NR 

Total 1364 29 26 14 12 19 

Gender 
Male 644 29 27 14 12 18 

Female 720 30 26 14 12 19 

Age 

18 – 25 years old 212 29 31 11 13 16 

26 – 35 years old 234 25 27 16 12 20 

36 – 45 years old 235 33 30 10 13 14 

46 – 65 years old 463 31 23 15 13 19 

Over 65 years old 219 27 24 13 9 26 

Area 
Urban 609 25 23 18 13 21 

Rural 755 33 29 10 11 17 

Region 

North 376 30 26 17 9 18 

Center 360 36 31 10 10 13 

South 294 24 25 13 14 24 

Chișinău 334 26 23 15 15 21 

Studies 

Primary school 9 22 11 11 22 34 

Gymnasium 215 32 22 12 10 24 

High school/ General schools 242 32 24 16 11 17 

Vocational school 305 32 32 13 6 17 

Specialty college 186 28 26 14 14 19 

Higher education 363 23 27 13 18 19 

Occupation 

Specialty college 55 16 29 13 22 20 

Director/ Manager 13 47 23 15 15 0 

Qualified specialist 219 26 30 13 15 16 

Qualified worker 223 32 21 15 11 21 

Unqualified worker 101 35 33 13 4 16 

Farmer in individual household 35 26 37 6 15 17 

Entrepreneur  18 34 11 33 22 0 

Student 106 23 36 11 15 14 

Maternity leave 40 33 32 10 15 10 

Retired 339 26 23 14 12 25 

Unemployed 166 35 25 13 7 20 

Income 

Less than 3 thousand lei 390 27 26 16 9 22 

3 – 5 thousand lei 261 27 35 14 10 16 

5 – 10 thousand lei 309 36 25 8 15 16 

Over 10 thousand lei 126 19 22 22 22 15 

DK/ NR 277 32 23 12 10 22 

Car 

I drive 376 29 27 14 12 17 

Another family member is 
driving 

308 30 30 11 14 16 

We don’t have a car 672 29 25 14 11 21 

Language 

Romanian/Moldavan 1099 29 28 12 12 18 

Russian 237 27 20 20 13 21 

Other language 25 51 15 11 11 12 
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Annex 4.3.3: Respondents’ opinion about media organizations that can be influenced by the government. ’ Q42. Which of the 

following categories of media organizations can be easily influenced by the government? (multiple choice)?’ 

 % row N 
Public media 

sources 

Social 
media 

networks 

Commercial 
media 

sources 
DK/ NR 

Total 1364 28 53 38 25 

Gender 
Male 644 24 57 40 25 
Female 720 31 50 36 25 

Age 

18 – 25 years old 212 34 55 44 21 
26 – 35 years old 234 29 53 39 22 
36 – 45 years old 235 32 57 43 18 
46 – 65 years old 463 25 54 37 26 
Over 65 years old 219 23 46 28 34 

Area 
Urban 609 28 57 49 18 
Rural 755 27 50 29 30 

Region 

North 376 27 57 35 25 
Center 360 35 49 34 26 
South 294 23 49 30 34 
Chișinău 334 26 57 52 13 

Studies 

Primary school 9 0 11 0 89 
Gymnasium 215 13 37 21 48 
High school/ General schools 242 26 51 45 20 
Vocational school 305 29 56 40 24 
Specialty college 186 30 57 36 24 
Higher education 363 32 62 46 14 

Occupation 

Specialty college 55 22 58 31 22 
Director/ Manager 13 38 77 47 8 
Qualified specialist 219 32 66 55 9 
Qualified worker 223 23 56 43 23 
Unqualified worker 101 21 53 28 33 
Farmer in individual household 35 23 45 40 34 
Entrepreneur  18 45 51 39 27 
Student 106 38 56 45 18 
Maternity leave 40 38 62 40 15 
Retired 339 22 47 30 33 
Unemployed 166 28 43 29 37 

Income 

Less than 3 thousand lei 390 22 49 23 35 
3 – 5 thousand lei 261 25 56 34 20 
5 – 10 thousand lei 309 26 59 47 17 
Over 10 thousand lei 126 26 56 55 10 
DK/ NR 277 41 48 44 30 

Car 
I drive 376 29 65 46 17 
Another family member is driving 308 33 54 40 17 
We don’t have a car 672 25 47 33 33 

Language 
Romanian/Moldavan 1099 29 55 37 25 
Russian 237 21 47 44 24 
Other language 25 58 45 22 24 
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Annex 4.3.4: The way that respondents understand the statement ‘news is not objective’ ‘ Q43. How do you understand the 

statement ‘news is not objective’? (multiple choice)?’ 

 % row N 

The reporter 
doesn’t 

explain well 
the purpose of 

the 
information 

The 
reporter 
offers too 

many 
opinions of 

neutral 
people 

The 
reporter 

includes his 
own opinion 

bout the 
event in the 

news 

The 
reporter 

only 
provides 

news/ facts 
about the 

event 

DK/ NR 

Total 1364 32 31 44 15 19 

Gender 
Male 644 31 34 46 15 19 

Female 720 32 28 43 16 20 

Age 

18 – 25 years old 212 37 30 51 19 13 

26 – 35 years old 234 32 29 45 12 17 

36 – 45 years old 235 36 39 49 14 12 

46 – 65 years old 463 28 29 45 15 20 

Over 65 years old 219 29 28 29 16 34 

Area 
Urban 609 34 32 47 19 13 

Rural 755 30 30 42 12 24 

Region 

North 376 32 28 38 16 28 

Center 360 27 30 47 14 18 

South 294 29 30 47 12 23 

Chișinău 334 39 36 45 19 8 

Studies 

Primary school 9 22 33 22 34 45 

Gymnasium 215 19 22 28 13 40 
High school/ General 
schools 

242 34 26 45 16 20 

Vocational school 305 27 29 47 15 21 

Specialty college 186 35 41 41 17 12 

Higher education 363 39 35 54 16 9 

Occupation 

Specialty college 55 46 24 47 21 13 

Director/ Manager 13 38 46 46 9 0 

Qualified specialist 219 37 42 62 14 8 

Qualified worker 223 28 33 56 14 13 

Unqualified worker 101 26 29 37 17 30 
Farmer in individual 
household 

35 32 34 40 17 23 

Entrepreneur  18 45 29 33 28 5 

Student 106 36 35 53 14 11 

Maternity leave 40 30 38 36 17 12 

Retired 339 28 23 33 16 28 

Unemployed 166 28 24 33 10 31 

Income 

Less than 3 thousand 
lei 

390 25 23 32 14 34 

3 – 5 thousand lei 261 31 32 44 17 14 

5 – 10 thousand lei 309 31 36 56 19 10 

Over 10 thousand lei 126 39 29 66 11 3 

DK/ NR 277 40 34 37 14 21 

Car 

I drive 376 34 42 51 12 12 

Another family 
member is driving 

308 33 29 45 17 17 

We don’t have a car 672 30 25 40 16 24 

Language 

Romanian/Moldavan 1099 32 31 45 14 19 

Russian 237 32 29 43 21 18 

Other language 25 35 19 34 15 23 
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Annex 4.3.5: Who the respondents think is responsible for the news content. ‘Q44. Generating news content is the 

responsibility of: (multiple choice)?’ 

 % row N Government 
News 

producers 
Lawyers 

Other 
response 

Reporters 
DK/ 
NR 

Total 1364 18 50 6 17 54 10 

Gender 
Male 644 19 51 6 17 54 9 
Female 720 17 49 7 16 55 12 

Age 

18 – 25 years old 212 13 52 5 13 58 13 
26 – 35 years old 234 14 57 4 19 56 7 
36 – 45 years old 235 16 53 7 15 56 8 
46 – 65 years old 463 21 46 6 20 55 9 
Over 65 years old 219 22 46 8 13 46 16 

Area 
Urban 609 15 58 4 20 56 7 
Rural 755 21 44 8 14 53 13 

Region 

North 376 16 50 5 17 50 14 
Center 360 20 42 7 22 54 8 
South 294 16 48 8 11 50 15 
Chișinău 334 19 61 4 17 63 5 

Studies 

Primary school 9 23 22 22 11 33 56 
Gymnasium 215 27 36 11 15 36 16 
High school/ General 
schools 

242 19 48 5 15 60 9 

Vocational school 305 19 45 4 18 59 9 
Specialty college 186 22 59 5 16 54 8 
Higher education 363 10 63 5 17 59 8 

Occupation 

Specialty college 55 16 65 4 20 47 9 
Director/ Manager 13 7 77 0 15 46 8 
Qualified specialist 219 10 68 5 16 60 7 
Qualified worker 223 24 49 7 19 63 6 
Unqualified worker 101 15 51 9 13 48 9 
Farmer in individual 
household 

35 15 48 9 17 51 12 

Entrepreneur  18 29 67 6 6 50 0 
Student 106 8 55 1 12 65 8 
Maternity leave 40 22 45 7 18 52 7 
Retired 339 23 43 7 16 52 12 
Unemployed 166 18 34 4 15 42 21 

Income 

Less than 3 thousand 
lei 

390 20 40 7 15 46 14 

3 – 5 thousand lei 261 21 51 6 17 54 5 
5 – 10 thousand lei 309 15 61 4 12 60 5 
Over 10 thousand lei 126 12 61 4 9 77 4 
DK/ NR 277 17 47 7 27 49 18 

Car 

I drive 376 18 59 6 18 55 6 
Another family 
member is driving 

308 12 57 6 17 58 8 

We don’t have a car 672 21 42 6 16 52 14 

Language 
Romanian/Moldavan 1099 17 51 5 18 55 10 
Russian 237 18 47 10 12 54 13 
Other language 25 38 46 12 12 46 8 
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Annex 4.4.1: Devices in the respondents’ households. ‘Q8. Do you have...? (multiple choice)?’, part 1 

 % row 
TV which works Internet connection WiFi or landline 

N Yes No DK/NR N Yes No DK/NR 

Total 1364 95 4 0 1364 74 25 1 

Gender 
Male 644 96 4 0 644 72 27 1 

Female 720 94 5 1 720 76 24 1 

Age 

18 – 25 years old 212 94 6 0 212 94 6 0 

26 – 35 years old 234 91 7 1 234 89 11 0 

36 – 45 years old 235 96 4 0 235 87 12 1 

46 – 65 years old 463 97 2 0 463 67 32 1 

Over 65 years old 219 95 5 0 219 39 59 1 

Area 
Urban 609 95 4 1 609 81 18 1 

Rural 755 95 5 0 755 68 31 1 

Region 

North 376 94 6 0 376 71 28 1 

Center 360 96 4 0 360 70 29 1 

South 294 96 4 0 294 71 28 0 

Chișinău 334 95 4 2 334 82 16 2 

Studies 

Primary school 9 77 23 0 9 11 78 11 

Gymnasium 215 90 10 0 215 38 61 1 

High school/ General 
schools 

242 95 4 1 242 78 21 2 

Vocational school 305 97 2 0 305 72 27 1 

Specialty college 186 99 1 0 186 81 18 1 

Higher education 363 95 4 1 363 91 8 0 

Occupation 

Specialty college 55 91 9 0 55 94 6 0 

Director/ Manager 13 84 16 0 13 91 9 0 

Qualified specialist 219 97 3 0 219 94 5 0 

Qualified worker 223 97 2 1 223 88 11 1 

Unqualified worker 101 94 5 1 101 63 35 2 

Farmer in individual 
household 

35 94 6 0 35 60 40 0 

Entrepreneur  18 94 6 0 18 100 0 0 

Student 106 98 2 0 106 96 4 0 

Maternity leave 40 95 2 2 40 100 0 0 

Retired 339 96 4 0 339 44 54 2 

Unemployed 166 90 9 1 166 67 33 1 

Income 

Less than 3 thousand lei 390 95 5 0 390 49 50 1 

3 – 5 thousand lei 261 95 4 1 261 76 24 1 

5 – 10 thousand lei 309 94 5 1 309 87 11 2 

Over 10 thousand lei 126 98 2 0 126 96 4 0 

DK/ NR 277 96 4 0 277 82 17 0 

Car 

I drive 376 97 2 0 376 88 11 1 

Another family member is 
driving 

308 96 3 1 308 90 9 1 

We don’t have a car 672 93 6 1 672 59 40 1 

Language 

Romanian/Moldavan 1099 95 4 1 1099 73 26 1 

Russian 237 95 5 0 237 76 23 1 

Other language 25 96 4 0 25 85 15 0  
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Annex 4.4.1: Devices in the respondents’ households. ‘Q8. Do you have...? (multiple choice)?’, part 2 

 % row 
TV connected to cable television TV internet/IPTV 

N Yes No DK/NR N Yes No DK/NR 

Total 1364 69 30 1 1364 39 59 2 

Gender 
Male 644 67 32 1 644 37 60 3 

Female 720 71 28 1 720 41 57 2 

Age 

18 – 25 years old 212 75 24 0 212 49 51 0 

26 – 35 years old 234 69 29 1 234 55 43 3 

36 – 45 years old 235 70 29 1 235 47 50 3 

46 – 65 years old 463 70 29 1 463 34 65 1 

Over 65 years old 219 59 40 1 219 14 81 5 

Area 
Urban 609 76 22 2 609 52 45 3 

Rural 755 63 37 0 755 28 70 2 

Region 

North 376 72 27 0 376 36 61 3 

Center 360 62 37 0 360 29 69 2 

South 294 65 35 0 294 31 69 1 

Chișinău 334 76 21 3 334 60 36 4 

Studies 

Primary school 9 32 68 0 9 11 78 11 

Gymnasium 215 45 55 0 215 16 82 3 
High school/ General 
schools 

242 69 30 1 242 40 57 3 

Vocational school 305 77 22 1 305 30 67 4 

Specialty college 186 69 30 1 186 44 56 1 

Higher education 363 79 21 1 363 59 39 2 

Occupation 

Specialty college 55 69 31 0 55 53 47 0 

Director/ Manager 13 61 39 0 13 61 39 0 

Qualified specialist 219 83 17 0 219 65 35 0 

Qualified worker 223 73 26 1 223 43 55 2 

Unqualified worker 101 58 42 0 101 23 75 2 
Farmer in individual 
household 

35 45 55 0 35 29 69 3 

Entrepreneur  18 68 32 0 18 72 28 0 

Student 106 78 22 0 106 56 44 0 

Maternity leave 40 85 12 2 40 55 43 2 

Retired 339 62 37 1 339 17 79 4 

Unemployed 166 65 34 1 166 35 62 3 

Income 

Less than 3 thousand lei 390 60 39 1 390 19 79 3 

3 – 5 thousand lei 261 69 30 1 261 35 62 3 

5 – 10 thousand lei 309 77 22 1 309 42 56 3 

Over 10 thousand lei 126 77 23 0 126 70 29 1 

DK/ NR 277 70 29 0 277 53 46 1 

Car 

I drive 376 77 23 1 376 55 44 2 
Another family member is 
driving 

308 75 24 1 308 50 48 2 

We don’t have a car 672 62 37 1 672 25 73 3 

Language 
Romanian/Moldavan 1099 68 31 1 1099 39 59 2 

Russian 237 74 26 1 237 39 57 4 

Other language 25 73 27 0 25 38 62 0  
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Annex 4.4.1: Devices in the respondents’ households. ‘Q8. Do you have...? (multiple choice)?’, part 3 

% row 
Computer Tablet connected to internet 

N Yes No DK/NR N Yes No DK/NR 

Total 1364 60 39 1 1364 19 79 2 

Gender 
Male 644 60 38 2 644 21 76 3 

Female 720 60 39 1 720 18 80 2 

Age 

18 – 25 years old 212 83 16 0 212 30 69 1 

26 – 35 years old 234 77 22 0 234 27 70 3 

36 – 45 years old 235 70 29 2 235 27 72 2 

46 – 65 years old 463 53 46 2 463 14 84 2 

Over 65 years old 219 24 74 1 219 5 93 2 

Area 
Urban 609 70 29 1 609 28 69 3 

Rural 755 52 47 1 755 12 86 2 

Region 

North 376 61 38 1 376 21 78 1 

Center 360 54 46 1 360 13 85 2 

South 294 55 44 1 294 12 88 1 

Chișinău 334 69 28 3 334 31 64 5 

Studies 

Primary school 9 11 78 11 9 0 89 11 

Gymnasium 215 22 75 3 215 9 89 2 

High school/ General 
schools 

242 65 34 2 242 19 78 3 

Vocational school 305 51 48 1 305 13 85 2 

Specialty college 186 72 28 0 186 17 82 1 

Higher education 363 83 16 1 363 33 65 2 

Occupation 

Specialty college 55 85 15 0 55 33 65 2 

Director/ Manager 13 68 24 8 13 39 54 8 

Qualified specialist 219 89 11 0 219 36 64 0 

Qualified worker 223 72 27 1 223 20 78 2 

Unqualified worker 101 52 48 0 101 8 91 1 

Farmer in individual 
household 

35 51 46 3 35 9 91 0 

Entrepreneur  18 95 5 0 18 50 50 0 

Student 106 93 7 0 106 30 70 0 

Maternity leave 40 83 17 0 40 30 68 2 

Retired 339 27 70 2 339 7 90 4 

Unemployed 166 41 58 1 166 16 81 2 

Income 

Less than 3 thousand lei 390 33 66 2 390 7 90 3 

3 – 5 thousand lei 261 55 44 2 261 13 85 2 

5 – 10 thousand lei 309 78 20 2 309 20 77 3 

Over 10 thousand lei 126 93 7 0 126 40 58 1 

DK/ NR 277 68 32 0 277 32 67 1 

Car 

I drive 376 79 20 1 376 31 67 2 

Another family member is 
driving 

308 82 18 1 308 24 74 2 

We don’t have a car 672 40 59 1 672 10 88 2 

Language 

Romanian/Moldavan 1099 59 40 1 1099 19 79 2 

Russian 237 64 35 1 237 20 78 3 

Other language 25 54 46 0 25 27 73 0  
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Annex 4.4.1: Devices in the respondents’ households. ‘Q8. Do you have...? (multiple choice)?’, part 4 

 % row 
Mobile phone with Internet used 

only via Wi-Fi 
Mobile phone with Internet 

included in subscription 

N Yes No DK/NR N Yes No DK/NR 

Total 1364 50 48 1 1364 59 40 1 

Gender 
Male 644 50 48 2 644 60 38 2 

Female 720 51 48 1 720 58 42 1 

Age 

18 – 25 years old 212 66 34 0 212 79 21 0 

26 – 35 years old 234 60 39 1 234 78 21 1 

36 – 45 years old 235 59 40 2 235 73 26 1 

46 – 65 years old 463 47 52 1 463 50 49 1 

Over 65 years old 219 24 74 2 219 21 76 3 

Area 
Urban 609 58 41 2 609 69 29 1 

Rural 755 44 55 1 755 50 49 1 

Region 

North 376 52 47 1 376 58 42 0 

Center 360 44 56 1 360 55 43 2 

South 294 46 53 1 294 52 47 1 

Chișinău 334 60 38 2 334 69 29 2 

Studies 

Primary school 9 0 78 22 9 0 78 22 

Gymnasium 215 30 68 2 215 28 69 2 

High school/ General 
schools 

242 49 49 2 242 65 34 1 

Vocational school 305 49 51 1 305 53 46 1 

Specialty college 186 55 44 1 186 63 36 1 

Higher education 363 64 35 1 363 77 23 0 

Occupation 

Specialty college 55 63 37 0 55 80 20 0 

Director/ Manager 13 85 7 8 13 70 23 8 

Qualified specialist 219 64 35 1 219 83 17 0 

Qualified worker 223 62 38 0 223 66 33 0 

Unqualified worker 101 40 60 0 101 57 43 0 

Farmer in individual 
household 

35 48 52 0 35 54 46 0 

Entrepreneur  18 51 49 0 18 95 5 0 

Student 106 59 41 0 106 85 15 0 

Maternity leave 40 74 26 0 40 75 25 0 

Retired 339 30 68 2 339 25 72 3 

Unemployed 166 47 51 1 166 55 43 2 

Income 

Less than 3 thousand lei 390 27 71 1 390 36 63 2 

3 – 5 thousand lei 261 53 46 1 261 58 41 1 

5 – 10 thousand lei 309 60 39 2 309 70 30 1 

Over 10 thousand lei 126 65 34 1 126 78 22 0 

DK/ NR 277 63 37 1 277 72 27 2 

Car 

I drive 376 61 37 1 376 78 21 1 

Another family member is 
driving 

308 59 40 1 308 67 33 0 

We don’t have a car 672 40 58 1 672 44 54 1 

Language 

Romanian/Moldavan 1099 50 49 1 1099 59 40 1 

Russian 237 54 45 1 237 59 41 0 

Other language 25 49 51 0 25 57 43 0  
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Annex 4.4.1: Devices in the respondents’ households. ‘Q8. Do you have...? (multiple choice)?’, part 5 

 % row 
Newspaper subscription 

Subsciption to a magazine from RM 
or from abroad 

N Yes No DK/NR N Yes No DK/NR 

Total 1364 8 89 3 1364 3 94 3 

Gender 
Male 644 7 90 3 644 3 93 3 

Female 720 9 89 2 720 3 94 3 

Age 

18 – 25 years old 212 2 95 2 212 3 94 3 

26 – 35 years old 234 6 92 2 234 3 94 3 

36 – 45 years old 235 4 93 3 235 3 94 3 

46 – 65 years old 463 12 85 3 463 4 92 4 

Over 65 years old 219 12 86 2 219 4 95 1 

Area 
Urban 609 8 89 2 609 5 92 3 

Rural 755 8 89 3 755 2 95 3 

Region 

North 376 9 89 2 376 3 95 2 

Center 360 10 87 3 360 4 92 4 

South 294 8 90 2 294 2 96 2 

Chișinău 334 6 90 4 334 4 91 5 

Studies 

Primary school 9 11 78 11 9 0 78 22 

Gymnasium 215 6 92 2 215 3 95 2 

High school/ General 
schools 

242 9 86 4 242 3 93 4 

Vocational school 305 10 88 2 305 3 95 2 

Specialty college 186 8 90 2 186 4 93 3 

Higher education 363 7 91 2 363 4 93 3 

Occupation 

Specialty college 55 11 87 2 55 7 93 0 

Director/ Manager 13 8 77 16 13 8 85 8 

Qualified specialist 219 7 91 2 219 2 94 4 

Qualified worker 223 4 91 4 223 2 94 4 

Unqualified worker 101 6 94 0 101 2 94 4 

Farmer in individual 
household 

35 6 94 0 35 3 94 3 

Entrepreneur  18 6 94 0 18 6 94 0 

Student 106 5 95 0 106 4 96 0 

Maternity leave 40 8 92 0 40 5 93 2 

Retired 339 15 83 2 339 4 94 2 

Unemployed 166 4 91 5 166 2 93 5 

Income 

Less than 3 thousand lei 390 12 85 3 390 3 94 3 

3 – 5 thousand lei 261 8 89 3 261 5 92 3 

5 – 10 thousand lei 309 6 90 4 309 2 93 4 

Over 10 thousand lei 126 5 95 1 126 4 95 1 

DK/ NR 277 6 92 2 277 3 94 3 

Car 

I drive 376 8 89 3 376 5 91 3 

Another family member is 
driving 

308 7 91 2 308 4 93 3 

We don’t have a car 672 9 89 2 672 2 95 3 

Language 

Romanian/Moldavan 1099 9 89 2 1099 3 94 3 

Russian 237 6 90 4 237 3 94 3 

Other language 25 8 84 8 25 7 89 4  
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Annex 4.4.1: Devices in the respondents’ households. ‘Q8. Do you have...? (multiple choice)?’, part 6 

 % row 
Radio - home Radio – in the car 

N Yes No DK/NR N Yes No DK/NR 

Total 1364 33 65 2 1364 37 61 1 

Gender 
Male 644 35 63 2 644 46 52 1 

Female 720 32 66 2 720 29 69 2 

Age 

18 – 25 years old 212 19 80 1 212 40 58 2 

26 – 35 years old 234 22 77 2 234 52 47 1 

36 – 45 years old 235 27 70 3 235 55 44 1 

46 – 65 years old 463 41 57 2 463 32 66 2 

Over 65 years old 219 52 47 1 219 11 88 1 

Area 
Urban 609 27 71 2 609 43 56 2 

Rural 755 39 60 1 755 33 66 1 

Region 

North 376 34 64 1 376 33 65 2 

Center 360 38 61 1 360 39 60 1 

South 294 39 61 1 294 30 70 0 

Chișinău 334 23 73 4 334 47 51 2 

Studies 

Primary school 9 22 67 11 9 0 89 11 

Gymnasium 215 47 51 1 215 13 87 1 

High school/ General 
schools 

242 31 67 3 242 33 65 2 

Vocational school 305 37 62 1 305 28 70 2 

Specialty college 186 31 67 2 186 52 47 1 

Higher education 363 28 70 2 363 55 43 1 

Occupation 

Specialty college 55 47 53 0 55 58 40 2 

Director/ Manager 13 23 70 8 13 69 24 8 

Qualified specialist 219 25 72 2 219 60 39 0 

Qualified worker 223 26 71 2 223 48 51 1 

Unqualified worker 101 31 69 0 101 31 68 1 

Farmer in individual 
household 

35 49 51 0 35 40 57 3 

Entrepreneur  18 17 83 0 18 56 44 0 

Student 106 16 84 0 106 46 53 2 

Maternity leave 40 13 87 0 40 47 50 3 

Retired 339 53 46 2 339 14 85 2 

Unemployed 166 33 63 4 166 27 72 1 

Income 

Less than 3 thousand lei 390 51 48 1 390 13 86 1 

3 – 5 thousand lei 261 39 58 2 261 34 65 1 

5 – 10 thousand lei 309 26 72 3 309 48 49 3 

Over 10 thousand lei 126 23 77 0 126 67 33 0 

DK/ NR 277 17 81 2 277 50 48 1 

Car 

I drive 376 28 70 2 376 81 18 1 

Another family member is 
driving 

308 27 71 2 308 56 42 2 

We don’t have a car 672 40 59 2 672 5 94 1 

Language 

Romanian/Moldavan 1099 34 65 1 1099 40 59 1 

Russian 237 32 64 4 237 26 72 2 

Other language 25 23 73 4 25 35 65 0  
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Annex 4.4.2: Share of respondents who listen to podcasts. ‘Q23. Listen to podcasts (digital audio, where you can listen to 

programs, interviews, etc.)? (one possible answer)’ 

 % raw N 
Yes, I 
listen 

No, I don’t 
listen 

I don’t 
know 

what a 
podcast is 

NK/NA 

Total 1364 10 29 59 2 

Gender 
Male 644 9 31 58 2 
Female 720 10 27 60 3 

Age 

18 – 25 years old 212 23 46 29 1 
26 – 35 years old 234 14 40 42 4 
36 – 45 years old 235 10 33 55 3 
46 – 65 years old 463 4 21 73 2 
Over 65 years old 219 2 14 82 2 

Area 
Urban 609 13 35 50 2 
Rural 755 7 24 66 3 

Region 

North 376 9 28 60 3 
Center 360 5 31 63 1 
South 294 12 21 63 3 
Chișinău 334 13 35 50 2 

Studies 

Primary school 9 0 0 89 11 
Gymnasium 215 6 14 75 4 
High school/ General schools 242 9 38 51 2 
Vocational school 305 3 24 72 2 
Specialty college 186 11 28 59 3 
Higher education 363 17 40 41 2 

Occupation 

Specialty college 55 27 35 34 4 
Director/ Manager 13 15 46 38 0 
Qualified specialist 219 15 51 34 0 
Qualified worker 223 8 31 60 1 
Unqualified worker 101 5 31 63 1 
Farmer in individual household 35 12 22 66 0 
Entrepreneur  18 33 45 22 0 
Student 106 27 53 21 0 
Maternity leave 40 10 28 58 5 
Retired 339 2 15 81 3 
Unemployed 166 3 12 77 7 

Income 

Less than 3 thousand lei 390 3 16 78 3 
3 – 5 thousand lei 261 9 32 56 3 
5 – 10 thousand lei 309 13 42 44 1 
Over 10 thousand lei 126 23 45 32 0 
DK/ NR 277 10 24 64 3 

Car 
I drive 376 11 40 49 1 
Another family member is driving 308 16 34 47 3 
We don’t have a car 672 6 21 70 3 

Language 
Romanian/Moldavan 1099 9 31 58 2 
Russian 237 10 25 61 4 
Other language 25 12 3 85 0  
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